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COMMENT 


The  Royal  Pharmaceutical  Society  has  maintained  its 
earlier  positive  response  to  the  NHS  reforms 
proposed  in  the  Government's  White  Paper  "Working 
for  patients" ,  in  its  formal  reply  published  this  week  (p706) . 
In  doing  so  it  remains  somewhat  out  on  a  limb  among  health 
professionals,  with  doctors  and  nurses  both  firmly  against 
the  main  thrust  of  the  proposals. 

For  doctors  one  of  their  major  concerns  is  that 
indicative  drug  budgets  will  create  a  downward  pressure  on 
expenditure,  resulting  mainly  in  the  prescription  of  cheaper 
drugs  rather  than  the  cost-effective  prescribing  of  more 
expensive  medicaments.  We  would  presume  most  GPs 
have  the  wit  to  do  the  latter,  but  the  most  natural  course  is 
to  reduce  the  quantities  prescribed  wherever  possible ,  as 
well  as  choosing  a  generic  or  the  cheapest  brand  from  a 
family  of  drugs.  The  concern  is  that  financial  wisdom  might 
cloud  professional  judgment. 

It  is  here  that  the  RPSGB  sees  a  role  for  the  pharmacist 
to  become  involved  with  the  local  practice  on  choosing  the 
right  drug  at  the  right  price  —  either  directly,  on  an  ad  hoc 
j  basis,  or  indirectly,  through  the  compilation  of  local  drug 
formularies.  Pharmacists  are  equipped  to  do  this  and  have 


long  been  pleased  to  do  so.  Professionally  it  makes  good 
sense,  but  commercially  there  could  now  be  a  downside. 

The  National  Pharmaceutical  Association  is  divided  in 
its  opinion  of  the  effects  of  GP  drug  budgets  on  pharmacy. 
One  view  was  that  GPs  would  be  discouraged  from 
prescribing  more  than  four  weeks  supply  at  any  time, 
resulting  in  more  scripts  and  a  lower  stock  holding.  The 
other  side  felt  that  remuneration  would  suffer  now  that 
cost-plus  had  been  abolished  as  there  would  be  a  reduction 
in  net  ingredient  cost  and  prescription  numbers  due  to 
financial  pressures.  This  latter  course  is  the  most  likely. 

If  pharmacists  are  to  co-operate  with  doctors,  both  in 
reducing  drug  prescribing  budgets  and  thereby  dispensing 
costs,  some  of  the  savings  effected  in  the  pharmacy  should 
be  passed  onto  the  profession  to  improve  their  local 
services  in  the  way  that  half  of  drug  budget  savings  will  fed 
back  into  medical  services  (Comment,  February  4). 
Pharmacists  are  now  rather  tired  of  the  lip  service  paid  to 
developing  new  roles,  especially  when  there  is  limited 
financial  reward  in  prospect.  Government  should  seize  this 
opportunity  to  back  with  deeds  the  service  it  so  often 
endorses  with  words. 
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Training  package  for 
PMRs  now  ready 


Contractors  in  England  can  now 
apply  for  their  copy  of  the  training 
package  on  patient  medication 
records,  completion  of  which  will 
be  required  for  the  funding  record 
systems  by  the  NHS. 

Copies  of  the  package  may  be 
obtained  by  filling  in  the  coupon  in 
the  Classifed  section  on  page  745 
of  this  week's  issue.  Negotiations 
on  payments  for  this,  and  the 
services  to  residential  homes  — 
for  which  a  training  package  will  be 
released  in  the  next  few  weeks  — 
are  continuing  between  the 
Pharmaceutical  Services 
Negotiating  Committee  and  the 
Department  of  Health. 

The  packages  are  available, 
one  per  pharmacy  from  the 
Radcliffe  Medical  Press  Ltd,  in 
Oxford.  Packages  for  Wales  are 
expected  to  be  handled  by  the 
Welsh  Office  rather  than  the 
Department  of  Health,  and  news 
of  their  distribution  is  expected 
shortly. 


The  PMR  package  aims  to 
enable  community  pharmacists  to 
set  up  and  operate  a  useful 
system.  The  self  study  course 
comprises  14  units,  each  of  which 
is  expected  to  take  about  30 
minutes. 

The  units  are  arranged  into 
two  groups.  The  seven  "action" 
units  suggest  a  sequence  to  follow 
in  setting  up  a  PMR  system  and 
cover  the  choice  of  system,  what 
information  to  record  and 
collecting  the  information.  The 
support  units  provide  further 
information  such  as 
commmunication  techniques, 
legal  and  ethical  considerations 
and  staff  training. 

Suggested  wording  for  patient 
leaflets,  identity  cards  and  a 
questionnaire  asking  patients  for 
basic  information  are  included  in 
the  package. 

Exercises  follow  some  of  the 
units,  either  in  the  form  of  self 
assessment  or  a  suggested  task  to 


put  into  practice  in  the  pharmacy. 

Group  workshops,  possibly 
two  three-hour  sessions,  will  be 
offered  at  various  venues  in 
England  to  enable  pharmacists  to 
discuss  their  experiences  with 
colleagues. 

The  certificate  stating  that  a 
pharmacist  has  successfully 
completed  the  package  can  be 
obtained  by  sending  in  the 
completed  self  assessment 
papers. 

PSNC  secretary  Steve  Axon 
says  that  in  Wales  funding  for  the 
training  package  comes  from  the 
Postgraduate  Education 
Committee  and  pharmacist 
contractors  in  Wales  should  apply 
direct  to  director  Dr  David 
Temple. 

Applications  can  be  made  on 
the  same  form  as  those  in  England 
but  should  be  sent  to  Dr  David 
Temple,  Welsh  School  of 
Pharmacy.  UWCC,  PO  Box  13, 
Cardiff  CF1  3XF. 


Press  activity 
lands  three 

companies  in 
hot  water 

Press-related  complaints  have  led 
to  appearances  before  the 
Association  of  the  British 
Pharmaceutical  Industry's  Code 
of  Advertising  Practice 
Committee  by  Bayer  UK,  Pfizer 
and  Cilag. 

Bayer  were  found  in  breach  of 
the  ABPI  Code  for  a  corporate 
advertisement  in  the  Mail  on 
Sunday  magazine  of  October  16 
last  year  which  traced  the 
company's  development  over  the 
last  125  years,  but  which  referred 
to  two  POMs,  Adalat  and 
Ciprofloxacin. 

The  company  said  their 
inclusion  was  an  oversight,  but  the 
Committee  ruled  that  the 
advertisement  contained 
information  which  should  not  in 
general  be  made  available  directly 
to  the  public. 

In  a  second  case,  a  GP 
complained  about  an  article  in  the 
Daily  Mirror  last  October  which 
referred  to  the  brand  Diflucan  and 
its  makers  Pfizer. 

Committee  heard  that  the 


article  arose  out  of  a  Press 
conference  to  launch  Diflucan  to 
which  the  lay  Press  were  invited. 
Pfizer  said  that  the  launch  of  this 
novel  treatment  of  thrush  was  of 
considerable  interest  to  many 
members  of  the  public. 

However,  the  Committee 
disagreed,  deciding  that  the 
launch  of  Diflucan  did  not  justify  a 
press  conference  invitation  to  the 
lay  Press  or  the  issuing  of  general 
press  releases. 

The  Committee  also  decided 
that  the  information  provided  to 
journalists  contained  statements 
designed  to  encourage  members 
of  the  public  to  ask  their  doctor  to 
prescribe  a  product. 

In  a  third  case  reported  to 
company  chief  executives  this 
month,  a  "Dear  Doctor"  letter 
from  Cilag  was  ruled  in  breach  of 
the  Code  because  its  opening 
paragraph:  "There  have  been 
reports  in  the  Press  recently  of 
new  work  concerning  the 
cardiovascular  risk  associated 
with  the  progestogen 
levonorgestrel,"  gave  credence 
to  media  reports  that  there  were 
particular  risks  with  the  drug. 

The  Committee  considered 
the  letter  was  by  implication 
disparaging  of  a  competitor,  while 
its  overall  manner  gave 
confirmation  to,  and  accepted  as 
accurate,  the  lay  newspaper 
reports. 

The  Committee  also  ruled  the 
following  companies  in  breach  off 
the  Code  (reason): 


■  Allergan  (claims  in  journal 
advertisement  and  detail  aid  for 
Pred-Forte) 

■  Merck,  Sharpe  &  Dohme 
(claims  in  journal  advertisement 
for  Innovace) 

■  Brocades  Great  Britain  (claims 
in  journal  advertisement  for 
Innovace) 

■  Bayer  UK  (use  of  quotations 
on  detail  aid  for  Adalat) 

■  E.R.  Squibb  (travel  award 
competition  prize  in  Capozide 
promotion) 

■  Glaxo  Laboratories  (reminder 
card  for  Zinnat) 

■  Rorer  (unsolicited  samples  of 
Dioralyte) 

Closure 
Inevitable7 

The  imminent  closure  of  the 
Department  of  Pharmacy  at 
Heriot-Watt  University  was  in 
retrospect  inevitable,  according  to 
Mr  A.W.  Patterson,  a  former 
senior  lecturer  at  the 
Department,  in  a  paper  presented 
to  the  Society  for  the  History  of 
Pharmacy  last  weekend. 

From  around  1967  the  annual 
intake  of  pharmacy  students  at 
Heriot-Watt  was  around  40,  well 
below  the  minimum  necessary  to 
sustain  a  viable  department,  said 
Mr  Patterson. 


'Council 
should  lead' 
Coleman 

The  Royal  Pharmaceutical 
Society's  Council  is  elected  to 
provide  leadership.  General 
meetings  and  referenda  to  decide 
on  issues  are  not  a  practical 
proposition,  says  Council  member 
David  Coleman. 

In  a  speech  to  the  Hertford 
Branch  of  the  Society  last  week, 
Mr  Coleman  said  that  special 
meetings,  because  of  their 
geography,  were  highly 
unrepresentative,  while  referenda 
"yes/no"  questions  could  bring 
individual  decisions  into  conflict. 

"But  the  real  reason  for 
Council  leading  is  a  political  and 
professional  one  —  decisions  do 
have  to  be  taken  and  they  might  be 
unpopular  ones,  and  Government 
deadlines  for  comment  do  have  to 
be  met  if  we  don't  want  the  views 
of  the  profession  to  be  ignored." 

If  Council  members  are  to  talk 
to  Government,  the  other 
professions  and  the  public  they 
have  to  have  a  clear  voice,  Mr 
Coleman  said.  "The  Council 
needs  to  have  the  confidence  to 
act  on  behalf  of  the  membership. 
It  must  not  be  forever  looking 
over  its  shoulder. . ." 

Script  costs: 
GP  misleads 

A  letter  in  Tuesday's  Gnardiat 
from  a  disgruntled  Suffolk 
dispensing  doctor  suggesting 
pharmacists  are  redundant  now 
that  medicines  are  ready  packec 
has  drawn  a  swift  response  frorr 
PSNC  chairman  David  Sharpe. 

Mr  Sharpe  describes  the  lettei 
from  a  Dr  P.  Thomas,  of  Claydon 
Ipswich,  as  "peppered  wit! 
inaccuracies"  and  says  he  has  ; 
total  lack  of  understanding  of  the 
true  nature  of  the  pharmaceutica 
service.  He  corrects  Dr  Thomas 
assertion  that  there  is  a  dwindlinj 
number  of  rural  dispensing  GPs 
and  points  out  that  number  o 
prescriptions  they  have  dispenset 
has  risen  consistently  over  th( 
past  five  years. 

He  then  goes  on  to  correct ; 
series  of  grossly  misleading 
contrasts  between  the  relative 
costs  of  pharmacist  and  GI 
dispensing.  "The  NHS  has 
enough  problems  without  these 
being  added  to  by  sniping 
comments  from  doctors  about  the 
services  provided  and  the 
incomes  received  by  othei 
professionals  working  within  the 
service,"  Mr  Sharpe  concludes. 
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"How  many  Unichem  depots  are  in  marginal  constituencies,  Humphrey?" 


'Alice  in  Wonderland'  generic 
pricing  of  GP  scripts 


Safeway  — 
Hants  court 
case  in  July 

The  judicial  review  granted  to 
Safeway  on  a  decision  by 
Hampshire  FPC  to  turn  down  its 
application  to  open  a  pharmacy  in 
a  new  store  at  South  wood,  near 
Farnborough,  is  due  to  be  heard  in 
the  High  Court  on  July  23. 

Safeway  applied  for  the 
contract  early  in  1988.  Its 
application  was  refused,  even 
after  an  appeal.  Safeway  are 
understood  to  be  seeking  a  review 
of  the  appeal  procedure.  It  has 
taken  a  year  for  the  case  to  come 
to  court  after  moves  to  bring  the 
case  forward  were  successfully 
blocked  by  the  FPC. 

In  the  Commons  last  week 
Health  Minister  David  Mellor  said 
advice  on  the  effects  of  a  judgment 
by  the  High  Court  on  applications 
for  minor  relocations  has  already 
been  issued.  "We  have  been 
discussing  this  and  a  number  of 
other  matters  with  interested 
parties  and  will  issue  draft 
guidance  for  comment  shortly," 
he  said. 

It  is  likely  that  the  effect  of  the 
judicial  review  on  July  23  will  need 
to  be  taken  into  account  before 
any  draft  is  issued. 


Danes  'POM 
to  P'  lead? 

Industry  sources  believe  that  if 
the  recent  POM  to  P  switch  for 
cimetidine  and  ranitidine  in 
Denmark  goes  well,  other 
countries  may  follow  suit,  says  the 
Proprietary  Association  of  Great 
Britain. 

The  changes  involve  the 
switch  of  some  80  products.  The 
conditions  of  the  switch  are  being 
viewed  with  some  concern 
though,  as  the  initiative  has  been 
a  political  one  aimed  at  curbing 
health  costs,  rather  than  being 
based  on  pharmacological 
grounds.  Products  involved 
include  Brufen,  Hismanal,  Nizoral 
and  Immodium,  as  well  as,  for  the 
first  time,  the  H.,  antagonists. 

The  POM  to  OTC  switch 
forms  part  of  a  ten  point 
programme  intended  to  prepare 
for  the  single  market  after  1992 
and  to  produce  cost  savings  of 
1,000m  Kr,  and  is  described  by 
the  PAGBas  "draconian".  VAT 
kvill  be  reduced,  and  a  fixed  30Kr 
mark  up  will  be  applied  to  all 
iprescription  products, 
pharmacies  will  move  to  fewer, 
larger  units  and  will  lose  their 
monopoly  of  OTC  medicines. 


The  Pharmaceutical  Services 
Negotiating  Committee  is  actively 
interested  in  an  "Alice  in 
Wonderland"  approach  to  cost- 
effective  pricing  of  dispensing 
doctors,  generic  scripts,  says 
vice-chairman  David  Coleman. 

In  a  speech  to  the  Hertford 
Branch  of  the  Royal 
Pharmaceutical  Society  last  week, 
Mr  Coleman  explained  that 
dispensing  doctors  are  paid  for 
generic  scripts  on  the  basis  of 
what  is  claimed,  unlike  the 
pharmacist  who  is  paid  the  Drug 
Tariff  price  regardless  of  what  has 
been  dispensed. 

"If  a  dispensing  doctor  writes 
a  script  for  allopurinol  lOOmg  and 
a  pharmacist  dispenses  it,  he  will 


Peak  flow  meters  are  a  valuable 
diagnostic  aid  in  asthma  treatment 
which  are  being  underused 
because  they  have  to  be  bought, 
says  GP  Mark  Levy.  They  should 
be  used  by  asthmatics  in  the  same 
way  that  glucometers  are  used  by 
diabetics. 

The  Asthma  Society  produces 
cards  for  adults  on  which  they  can 
record  information  such  as  best 
peak  flow  readings,  which  can  be 
produced  at  hospital 
appointments. 

"The  decision  to  introduce 
prophylactic  treatment  should  be 
taken  by  doctors  when  patients 
need  repeated  bronchodilator 
medication  to  control  their 


be  paid  £2.52  per  hundred  —  the 
Drug  Tariff  price,  no  matter  how 
he  endorses  it. 

However,  if  the  doctor's 
dispenser  dispenses  it  and 
endorses  it  Zyloric,  then  the 
doctor  will  be  paid  £18.80  per 
hundred,"  Mr  Coleman  said. 

"Because  of  this  crazy 
situation  dispensing  doctors 
themselves  find  it  difficult  to 
prescribe  generically  when  they 
want  to,  since  unendorsed  scripts 
have  a  habit  of  coming  back. ' ' 

Recently  the  Health  Minister, 
David  Mellor  stated  that  he  w?as 
dissatisfied  with  the  level  of 
prescribing  of  generics  —  only  39 
percent,  said  Mr  Coleman.  "It  is 
significant  that  for  dispensing 


symptoms,  or  where  peak  flow 
measurements  vary  by  more  than 
20  per  cent,"  suggested  Dr 
Levy. 

Inadequate  patient  compliance 
with  prophylactic  medication  was 
one  reason  the  mortality  rate  in 
asthma  is  largely  unchanged  since 
the  introduction  of  corticosteroids 
in  the  1960s,  according  to 
consultant  physician  Tim 
Higgenbottom. 

Drs  Higgenbottom  and  Levy 
are  featured  on  a  new  panel 
discussion  video.  Asthma  — 
available  from  Allen  &  Hanbury 
representatives  or  Mrs  Ann 
Saunders  on  01-422  4225  ext 
3536. 


doctors  the  figure  is  much  lower- 
only  21  percent." 

Earlier,  Mr  Coleman  had 
referred  to  Mr  Mellor's 
restatement  in  the  House  of 
Commons  recently  that  doctors 
dispensed  only  in  exceptional 
circumstances. 

We  as  a  profession  must  see 
that  there  is  the  minimum  need  for 
doctors  to  dispense.  We  must 
emphasise  that  we  are  in  a 
position  to  dispense  for  all 
patients,"  Mr  Coleman  said. 

"The  exceptional  reason  for 
doctors  to  dispense  must  not  be  to 
finance  the  doctors  —  that  is  the 
responsibility  of  the  Department 
of  Health  via  the  doctor's 
contract." 


Benn  acquire 
pharmacy  monthlies 

Beauty  Counter  and  Community 
Pharmacy  have  been  acquired  by 
Benn  Retail  Publications  from  Joint 
Marketing  &  Publishing  Services 
Ltd. 

"We  are  delighted  to  have  been 
able  to  purchase  these  established 
monthly  titles,"  comments  James 
Lear,  chairman  of  Benn  Retail 
Publications.  "They  will 
complement  perfectly  our  other 
market  leader.  Chemist  &  Druggist. 
and  further  underline  our 
commitment  to  this  important 
market." 

Beauty  Counter  and  Community 
Pharmacy  will  continue  to  be 
published  from  London,  by  their 
existing  staff. 


Asthma  aid  underused 
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Society  welcomes  moves  to  cost- 
effective  prescribing 


The  Royal  Pharmaceutical  Society 
of  Great  Britain  has  welcomed  the 
encouragement  of  more  cost- 
effective  prescribing,  one  of  the 
main  thrusts  in  the  Government's 
White  Paper  proposals  for  the 
NHS. 

Announcing  the  Society's 
formal  response  to  the 
Government's  "Working  for 
Patients"  document,  president 
Bernard  Silverman  said: 
"Pharmacists  have  already  made 
a  considerable  contribution  to 
drug  and  therapeutics  committees 
in  the  hospital  service.  They  are 
ready  to  make  an  equally  valuable 
input  to  similar  committees  in  the 
general  practitioner  service,  in 
local  doctor/pharmacist  liaison 
groups  and  not  least  in  the 
production  of  local  formularies 
which  are  valuable  tools  in  overall 
cost  containment." 

Mr  Silverman  added  that  such 
a  view  had  been  endorsed  by  the 
Nuffield  Inquiry  in  the  "Promoting 
Better  Health"  White  Paper  and 
in  a  tribute  paid  to  pharmacy 


General 

■  The  encouragement  of  cost- 
effective  prescribing  —  one  of  the 
main  thrusts  —  is  welcomed. 

■  In  view  of  the  pharmacist's 
expertise  in  all  aspects  of 
medicines,  it  is  essential  that  they 
should  be  involved  in  providing 
independent  advice  to  FPCs  and 
to  individual  doctors. 

■  The  proposals  will  lead  to 
increased  additional  costs  at 
practice,  FPC  and  regional  levels 
and  care  has  to  be  taken  to  ensure 
these  costs  do  not  exceed 
potential  savings. 

■  It  is  questioned  whether 
sufficient  consideration  has  been 
given  to  the  preparatory  work  that 
has  to  be  undertaken  and  the 
timetable  may  be  unrealistically 
optimistic. 

Hospital  pharmacy 

■  The  advice  of  professionals 
such  as  the  district  pharmaceutical 
officer  should  be  sought  to  ensure 
contracts  for  medicines  and  other 
pharmaceuticals  meet  acceptable 
standards. 

■  Districts  should  ensure  that 
the  costs  of  services  like  drug 
information  and  quality  assurance 
are  included  as  part  of  the  core 
service  provision. 


personally  by  Kenneth  Clarke 
when  he  announced  Government 
backing  for  the  "Health  Care  in 
the  High  Street"  campaign. 

On  the  question  of  indicative 
budgets  for  prescribing  and 
practice  budgets  for  larger  groups 
of  GPs,  the  important  factor,  said 
Mr  Silverman,  is  the  totality  of 
treatment  rather  than  the  cost  of 
a  specific  product. 

"Treatment  with  a  more 
expensive  medicine  may  be  more 
cost-effective  in  the  long  term  if 
hospitalisation  can  be  avoided  and 
the  treatment  period  shortened," 
Mr  Silverman  said. 

Where  group  practices  opt  for 
practice  budgets,  there  will  be 
downward  pressure  on 
prescribing  costs,  he  said.  "Close 
attention  will  be  needed  to  ensure 
patients  continue  to  receive  the 
best  treatment  and  that  they  are 
reassured  on  this  point." 

Mr  Silverman  says 
pharmacists  could  help  to  contain 
expenditure  by  improving  patient 
compliance,   notably  by  the 


■  Any  arrangements  for  the 
supply  of  medicines  should  not 
undermine  the  wholesale  service. 

■  Assurance  is  sought  that  the 
training  of  pharmacists  will  be 
funded  on  similar  lines  to  the 
medical  and  dental  models. 


Practice  budgets 

■  For  budgetary  purposes,  the 
totality  of  treatment  should  be 
considered  rather  than  the  cost  of 
any  single  item. 

■  Patients  should  have  a  right  to 
know  whether  their  practice  has 
opted  for  such  a  budget. 

■  Health  promotion  is  important 
and  pharmacists  can  make  an 
important  contribution. 

■  Other  ways  expenditure  could 


The  Government  is  to  consider 
making  it  a  requirement  that 
babyfood  should  only  be  sold  by 
attendant  staff  and  not  left  on 
supermarket  shelves  for 
consumers  to  help  themselves. 

Five  further  incidents  of  Heinz 
and  Cow  &  Gate  baby  foods  being 


introduction  of  a  maximum  28  day 
supply  per  NHS  prescription 
form,  with  triple  prescriptions  to 
ensure  that  patients  on  long-term 
medication  were  not 
inconvenienced  unnecessarily. 

Turning  to  the  hospital 
service,  Mr  Silverman  said  that 
care  should  be  taken  to  maintain 
the  high  standards  in  all  aspects  of 
the  service,  particularly  in  self- 
governing  hospitals. 

"Specialist  pharmaceutical 
expertise  acquired  over  many 
years  must  not  be  lost,  but  fully 
utilised  to  improve  patient 
services.  There  should  be  no 
opting  out  of  central  purchasing 
arrangements  or  there  could  be  an 
overall  increase  in  costs . ' ' 

There  should  be  no  attempt  to 
extend  central  purchasing  to 
obtain  drugs  for  dispensing  in  the 
community  sector.  "The 
overriding  factor  must  be  the 
patients'  interest  and  that 
requires  the  maintenance  of  the 
existing  efficient  wholesaler 
network,"  Mr  Silverman  said. 


be  contained  include  a  28-day 
ceiling  for  most  prescriptions  and 
a  triple  prescription  form  for 
repeats. 

■  Local  formularies  can  be  of 
great  assistance  in  contributing  to 
more  rational  prescribing.  The 
value  of  pharmacists  in  producing 
such  formularies  has  been 
established  at  hospital  level. 


FPC  membership 

■  Within  a  reduced  FPC  of  11 
members,  it  is  important  the 
equitable  balance  within  the 
professional  members  should  be 
maintained.  The  Society  should  be 
consulted  when  nominations  are 
sought.  Because  of  the  reduction 
in  numbers,  it  is  important  that 
deputies  are  allowed. 


spiked  with  sharp  objects  or 
caustic  soda  were  reported  to 
Police  this  week:  the  total  is  now 
28  (C&D,  April  22,  p669). 

In  some  cases  there  have  been 
blackmail  demands.  The  latest 
incidents  have  been  in  Wiltshire 
and  Portsmouth. 


Clarke 
counters 
BMA 

Inaccuracies' 

Health  Secretary  Kenneth  Clarke 
has  written  to  all  doctors  to 
counter  "inaccuracies"  in  a 
British  Medical  Association  leaflet 
on  the  Government's  plans  for  the 
NHS. 

Mr  Clarke,  in  his  second  letter 
to  GPs  in  the  last  two  months, 
says  that  the  inaccuracies  could 
cause  serious  damage  to 
doctor/patient  relationships. 

Mr  Clarke  says  none  of  his 
proposed  reforms  will  mean 
doctors  running  out  of  money  to 
prescribe  for  patients.  High 
quality  care  will  not  mean  less  time 
for  patients,  nor  are  hospitals 
being  "encouraged  to  opt  out", 
he  says.  The  Government  does 
not  intend  to  save  money  by 
doctors  going  for  the  cheapest 
option,  and  the  Government's 
committment  to  the  NHS  is 
"absolute  and  will  remain  so". 

GP  workload 
monitored 

A  workload  survey  of  4,000  GPs 
starts  this  month,  to  provide 
information  for  the  Doctors'  and 
Dentists'  Review  Body. 

Doctors  will  keep  a  diary  of  a 
week's  activities  and  will  give 
general  information  about  their 
practices.  The  sample  will  take 
into  account  differences  between 
practices,  and  allow  for  any 
seasonal  variations  in  workload. 

The  survey  has  been  agreed 
between  the  General  Medical 
Services  Committee  and  the 
Health  Department.  The  results 
will  be  available  by  late  1990  for 
the  independent  DDRB  to  make 
its  recommendations  on  the  level 
of  net  income  for  GPs. 


Costs  of  the  family  practitioner  service 

were  provided  by  Mr  David 
Mellor,  Secretary  of  the  State  for 
Health,  in  a  reply  to  Sir  Michael 
McNair-Wilson  (Newbury)  last 
week.  The  gross  costs  of -the 
family  practitioner  services  in 
England,  including  capital 
expenditure,  but  excluding 
administration  and  related  costs, 
were  £l,434m  in  1978-79,  and 
£4,210m  in  1987-88.  The  gross 
cost  of  drugs  prescribed  by 
general  practitioners  in  1978-79 
and  1987-88  were  £558m  and 
£1 , 547m  respectively . 


The  Society's  view:  the  main  points 


Attended  babyfood  sales? 
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Recall  for 
Marevan  5mg 

Duncan  Flockhart  are  recalling 
batch  S8829AC  of  Marevan 
tablets  5mg,  packed  in 
Securitainers  of  500  tablets. 

Owing  to  a  processing  fault,  a 
small  number  of  tablets  have  been 
found  to  be  outside  the  1988  BP 
weight  recommendations,  and  are 
randomly  distnbuted  in  the  batch. 
The  company  says  that  although 
no  patient  risk  is  likely  to  be 
involved,  they  are  withdrawing 
the  whole  batch  from  the  market. 

In  addition,  as  an  extra 
precaution,  Marevan  5mg  batches 
S8839BA  and  S8838MB,  packed 
in  Securitainers  of  100  tablets,  are 
being  withdrawn. 

Hospital  and  community 
pharmacists  should  return  any 
stocks  to  their  wholesaler.  The 
DoH  has  been  informed,  and 
appropriate  action  taken  to  advise 
regional  hospital  pharmacists, 
says  the  company. 


Forces  get  in 
on  lice 
campaign 

The  National  Pharmaceutical 
Association's  "Beat  the  louse" 
campaign  goes  abroad  this  week 
when  head  of  information  Mrs 
Mary  Allen  goes  on  live  in  a 
"chat"  programme  on  the  British 
Forces  Broadcasting  Service. 

And  Canvey  Island,  spurred 
on  by  pharmacist  Miall  James,  is 
making  every  effort  to  become  a 
louse  free  area.  BBC  Southend 
are  to  stage  a  treatment 
demonstration,  and  Mrs  Felicity 
Evans  is  organising  her  team  of 
social  workers  at  the  St  Nicholas 
Church  Family  Centre  to  get  the 
louse  message  across. 

Miall  James  says:  "I  want  to 
see  Canvey  Island  louse  free  - 
just  like  the  Isle  of  Man. ' ' 

Tanya  Turton,  the  NPA's 
Press  and  public  relations  officer  is 
hoping  that  NPA  Board  member 
Marshall  Gellman,  will  be  asked  to 
appear  on  Manchester  NW  to 
present  the  "Beat  the  louse" 
[campaign.  And  she  says  that 
[presenter  Ian  Burgess  will 
interview  Dr  Tuke  about  lice  on 
Street  Wise"  on  Channel  4  on 
April  27,  and  that  the  campaign 
iwas  reviewed  on  the  Jimmy 
Young  Show  on  Radio  2. 

The  first  500,000  leaflets  have 
almost  gone  and  Tanya  has  placed 
a  further  order  as  demand  for  the 
nformation  continues  to  rise  as 
the  climax  of  the  campaign 
approaches. 


TOPICAL  REFLECTIONS 


Caring  on  the 
rates! 


It's  a  hard  commercial 
world.  I've  always  taken 
this  as  the  base  line  for  any 
business.  Changes  in 
parking  alone  can  put  small 
retailers  out  of  business. 
But  small  traders,  including 
pharmacists  trading  on  their 
own  account,  really  have  to 
allow  for  this  kind  of  risk 
element. 

I've  just  been  to  a 
lecture  on  the  new  rating 
situation,    due    to  be 
implemented  in  a  year's 
time.  The  poll  tax  has  a 
certain  naive  charm,  in  that 
the  home  with  several  adults  will  be 
charged  per  adult  instead  of  per  household 
for  the  services  in  their  district.  Which  is 
OK  if  you  live  in  an  exclusive  suburb,  in  an 
expensive,  highly-rated  house  and  you  live 
alone.  Big  savings!  If  you  live  out  of 
London  additionally,  you  will  have  to 
cough  up  an  extra  weighting  to  help  your 
London  cousins.  So  much  for  the  personal 
poll. 

When  it  comes  to  commercial 
premises  they  will  all  be  assessed  on 
current  rental  value,  either  factual,  or 
notional  if  freehold,  owner  occupied.  The 
increases  in  value  are  going  to  be  anything 
from  eight  times  to  16  times  the  current 
rateable  value.  But  take  heart  —  the 
lecturer  told  us  the  first  rates  will  only  be 
about  30  percent  of  the  new  value.  This 
means  my  business  will  have  to  find  at 
least  three  times  the  present  figure,  which 
is  high  enough  already. 

In  my  suburban  parade  and  near 
environs  over  half  the  shops  are  on  the 
market,  officially  or  de facto.  The  in-roads 
made  by  the  big  multiples  and  out-of-town 
traders  has  brought  a  steady  erosion  of 
business  and  profitability.  People  aren't 
trying  to  sell  because  they  are  making 
their  fortunes!  For  us,  the  loss  of  the  cost- 
plus  contract  means  we  pay  out  of  profits, 
too ,  with  no  way  of  passing  the  cost  on  to 
the  consumer.  This  is  known  as  cost 
efficiency!  Just  another  facet  of  your 
caring  Government  letting  the  market 
forces  prevail. 


Shame... 

There  is  neither  grace  nor 
dignity  in  the  actions  of  the 
medical  profession  in 
Sawtry,  Cambridgeshire 
where  dispensing  GPs 
sought  a  judicial  review 
after  their  appeal  against  a 
pharmacy  opening  was 
turned  down.  Worse  still, 
having  .  granted  the 
pharmacy  a  contract,  the 
family  practitioner 
committee  has  now 
withdrawn  it! 

I  find  this  very  hard  to 
accept,  and  wholly  agree 
the  Pharmaceutical 
Services  Negotiating 
Committee  must  support 
this  pharmacist. 


A  delicate  problem 
of  bouquet 

It's  not  the  first  time  I've  been  asked.  The 
lady  complained  she  couldn't  use  her 
normal  deodorant  any  more  as  it  made  her 
underarm  areas  red,  inflamed  and  very 
sore.  Did  I  have  a  non-allergy  one?  Well, 
the  truth  is  I'm  not  sure. 

In  this  case  I  don't  think  her  problem 
has  anything  to  do  with  an  allergy  to 
perfume  or  colourants.  It  is  due  to  the 
aluminium  salts  most  of  them  contain.  The 
trouble  is,  I  don't  seem  to  be  able  to  find 
out  which  ones  don't  use  other  active 
ingredients.  I  sold  her  the  Weleda  spray, 
a  manually  operated,  pump  action,  herbal 
solution  which  seems  to  work  well.  It 
smells . . .  sort  of  herbal?  And  while  it  is  not 
particularly  price  competitive  at  first 
glance  —  £3.20  for  110ml  —  with  no 
propellant,  it  is  all  product  and  lasts  for 
months. 

But  don't  you  think  it  would  be  useful 
if  all  stick,  roll-on  and  spray  deodorants 
and  antiperspirants  gave  their  active 
ingredients?  I  have  just  read  of  another 
alternative  to  the  aluminium  based 
offerings.  Called  Trust,  it,  too,  is  herbal. 
It  needs  to  be  used  only  once  a  fortnight 
and  sells  at  £6.45  in  a  pack  which  lasts 
eight  months.  You  pays  your  money . . . 
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All  slow-release 
aminophyllines  /  theophyllines 
are  not  the  same. 

"It  is  therefore  essential  that  patients  taking  a  sustained-release, 
oral  theophylline  preparation  who  have  been  stabilized  on 
a  particular  brand  continue  to  receive  the  same  product. 5  5 

Advice  from  the  Council  of  the  Royal  Pharmaceutical 
Society,  The  Pharmaceutical  Journal,  July  1 1,  1987 

Don't  risk  patient  control. 

When  the  prescription  says: 

£  aw  iftopktf  llm>  125 mg. 

Check  with  the  doctor ;  does  he  mean: 


Phyllocontin 

mr   CONTINUE  "  Tablets  aminophyUine  hydrate  BP. 


Prescribing  Information: 

Usee:  Treat menl  and  prophylaxis  of  bronchospasm 
associated  with  asthma,  emphyserria  and  chronic  bronchitis, 
also  cardiac  asthma  and  left  ventricular  or  congestive  cardiac 
failure  Dosage  and  Administration:  Adults  2tablets  twice 
a  day,  taken  morning  and  evening  following  an  initial  week 
of  therapy  on  1  tablet  twice  daily  Each  tablet  contains 
aminophyUine  225mg  Since  patients  vary  in  their  response 
to  xanthines,  the  dosage  must  be  titrated  individually,  and 
it  maximum  response  is  not  achieved,  the  theophyllin  plasma 
levels  should  be  measured  Transferability:  It  is  not  possible 
to  ensure  bioequi valence  between  different  sustained  release 
theophylline  products  Therefore  it  should  be  emphasised 
that  patients,  once  titrated  to  an  effective  dose,  should  not 


be  changed  from  PHYLLOCONTIN  CONTINUS  tablet 
preparations  to  other  slow  or  sustained  release  xanthine 
preparations  without  retitration  and  clinical  assessment 
Warnings:  The  following  agents  increase  clearance 
phenyloin,  carbamazepine,  nfampicin,  sulphmpyrazone, 
barbiturates,  smoking  and  alcohol  consumption  The 
following  agents  decrease  clearance  allopurinol,  cimetidine. 
erythromycin,  thiabendazole,  isopren  aline,  oral 
contraceptives,  viral  infections,  liver  disease  and  heart  failure 
Influenza  vaccine  may  potentiate  theophylline  A  reduction 
of  dosage  may  also  be  necessary  in  the  elderly  The  following 
should  be  used  with  caution  halothane,  lomustine  and 
lithium  Although  theophylline  crosses  the  placenal  barrier, 
it  has  been  used  during  pregnancy  without  attributable 


adverse  effects  Side  effects:  The  risk  of  side  effects  usually 
associated  with  ammophyllmeand  xanthine  derivatives  such 
as  nausea,  gastric  irritation,  headache,  palpitations  and  CNS 
stimulation  is  reduced  Basic  NHS  Cost  23  5p  per  day  {ex 
1000  pack.  2  b  d  )  PL0337/0026 

This  product  is  protected  by  British  Patent  No  1405088 

®  PHYLLOCONTIN  and  CONTINUS  are  registered  trade 
marks 

©  CONTINUS  CLASSIC  and  !he  C  device  are  trade  n 

Napp  Laboratories  1989  Napp  Laboratories, 
The  Science  Park,  Cambridge.  CB4  4GW 
Member  of  the  Napp  Pharmaceutical  Group 


NAPP 


+z+—  ANOTHER  CONTINUS  CLASSIC 


PRESCRIPTION  SPECIAL1T1 


Ossopan  granules 


Sanofi  are  extending  the  Ossopan 
range  with  the  launch  of  Ossopan 
granules  from  May  5.  Like  the 
other  products  in  the  range,  the 
Pharmacy  product  contains 
microcrystalline  hydroxyapatite 
compound  and  is  indicated  for  the 
provision  of  calcium  and 
phosphorous  in  osteoporosis, 
rickets  and  osteo-malacia. 


Presented  in  single-dose  4g 
sachets ,  the  brown  granules  with 
a  taste  and  odour  of  malt  and 
cocoa,  can  be  taken  once  daily, 
leading  to  improved  compliance, 
say  Sanofi.  Packs  contain  28 
sachets,  for  a  month's  treatment 
(NHS  cost  £18.50).  The  product 
licence  number  is  0623/0045. 
Sanofi  UK  Ltd.  Tel:  061 9454161. 


BRIEFS 


Pentasa 
enema 

Nordic  have  launched  Pentasa 
enema,  a  treatment  for  mild  to 
moderate  distal  ulcerative  colitis. 

The  active  ingredient, 
mesalazine  (5-ASA),  is  in  a 
specially  buffered  suspension  in 
which  10  per  cent  is  dissolved,  90 
per  cent  remaining  in  suspension . 
This  provides  a  reservoir  for 
prolonged  activity  being  released 
over  7-8  hours,  maintaining 
therapeutic  levels  at  the  colonic 
mucosa  and  minimising  the 
possibility  of  systemic  side-effects 
since  blood  levels  remain  low,  say 
Nordic. 

Pentasa  can  be  used  in 
patients  sensitised  to  the 
sulphonomide  in  sulphasalazine, 
and  those  for  whom 
corticosteroids  are  undesirable. 
Manufacturer  Ferring 
Pharmaceuticals  Ltd,  11  Mount 
Road,  Feltham,  Middlesex  TW13 
Distributor  Nordic  Pharma- 
ceuticals Ltd  (address  as  above) 
Description  Individually  foil- 
wrapped  unit  dose  plastic  enema 
bottles  with  protective  sleeve, 
each  bottle  of  100ml  suspension 
containing  lg  mesalazine 
Uses  Treatment  of  ulcerative 
colitis  of  the  distal  colon  and 
rectum 

Dosage  Adults:  one  enema  at 
bedtime.  Children:  not 
recommended 


Contraindications,  warning, 

etc  Not  recommended  in  patients 
with  renal  impairment.  Use  with 
caution  in  patients  with  raised 
blood  urea  or  proteinurea,  during 
pregnancy  and  lactation  and  in  the 
elderly,  see  Data  Sheet 
Side  effects  Nausea,  headache 
and  abdominal  pain  may  occur. 
May  be  associated  with  the 
exacerbation  of  the  symptoms  of 
colitis  in  patients  who  have 
previously  had  this  problem  with 
sulphasalazine 
Supply  restrictions  POM 
Packs  Cartons  of  seven 
individually  foil- wrapped  100ml 
enemas 

Pharmaceutical  precautions 

Use  immediately  after  opening  the 
individual  foil  pack 
Product  licence  PL3194/0027 
Issued  December  1988 


Scholl  lines 

Scholl  Consumer  Products  are 
introducing  new  colours  and  lines 
to  their  Class  I,  II  and  III 
stockings.  Available  May  1 ,  in  four 
sizes. 

Class  I:  New  Nylastik  thigh 
(£5.50);  Class  II:  New  sheer  Soft- 
grip  thigh  (£8.20),  open  toe  sheer 
Soft-grip  thigh,  (£8.20),  open  toe 
sheer  Soft-grip  knee  (£7.30); 
Class  III:  Duofine  open  toe  thigh 
(£9.70).  Class  III  Duofine  open 
toe  knee  (£8.30)  will  be  phased  in 
fromjulv  1.  Scholl  Consumer.  Tel: 
01-2532030. 


Wyeth  are  introducing  an  additional 
strength  of  Lodine  capsules 
containing  etodolac  300mg.  The 
hard  gelatin  capsules  have  an 
opaque,  light  grey  body  and  cap, 
printed  with  two  red  bands  and 
"Lodine  300".  Lodine  30()mg 
capsules  are  available  in 
Securitainers  of  60  (£19.87  trade), 
and  the  product  licence  number  is 
0011/0145.  Wyeth  Laboratories. 
Tel:  0628  604377. 

Rorer  Pharmaceuticals,  Berk  Generics 
Division  have  launched  lactulose 
solution  (11,  £7.70).  Rorer 
Pharmaceuticals  Ltd.  Tel:  0323 
21422. 


Boehringer  Ingelheim  are  introducing 
a  new  pack  of  Alupent  tablets 
(112),  available  from  the  end  of 
May.  This  will  replace  the  250 
tablet  pack,  and  the  trade  price 
will  be  £4.26.  Packs  of  50  and 
1 ,000  will  also  be  discontinued  as 


stocks  run  out.  Boehringer 
Ingelheim  Ltd.  Tel:  0344  424600. 

Lagap  are  introducing  co-amilozide 
tablets  2.5mg/25mg  (100  £7.10) 
and  5mg/50mg  (100  £7.90,  500 
£39.50,  all  prices  trade).  Lagap 
Pharmaceuticals  Ltd.  Tel:  04203 
8301. 

Vepesid  capsules  now  have  a 
modified  shell  to  eliminate 
problems  of  leaking.  The  active 
ingredients  remain  the  same,  say 
Bristol-Mvers  Co  Ltd.  Tel:  0895 
639911. 

Naproxen  250mg  and  500mg  tablets 
are  now  white  instead  of  yellow 
and  codeine  phosphate  60mg 
tablets  are  coded  "CP"  on  one 
side  and  "C60"  on  the  reverse. 
Kerfoot  Pharmaceuticals.  Tel: 
061-3304531. 

Galen  are  launching  a  new  size  of 
Galpseud  tablets  (500,  £13.65). 
Galen  Ltd.  Tel:  0762334974. 


Schwarzkopf 

THE  PRODUCT  PROFESSIONALS 


FOR  PEOPLE  WHO  REALLY  CARE 
ABOUT  THEIR  tfAIR. 


Schwarzkopf  arc  launching  a 
new  concept  in  haircare  —  the  Gliss 
Corimist  Hair  Repair  Programme. 
It  works  in  four  stages  -  repairing, 
cleansing,  caring  and  styling,  at  each 


stage  working  on  the  structure  of 
hair,  helping  it  to  look  as  healthy  as 
nature  intended.  Every  product  is 
CFC  free,  so  while  we  care  for  hair, 
we  also  care  for  the  environment. 


G  LISS 

CORIMIST 


THE  HAIR  REPAIR  PROGRAMME 
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COUNTERPOINTS 


Drink  up! 

Milupa  are  launching  90g  trial- 
sized  herbal  drinks  tubs,  as  part  of 
a  package  of  Summer  promotions. 

The  drinks  will  be  available  in 
the  special  size  until  November, 
and  are  part  of  an  offer  to 
consumers  of  a  Milupa  tea  towel, 
trainer  cup  or  thermos  flask. 

The  company  say  all  mums 
have  to  do  to  qualify  for  one  of  the 
gifts  is  to  send  off  lids  from  either 
90g  or  the  200g  drinks,  and 
include  the  cost  of  post  and 
packing.  The  address  to  send  to 
for  the  gifts  is  given  on  special  on- 
pack  labels  or  leaflets  which  are 
being  made  available  to 
pharmacies.  Milupa  Ltd.  Tel: 
01-5739966. 


Carnation  for 
verrucae 

Cuxson  Gerrard  have  launched 
Carnation  verruca  treatment,  with 
four  medicated  plasters,  one 
protective  plaster  and  "simple  to 
follow"  directions,  which  will  be 
available  from  May  8. 

The  company  says  Carnation 
verruca  treatment  (£2.45) 
contains  everything  necessary  for 
the  eight  day  treatment,  and  gives 
instant  relief  from  discomfort  with 
no  mess.  The  active  ingredient  is 
salicylic  acid. 

An  advertising  campaign  in  the 
women's  Press,  including  She, 
Essentials ,  Family  Circle, 
Womans  Weekly,  Womans  Own, 
TV  Times  and  Chat  magazines, 
will  run  from  the  beginning  of  June 
through  to  July.  Cuxson  Gerrard 
&  Co  (Dressings)  Ltd.  Tel: 
021-5521355. 

Really  wild 

Original  Additions  have  added  a 
styling  wax  to  their  Wild  Touch 
range  of  styling  products.  The 
wax  (£1.99,  100ml)  is  said  to  be 
ideal  for  the  firmer  styles. 

Original  Additions  say  that  the 
packs  have  a  cost  price  to  the 
trade  of  £14.52,  and  that  they  will 
be  in  packs  of  one  dozen  at 
£14.52.  Original  Additions 
(Beauty  Products)  Ltd.  Tel: 
01-5739907. 


Inecto  travel  Lite 


Inecto  are  launching  a  new 
product  called  the  Lites  series  in 
May.  These  are  professional 
streaking  kits  with  one  for  blonde 
hair  called  Hi  Lites  and  one  for 
brown  hair  called  Mid  Lites,  Lo 
Lites  for  black  hair,  giving 
mahogany  highlights. 

The  product  is  aimed  at 


the  18-25  year  old  age  range, 
and  Inecto  will  be  spending 
£85,000  to  support  the  launch. 
The  first  phase  of  the  campaign 
will  begin  at  the  end  of  June  in  a 
range  of  womens'  magazines 
including  Marie  Claire  and 
Cosmopolitan.  Inecto  Haircare. 
Tel:  01-579  1221. 


Smell  of 
fresh  grass 

Blue  Grass  is  being  relaunched  by 
Elizabeth  Arden  in  azure  blue  and 
ivory  ribbed  packaging  embossed 
with  gold,  highlighting  a  new  art- 
deco  horse  motif.  Elizabeth 
Arden's  model  "Vendela",  is 
featured  on  all  promotional 
material. 

The  new  Blue  Grass  fragrance 
collection  will  be  available  at 
Elizabeth  Arden  stockists  from 
May.  Elizabeth  Arden  Ltd.  Tel: 
01-784  4000. 

Just  once... 

Reckitt  &  Colman  are  updating 
their  Once  shampoo  with  a 
formulation  change  to  tone  down 
the  colours  and  "keep  them 
vibrant  but  make  them  look  of 
better  quality",  according  to  Jo 
Sykes,  assistant  product 
manager. 

Variants  for  the  shampoo  have 
not  been  changed  but  the  normal 
conditioner  has  been  extended  to 
include  fine  and  flyaway  hair  for 
lighter  conditioning.  Reckitt  & 
Colman  Products.  Ltd. 
Pharmaceutical  Division.  Tel: 
048226151. 

Cool  off 
your  eyes 

Golden  Touch  are  introducing  a 
new  eyeshield  called  Cool  Eyes. 

The  shell-like  design  of  the  eye 
sheild  is  said  to  give  close  fit,  while 
the  use  of  layered  porcelain  with 
two  side  vents,  means  the  eye  can 
"breathe",  says  Golden  Touch. 


Having  your  own  eye 
protection  is  important  because 
too  often  goggles  in  beauty  salons 
are  shared,  and  not  properly 
cleaned  or  sterilized,  leaving  the 
way  open  to  infections  from  other 
users,  say  Golden  Touch. 

Cool  Eyes  (£2.99)  are 
presented  into  a  small,  strong 
carry-box,  easy  to  pop  in  a  hand  or 
beach  bag.  They  are  packaged  in 
outers  of  12,  at  £28.98,  including 
VAT.  Golden  Touch  Suncare.  Tel: 
01-5185000. 


Odours? 

Fragrantaire  Ltd  are  launching  a 
new  fragrance  system  for 
suppressing  unpleasant  odours  in 
the  home,  office  or  car. 

A  few  drops  of  the  selected 
perfume  are  placed  on  a  special 
ceramic  disc  which  can  then  be 
placed  on  the  bulb  of  a  table  lamp 
or  similar  source  of  heat.  As  it 
warms  the  fragrance  is  slowly 
released,  but  the  disc  remains  cool 
and  can  always  be  handled. 
Fragrantaire  Ltd.  Tel:  01-409 
1777. 


Unichem  deal 
onV05 

Unichem  are  offering  a  special 
banded  pack  of  V05  shampoo  to 
their  members. 

There  is  a  free  200ml  bottle  of 
conditioner  banded  with  every 
300ml  bottle  of  shampoo,  and  the 
suggested  retail  price  is  £0.95. 

There  are  five  variants  in  the 
range,  including  green  apple, 
evening  primrose,  henna, 
camomile,  and  oat  milk,  and  they 
will  be  packed  in  trade  outers  of  12 
costing  £7.93.  Unichem.  Tel: 
01-3912323. 


Now... 
resealable 
Refreshers 

Smith  and  Nephew  Consumer 
Products  have  repackaged  their 
Refreshers  moist  wipes,  replacing 
the  sachet  pack  with  a  handy 
pouch  pack  which  is  said  to 
provide  superior  performance, 
convenience  and  value. 

The  handy  pack  consists  of  a 
soft  polythene  pouch  featuring  a 
resealable  tear  strip  to  ensure  the 
freshness  and  correct  moisture 
level  of  each  individual  wipe.  It 
contains  25  wipes  against  only  ten 
for  the  old  format. 

A  white  pre-moulded  plastic 
tray  carries  a  dozen  of  the  new 
handy  packs,  and  has  a  fold  up 
display  board.  Introductory  price- 
marked  packs  will  be  available  in- 
store  through  May  and  June  at 
£0.69  against  the  regular  price  of 
£0.75.  Smith  and  Nephew 
Consumer  Products  Ltd.  Tel:  021 
3274750. 


Nice  smells 
from  Italy 

Wigmore  Products,  the  UK 
distributor  for  Italian  fragrance 
ranges  Pino  Silvestre  and  Acqua  di 
Selva,  have  announced  a  Summer 
deodorant  promotion. 

The  promoted  products 
include:  Acqua  di  Selva  deodorant 
stick  75g,  deodorant  spray  200ml, 
and  natural  spray  deodorant 
100ml  (all  at  £2.60);  and  Pino 
Silvestre  deodorant  spray  150ml 
(£4.25)  and  deodorant  stick  75ml 
(£3.25). 

With  orders  of  three  dozen  or 
more  placed  before  June  30  the 
retailer  can  claim  the  following:  13 
for  the  price  of  12  on  3  dozen;  13.5 
for  the  price  of  12  on  6  dozen;  and 
14  for  the  price  of  12  on  9  dozen. 

All  products  may  be  mixed  to 
make  up  the  bonus,  but  to  qualify, 
each  line  must  be  ordered  in 
minimum  quantities  of  one  dozen. 
All  aerosol  products  are  in  new 
ozone  friendlv  dispensers. 
Wigmore  Products.  Tel:  01-965 
1520 
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A  LAUNCH  TO  MA 


YOU  BLI 


The  Biggest-Ever  OTC  Launch  of  a  Non-Sea1; 
Pharmacy  Only  Hayfever  Product 

FOR  DETAILS  OF  BONUS  RING  JANSSEN  PHARMACY  DIVISION  ON  0235  772966 
|^  Janssen  Pharmaceutical  Limited,  Grove,  Wantage,  Oxon  0X12  ODQ 


People  wko  liavent  seen  us  for  years 
say  we've  never  looked  Letter. 

Very  soon,  you  won't  recognise  Palmolive. 

We've  given  ourselves  an  exciting  new  image  with  new 
packaging,  new  formulations,  new  ideas,  new  attitudes  and 
new  prices. 

In  snort,  we're  heading  for  even  wider  appeal. 
To  do  it  successfully,  we're  relaunching  with  a  massive 
media  outlay. 

We're  spending  £3.5  million  on  a  dynamic  new  TV 
commercial   for  new  Palmolive  Shampoo. 

We're  advertising  Palmolive  Foam  Bath,  Palmolive 
ooap  an  d  the  Pal  molive  Shave  Range  in  an  extensive 
colour  press  campaign. 

And  we're  supporting  all  hrands  with  unprecedented 
promotional  activity  and  millions  of  give-away  samples 
and  coupons. 

You  see,  a  company  as  forward-looking  as  Colgate 
Palmolive  can't  afford  to  rest  on  its  laurels. 

By  investing  in  new  packaging,  new  products  and  new 
advertising,  we're  adding  consumer  value  and  appealing 
to  an  increasing  numher  of  customers. 

We'll  get  them.  Make  sure  you  get  th  em,  too. 


M'Hi:iH:Ui]i:i 


Mentholatum's 
deeper  heat 


Mentholatum  are  launch  Deep 
Heat  Extra  Strength  rub,  which 
contains  methyl  salicylate  30  per 
cent  and  menthol  8  per  cent. 

The  rub  is  said  to  be  light,  non- 
greasy  and  easily  and  rapidly 
absorbed.  It  comes  in  "easy-to- 
open"  jars  in  two  packs  sizes. 
Special  price  trial  offer  packs  are 
available  (45g,  £1.50  and  90g, 
£25.0).  National  advertising  will 


claim  '  'There ' s  no  heat  treatment 
more  powerful".  The 
Mentholatum  Co.  Ltd.  Tel:  0734 
340117. 


Crooks  Healthcare  are  repeating  their 
"Louis  Armstrong"  advert. 
Running  from  May,  all  areas 
except  LWT  and  TV-am.  Crooks 
Healthcare  Ltd.  Tel:  0602507431. 


Fybogel 
Orange  goes 
OTC 

Reckitt  &  Colman  are  launching  a 
seven  sachet  pack  of  Fybogel 
Orange  for  OTC  recommendation 
and  sale.  The  pack  has  a  new 
design  and  is  priced  at  £0.99  to 
promote  consumer  trial,  says  the 
company.  Packs  are  available  in 
outers  of  four.  Reckitt  &  Colman. 
Tel:  0482  26151. 

Wickersley 
ready 

Wickersley  Optical,  UK 
distributors  for  Pennsylvania 
Optical,  are  offering  Pennoptics  in 
over  20  styles  in  two  ranges  — 
standard  (£12.95  a  pair)  and 
deluxe  (£14.95).  Both  have  full 
eye  and  half  eye  styles,  including 
aviator  for  men  and  colour-match 
fashion  styles  for  women. 

POS  and  display  material 
available.  Wickersley  Optical  Ltd. 
Tel:  0709  543618. 


WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  11 

The  solution  to  No.  11  will  appear  alongside  No.  12  in  May,  1989 


ClueiAtron 

I    Study  a  way  ol  teaching  about  health  \U\ 

?    Dress  me  diced  organs  |6)  „„hn7i 

8  intermediate  wager  on  nine  being  mside  the  weight  |7| 

9  Secretly  carry  away  the  will  |6) 

10  Therefore  the  bird  joins  the  church  |5| 

12  Disapprove  ol  heartless  tun  over  argument  |5 
,4  First  showings  ol  French  objections  and  no  W  |6| 

16  Frank  with  a  lurry  tongue  |7| 

17  Attack  a  maths  puzzle  |6| 

18  infers  Irom  surplus  dishes  with  nothing  .n  |IZ| 

CIumDo*"1  , 

1  Copy  endlessly  with  water  to  produce  sugat  [M\ 

2  Mint  a  hundted  lor  him  |6| 

3  Three  limes  the  pointless  gtam|6| 

4  Examines  the  matches  |5| 

5  Mistake  the  layer  ouiside  lor  an  animal  |7| 

6  Birds  to  spend  time  in  bad  weather'  |I2| 

11  Machine  to  end  all  cars  is  a  chromium  escort  [7| 

12  Happy  gi'l  related  to  16 16| 

13  Align  east  |6| 

15  Trophy  knite  removed  the  Spanish  |5| 
Submitted  by  Mi  NeileTayio.  Canterbury  Kern 


Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  5  correct  solutions 
drawn  on  10th  May  1989. 

Name  No.  II 

Address 

C&D  

Solution  to  PuizltNo.  10 

Across:  I  Judgement.  6  Spigot,  7  Cream,  9  Aspect,  10  Tar,  II  Tort.  14  Aeon,  15.  Lie; 
16  Elixir:  17  Spina,  18  lnacne:20  Leukaemia  Down:  I  Jap.7  Digest 3  Esteem:*  Excite. 
S  The  ether  6  Spatulas,  8  Marinade.  9  Arterial,  12  Oeja  vu,  13  Bifida;  14  Air  arm 
19  NPA 


Send  your 

crossword  to  Wyeth  Generics  If 

it's  selected  for  publication  here,  we 'I 
send  you  £50,  Puzzles  should  be  no 
larger  than  12x12  squares 


Get  the  right 
result  with 


WYETH  14 


GENERICS 


QUALITY  ASSURED 


*trade  mark 

Wyefth  Generics.  Wyeth  Laboratories,  Huntercombe  Lane  South.  Taplow,  Maidenhead.  Berks  SL6  OPH 


Buf  Put's 
daily  clean 
launched 

3M  UK  are  introducing  a  new  daily 
cleanser  which  is  said  to  both 
exfoliate  and  condition  the  skin, 
the  company  says. 

The  daily  cleanser  is  available 
in  a  gel  formula  for  normal  to  oily 
skin  and  a  cream  formula  for 
normal  to  dry  skin,  and  it  comes  in 
a  75ml  plastic  tube  at  £3.39. 
There  will  be  an  introductory 
offier  price  of  £2.99  on  the 
product. 

3M  say  that  the  product 
contains  "microbeads"  which 
release  a  creamy  exfoliating  I 
conditioner.  This  means  that  the 
product  cleanses  without  dryness, 
leaving  the  skin  soft  and  smooth, 
say  3M. 

3M  will  also  be  supporting  the 
Buf  Puf  range  as  a  whole  with  an 
extensive  advertising  campaign  in 
1989. 

Consumer  promotions  are  to 
include  sampling  in  a  range  of 
womens'  titles  including  Fitness 
Gune) ,  Hair  and  good  looks  (July) 
and  Practical  Parenting  (August). 
There  will  also  be  a  covermount 
on  19  in  July. 

3M  are  also  producing  a  new 
consumer  leaflet  called  the  Buf 
Puf  Beauty  Book  for  the  Summer 
months.  The  first  Press  run  is 
5000  copies  and  3M  say  that  it  will 
contain  useful  advice  on  skincare 
for  all  types  of  complexion  and  all 
ages. 

Consumer  competitions  are 
scheduled  for  the  range  in  the 
Summer  and  Autumn  in  the  May- 
issue  of  Looks,  the  July  issue  of 
Woman 's  World  and  the  August 
issue  of  Essentials. 

There  will  be  alive  radio  link  up 
throughout  the  Summer  with  the 
beautv  editor  of  a  leading 


womens'  magazine  to  discuss 
Summer  skincare. 

A  new  television  advert  will  be 
launched  in  London  and  on  TV-am 
nationally  throughout  June  and 
July.  3M  UK  PLC.  Tel:  0344 
58407. 
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who  cares': 


National  Advertising  Campaign. 


STRONG  SALES 
FROM  GENTLE  PRODUCTS 

Gentle  Care  by  Galenco  is  one  of  the  fastest  growing  and  most  profitable  toiletry  lines  in  a 
buoyant  market;  specifically  appealing  to  those  with  dry  and  sensitive  skins. 

Formulated  by  dermatologists,  Galenco  products  are  manufactured  under  pharmacy  con- 
trol without  testing  on  animals. 

With  attractive  new  packaging  Gentle  Care  will  be  supported  throughout  1989  by  a  major 
national  advertising  campaign  in  Women's  magazines. 

Stock  Gentle  Care  by  Galenco  and  show  your  customers  you  really  care.  Galenco  Ltd., 
Trowbridge,  Wiltshire  BA1 4  8TX.  Tel :  0225  768381 . 

MAKERS  OF  FINE  SKINCARE  AND  BATHING  PRODUCTS 


Last  year  more  people  used  Optrex 
than  the  leading  aspirin  brand. 


Who'd  have  thought  it? 

Optrex  is  the  seventh  largest  medicine 
range  sold  over  the  counter  in  pharmacies. 

One  in  four  adults  now  use  it.  (We  sold 
over  5  million  packs  last  year.) 

This  year  we've  already  unveiled  our  new 
range  of  pack  designs. 

In  June  we  will  be  spending  £1.8  million 


running  our  highly  successful  TV  commercial. 

So  who  knows,  we  may  rise  even  higher 
than  number  seven. 

But  before  you  rush  off  and  stock  up  with 
Optrex,  we  suggest  you  check  your  supplies 
of  headache  tablets  too.  With  all  this  activity 
numbers  one,  two,  three,  four,  five  and  six 
are  bound  to  need  some. 


*  Source;  TGI  1988. 


Behind  fhe  best  names 


£0.5m  spend 
for  Predictor 

Chefaro  Proprietaries  are 
continuing  their  support  for 
Predictor  Colourtip  with  a  1989 
advertising  spend  of  £500,000. 

This  year's  Press  campaign 
runs  until  the  end  of  July  and  is  a 
continuation  of  the  company's 
theme  "For  the  most  fantastic 
news  ever  in  the  history  of  the 
world".  This  year's  campaign, 
features  both  48-sheet  posters 
and  high  profile  women's 
magazines  including 
Cosmopolitan,  Essentials,  New 
Woman,  Options,  Bella,  and 
Woman's  Own.  Chefaro 
Proprietaries.  Tel:  0223420956. 

Unichem  on 
steroids 

Throughout  May,  Unichem  are 
offering  an  exclusive  promotion  on 
two  of  Crookes'  skincare 
products. 

Members  purchasing  two 
outers  of  Hc45  cream  will  get  one 
pack  free,  and  seven  packs  of  E45 
face  wash  will  be  offered  for  the 
price  of  six. 

Also  in  May,  with  every 
composite  pack  of  Macleans 
Sensitive  toothpaste  ordered, 
members  will  receive  a  free 
display  pack.  The  product  will 
carry  20p-off-next-purchase 
coupons  on-pack  for  customers. 
Unichem.  Tel:  01-391 2323. 

Carefree  now 
in  flat  pack 

Johnson  &  Johnson  are 
introducing  a  flat-packed  version 
of  their  Carefree  pantliner  to 
complement  the  folded  and 
wrapped  product. 

Packed  in  25s  (£0.99)  in  outers 
of  12  (£10.12  trade),  J&J  say  the 
new  product  is  aimed  at  the  50  per 
cent  of  the  market  where 
portability  is  not  an  issue  and  the 
nice-to-use  flat  pantliner  is 
preferred. 

The  company  is  advertising 
the  launch  in  the  May  15  edition  of 
Woman  and  then  in  13  other 
women's  magazines  throughout 
the  year,  using  single  page  colour 
advertisements.  Some  of  the 
advertisements  will  feature  a 
sample  pantliner  mounted  on  the 
page.  J&J  claim  this  is  an 
advertising  first  and  say  they  will 
reach  50  per  cent  of  women  this 
way  Johnson  &  Johnson  Ltd.  Tel: 
0628822222. 
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Janssen's  Pollon-eze  - 
astemizole  goes  OTC 


On  May  1 ,  Janssen  are  launching 
Pollon-eze,  a  Pharmacy  only  OTC 
brand  of  astemizole. 

Pollon-eze  (£2.19)  is  Janssen's 
first  calendar  pack,  and  contains 
seven  tablets  in  a  one-a-day  dose. 
The  pack  design  features  the 
stylised  eye  and  nose  of  a 
hayfever  sufferer.  Janssen  say 
that  Pollon-eze  is  being  targeted 
at  the  15-34  age  group  with  their 
"biggest  ever"  advertising 
campaign,  through  television, 
radio,  national  Press,  teenage 
magazines,  and  London 
Underground  posters. 

From  May  29  to  July  9,  a 
television  commercial  will  be  test- 
marketed  in  the  London  Weekend 
Television  area.  Over  the  same 
period  there  will  be  radio 
commercials  (one  "serious"  and 
four  "entertaining")  in  selected 
regions  around  the  country. 

Advertisements  will  appear  in 
the  Guardian,  Independent,  Star, 


Sun  and  Daily  Mail  newspapers, 
along  with  the  teenage  magazines 
Just  Seventeen,  Mizz,  Sky,  Smash 
Hits  and  Looks.  On  the 
Underground,  3ft  posters, 
featuring  the  Pollon-eze  "eye", 
will  appear  in  May  and  June. 

Pharmacists  will  be  targeted 
with  a  mailing  campaign  and  during 
May,  there  will  be  a  Pollon-eze 
"roadshow"  of  training  evenings 
for  pharmacists  and  their  staff. 
Alternatively,  •  Janssen 
representatives  can  supply  staff 
training  booklets. 

On  orders  of  48  packs  or 
more,  pharmacists  will  receive  24 
from  their  wholesaler,  and  24 
from  Janssen,  with  an  orchid,  a 
box  of  chocolates  for  the  staff  and 
point  of  sale  material.  POS 
consists  of  a  display  unit,  leaflets 
plus  holder,  a  jumbo  pack  for  the 
window,  window  stickers  and 
pens.  Janssen  Pharmaceutical 
Ltd.  Tel:  0235  772966. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 


SK  Sky 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Bisodol: 

U,STV,B,G,Y,TVS 

DDD's  Stain  Devils: 

TV-am 

Disproi  (Adult  and  Junior): 

All  areas  except  LWT.C4  &  TV-am 

Natrel  Plus: 

All  areas  except  CTV 

Nurofen: 

All  areas 

Nice  'N  Easy: 

CLWT 

Oral  B: 

All  areas 

Reach  toothbrushes: 

STV,A,TVS,TT, TV-am 

Sanatogen  vitamins: 

G,C4 

Setters: 

All  areas 

Simple  skin  care  range: 

All  areas  except  LWT  &  TV-am 

Solpadeine: 

All  areas  except  U,  CTV, TTV  &  C4 

OTC  trial 

Stafford-Miller  are  introducing  a 
trial  size  of  Alphosyl  shampoo 
(20ml  £0.29)  from  May  1 .  Initially 
this  will  be  available  only  in  a  test 
area  covering  about  a  third  of  the 
UK,  from  Cheshire  through  the 
West  Midlands  and  down  to 
Hampshire.  The  company 
expects  that  the  trial  size  will  be 
available  nationally  after  about 
three  months.  Stafford-Miller  Ltd. 
Tel:  07072  61151. 


Combination 
H  on  display 

With  the  hay  fever  season  almost 
upon  us,  New  Era  have  designed 
a  special  display  package  for  their 
Combination  H  remedy.  The  POS 
material  is  built  around  the 
headline  "Clear  hayfever 
naturally"  and  the  package 
includes  a  drop-feed  unit,  a 
showcard  and  poster.  The 
message  "New  Era  Combination 
H  safe  for  all  the  family"  is  also 
endorsed  with  a  "No 
drowsiness"  flash. 


Combination  H  will  be 
advertised  from  May  and  right 
through  the  season  in  a  selection 
of  national  daily  and  Sunday 
newspapers  by  Seven  Seas  Health 
Care  and  not  as  stated  in 
Counterpoints,  April  15.  Seven 
Seas  Health  Care.  Tel:  0482 
75234. 


Vantage  are  introducing  a  new 
range  of  throat  pastilles:  glycerin 
and  blackcurrant  and  glycerin, 
lemon  and  honey  (both  45g 
£0.65);  Gee's  linctus,  and 
pholcodeine  cough  linctus  (both 
45g  £0.69).  AAH 

Pharmaceuticals  Ltd.  Tel:  0928 
717070. 

Scholl  are  offering  a  "Make  the 
most  of  your  legs ' '  leaflet  to  help 
explain  the  benefits  of  support 
hoisery,  together  with  advice  on 
how  to  achieve  healthy  legs.  Free 
copies  from  Jeanette  Grose.  Tel: 
01-437  7733.  Scholl  (UK)  Ltd. 
Tel:  01-253  2030. 
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Two  Early  Birds 
from  Kent 


Kent  Pharmaceuticals  are 
launching  two  pregnancy  testing 
kits  —  one  for  home  use  (Early 
Bird)  and  one  for  pharmacy  use 
(Early  Bird  Hexagon  HCG). 

Both  are  based  on  a 
combination  of  monoclonal  and 
polyclonal  antibody  technology, 
and  Kent  say  they  are  quick, 
accurate,  and  highly  sensitive. 
The  formation  of  blue  (  +  )  or  ( - ) 
symbols  provides  a  visual 
interpretation  of  results. 
However,  the  (  -  )  sign  will  not 
appear  if  the  test  is  performed 
incorrectly,  say  Kent. 

Early  Bird  is  a  single  test 
(£6.95)  in  packs  designed  to 
appeal  to  young  women,  say 
Kent.  It  enables  the  detection  of 
pregnancy  on  the  first  day  of  a 
missed  period,  in  five  minutes 
testing  time.  The  result  is  stable 
for  up  to  four  days. 

Early  Bird  Hexagon  HCG 
(trade  £17  per  10  test  pack)  can 
detect  HCG  levels  as  low  as 
5mcg/ml  in  less  than  two  minutes, 
and  is  accurate  up  to  five  days 
before  a  missed  period,  say  Kent. 
The  pack  comprises  individually 
foil  wrapped  tests  in  a  "space 
saving"  container.  It  has  a  three- 


month  shelf  life  outside  the 
refrigerator.  Each  pack  also 
comes  with  a  test  report  pad. 

Throughout  May  and June, an 
introductory  offer  of  12  for  the 
price  of  11  will  be  available  from 
wholesalers.  Kent  Pharma- 
ceuticals Ltd.  Tel:  023338614. 


Kodak 
Summer 
additions 

Kodak  are  introducing  two  new 
throwaway  cameras,  and  new  up- 
dated films. 

The  Weekend  35  camera  is 
water-resistant  and  aimed  at  the 
sports-minded  picture  takers.  It 
contains  Kodacolor  Gold  400  film 
and  retails  at  £8.99.  The  Stretch 
35  is  designed  to  take  panoramic 
views  and  for  £7.99  it  produces 
3.5in  x  lOin  prints.  The  cameras 
will  be  available  from  July  and  June 
respectively. 

The  new  Etkar  125  film, 
available  from  June  (£3.29  for  24 
exposures,  £3.99  for  36),  is  said  to 
employ  the  latest  emulsion 
technology  and  set  "new 
standards"  in  the  mass  market. 
Kodak  say  it  has  two  blue- 
sensitive  emulsion  layers  and  it 
uses  a  newly  designed  interlayer 
between  the  two  green-sensitive 
layers. 

Kodak  will,  in  addition,  offer  a 
"premium"  processing  service 
for  Etkar  films  later  in  the  year. 
D&P  will  cost  £4.99  for  24 
exposures  and  £5.99  for  36.  The 
service  time  is  seven  days  and 
includes  individual  inspection  of 
each  print. 


The  company  says  it  has  also 
improved  the  quality  of  its  Gold 
400  film  by  using  new  technology 
to  enhance  the  saturation  and 
accuracy  of  colours.  Kodak  Ltd. 
Tel:  0442  61122. 

Komca  stake 
ad  claim 

Konica  UK  are  to  spend  £800,000 
advertising  in  the  Daily 
Mirror/Daily  Record.  The  series 
of  advertisements  will  run  along 
the  theme  "Given  the  choice, 
people  choose  Konica  UK". 

The  slogan  was  developed 
following  consumer  preference 
testing  which  the  company  is 
claiming  showed  Konica  ahead  of 
Kodacolor  Gold  and  Fuji  by  an 
'  'overwhelming  percentage" . 

The  advertisements  will  make 
the  claim  that  when  presented 
with  three  photographs,  each 
taken  on  an  identical  camera  at  the 
same  time,  but  on  different  films, 
Konica  SR-V  film  was  most 
popular. 

General  sales  manager  Kevin 
Day  says:  "The  film  is  now 
stocked  by  more  retailers  than 
ever  before  and  has  ousted  the 
brand  leader  as  the  only  film  to  be 
stocked  by  W.H.  Smith  Sky  shops 
at  Heathrow  and  Gatwick". 
Komca  (UK).  Tel:  01-751  6121. 


THE 

ULTIMATE     SERVIC  E... 

As  the  largest  regional  pharmaceutical 
wholesaler  in  the  UK,  we  share  your  commitment 
to  independence. 

So  we  try  harder  to  give  you  a  level  of  service 
that  helps  maintain  your  competitive  edge  at  all  times. 

Our  distribution  and  administration  are  consis- 
tently efficient. 

We  offer  strong  support  in  every  business  area 
that's  important  to  you. 

And  we  invest  constantly  in  advanced  systems 
to  maintain  this  excellence  of  service  into  the  future. 

So  if  you  want  committed  support,  call  us. 
Independently,  people  say  we're  the  best. 


No  Barr 
to  Pripps 
Energy 

Pripps  Energy,  a  lightly  sparkling 
drink  in  three  natural  fruit  flavours 
of  orange,  lemon  and  grapefruit,  is 
the  latest  addition  to  the  A.G. 
Barr  portfolio  of  soft  drinks. 

An  energy  drink  for  everyday 
use,  Pripps  contains  101  kcal  in 
330ml  (rsp  approximately  £0.30), 
and  is  for  anyone  wishing  to  top  up 
their  energy  levels,  the  company 
says.  It  is  packaged  in  bright 
orange,  yellow  and  green  cans. 


Pripps  Energy  is  hypotonic 
and  contains  high  molecular 
weight  sugars  with  a  lower 
osmotic  pressure  than  blood 
which  are  rapidly  metabolished 
and  absorbed  into  the  blood 
stream  releasing  energy,  Barr 
say.  Pripps'  UK  launch  is 
supported  by  a  marketing 
campaign  which  includes 
advertising,  on  pack  promotions, 
POS  and  merchandising  material, 
and  mass  sampling.  Barr  Soft 
Drinks.  Tel:  0942882691. 


Classic  links 
with  Royal 
Mint 

Wilkinson  Sword's  Classic  double 
edge  razor  range  is  using  the 
Royal  Mint's  £2  coins  in  an  on- 
pack  offer  aimed  at  encouraging 
razor  renewal. 

The  promotion  offers  newly 
minted,  uncirculated  £2  coins  free 
to  consumers  who  collect  special 
offer  backing  cards  from  either 
one  Classic  razor  pack  and  a  five 
or  10  blade  pack,  or  any 
combination  of  five  or  10  blade 
packs  to  the  value  of  20  blades. 

The  Royal  Mint  released  a 
limited  number  of  the  £2  coins  on 
February  15  to  celebrate  the 


5  DOUBLE  EDGE  BLADES 


anniversary  of  the  Bill  of  Rights. 

Wilkinson  Sword  are  further 
encouraging  razor  replacement 
with  a  £1  money-off  voucher 
redeemable  against  purchases  of 
the  Classic  razor  which 
consumers  will  receive  with  their 
£2  coin.  Wilkinson  Sword  Ltd. 
Tel:  0670  713421. 


Fbur-for-one 

Global  Pharmaceuticals  are  to 
introduce  the  Densalux 
toothbrush  (£1.99)  which  consists 
of  a  medium  handle  with  four 
interchangeable  heads  of  multi- 
tuft  rounded  nylon  bristle. 

Each  brush  system  is  bubble- 
packed  on  a  display  card  and 
presented  in  a  counter  display  box 
of  30  units  available  in  a  wide  range 
of  colours,  say  Global 
Pharmaceuticals  Ltd.  Tel:  01-542 
7231. 


team  on 


Wisdom  have  introduced  a  new 
Thomas  the  Tank  Engine  and 
Friends  toothbrush  range  for 
children,  with  the  four  engine 
characters  —  Thomas,  Percy, 
Henry  and  James  —  portrayed  on 
the  brush  handle,  in  four  colours: 
blue,  red,  green  and  yellow. 

The  brushes  come  in  four 
dozen  display  packs,  in  one  dozen 
display  outers,  recommended 
retail  price  £1.15. 

Wisdom  are  also  introducing  a 
range  of  travel  toothbrushes, 
complete  with  travel  case. 

Bon  Voyage  brushes  (£1.49) 
come  in  four  Summer  colours: 
pink,  blue,  fluorescent  green  and 
yellow.  They  are  displayed  in  one 
dozen  holders  and  produced  in  a 
convenient  and  strong  transparent 
case.  Wisdom  say  the 
toothbrushes  are  ideal  for  packing 
alongside  the  sun  tan  lotions  and 
sunglasses.  Addis  Ltd.  Tel:  0992 
584221. 

Lanes  are  promoting  their  Tiki 
haircare  range,  based  on  natural 
herbal  ingredients,  for  six  weeks 
in  May  and  June.  Bottles  of  the 
200ml  shampoo  and  conditioner 
will  carry  25  per  cent  extra  at  no 
extra  cost,  say  G.R.  Lane  Health 
Ltd.  Tel:  0452  24012. 


THAT'S  THE 
INDEPENDENT  VIEW 


A  micro  computer  system  that's  flexible  and  second  to 

none,  ideal   for  the  independent   ,   very  good  stock  levels 

very  efficient  business  .  .  .'        Ray  Harper,  Bradley,  WOLVERHAMPTON 

A  rare  combination  of  top  discounts  and  top  service  .  ' 

George  Melting,  A  Melling  &  'ion,  BOLTON 

'You're  not  just  an  account  number  with  Mawdsleys  .  .  .' 

David  St  lalom,  Singer  s  (  hemist,  GATLEY. 

The  out-of-stock  situation  is  so  good,  I  don't  need  a 

backup  wholesaler  .  .  .'  Nigel  Bird,  Locarno  Pharmacy,  SALE 

All  your  staff-  and  I  mean  all  -  give  an  exceptional 

feeling  of  willingness  to  help  in  any  way  .  .' 

Bernard  Gee,  Gee  s  Pharmacies,  MANCHESTER 


M  AW  D  S  L  E  Y  S 

WHOLESALE  CHEMISTS 


T  O  T  A  L  S  I!  P  P  O  R  T  FOR  THE  INDEPENDENT  C  H  E  M  I  S  T 
Mawd.sley  Br<  ><  >ks  &  Company  Limited  Telephone:  Manchester  061  833  9741  West  Bromwicb  021  S2S  1213 
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No  grey,  plus 
body,  from  Grecian 


Combe  International  are  launching 
a  product  which  they  say  not  only 
gets  rid  of  grey  hair  but  thickens 
and  rejuvenates  thinning  hair. 

Grecian  Plus  (£3.99,  125ml) 
which  is  being  launched  in  May, 
aims  to  plug  this  gap  in  the  market 
effectively.  The  "plus"  is  that  the 
product  is  a  quick-breaking  foam 
which  gradually  gets  rid  of  grey 


hair  and  thickens  thinning  hair. 

It  is  said  to  be  neither  greasy 
or  messy  and  to  contain  fortenol 
which  can  given  an  impression  of 
fullness  on  the  hair. 

Combe  say  that  59  per  cent  of 
all  Grecian  Plus  users  were  not 
previously  using  any  hair 
colouring;  75  percent  intended  to 
repurchase,  and  82  per  cent  of 
users  were  very  satisfied  with  the 
product. 

Grecian  Plus  will  be  supported 
by  a  £150,000  Press  campaign 
from  July  onwards.  Combe  say 
that  the  hair  colour  restorative 
market  is  worth  £3m  at  rsp  and 
that  Grecian  has  a  73  per  cent 
share  of  this  market. 

Adverts  will  appear  in  Sunday 
magazine,  Sunday  Mirror 
magazine,  TV  Times,  Readers 
Digest,  Daily  Record,  Sunday 
Express,  Choice  magazine,  Saga 
and  The  Radio  Television  Eire 
guide.  Half  page  colour 
advertisements  will  be  used,  and 
Combe  say  that  80  per  cent  of 
men  will  see  a  Grecian  Plus 
advertisement  five  times.  Coombe 
UK  Ltd.  01-680  2711. 


Deep  Fresh 
boost 

Reckitt  &  Colman  are  launching  a 
promotional  drive  for  the  Deep 
Fresh  range  of  foam  baths  and 
shower  gel. 

Deep  Fresh  foam  bath  is  being 
offered  in  larger  packs,  each 
offering  10  per  cent  more  product 
at  no  extra  cost.  They  will  carry 
the  slogan  "40ml"  more. 

Shower  gel  will  come  with  a 
free  60ml  pack  of  pine  foam  bath 
banded  to  each  pack. 

Consumer  sampling  is  also  to 
be  carried  out  through  '  'welcome 
packs"  in  10,000  new  houses 
produced  by  major  British  builders 
and  the  shower  gel  will  also  be 
promoted  through  regional 
electricity  boards.  Reckitt  & 
Colman  Products  Ltd.  Tel:  0482 
26151. 


That's  the 
way  to  do  it! 

Nicholas  Laboratories  are 
relaunching  Maws  Punch  &  Judy 
toothpaste  with  a  new  formulation 


and  packaging. 

The  range  is  now  free  of  all 
colouring.  The  mild  strawberry 
and  orange  flavours,  which  do  not 
contain  sugar,  have  been  retained 
to  appeal  to  children's  palates,  say 
Nicholas.  Packaging  features 
more  subtle  graphics  to  appeal  to 
both  mother  and  child,  with  "no 
mess"  plastic  laminated  tubes. 

Three  variants  are  available, 
baby  toothpaste  gel,  and 
children's  toothpaste  in 
strawberry  and  orange  flavours. 
Both  products  are  free  of  sugar, 
colouring  and  harsh  abrasives  and 
contain  fluoride.  Prices  and  pack 
sizes  are  unchanged.  Nicholas 
Laboratories  Ltd.  Healthcare 
Division.  Tel:  0753  23971. 


Safe  swims 

Tommee  Tippee  are  launching 
two  children's  swimming  aids. 

The  armbands  (£1.69)  are  for 
children  aged  0-5  years.  Made 
from  white  PVC,  each  armband 
has  two  air-chambers  which  are 
separately  inflated  for  safety. 
Each  chamber  has  a  non-return 
valve  and  air-plug  and  the  seams 
are  flat  for  a  comfortable  fit. 

The  white  PVC  swim  ring 
(£1.69)  also  features  a  non-return 
safety  valve.  Jacket  International. 
Tel:  091-250  1864. 


^Zyma 


Look  no  further 

^  f  for  the  relief  of  conjunctivitis 
/  due  to  hay  fever 

OTRIVINE-ANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmac)  Sale  only  product 


Zyma  (UK.)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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"THANKS  TO  NUMARK  PRODUCTS  MY  BUSINESS 

IS  IN  PEAK  CONDITION" 


If  your  customers  don't  like  a  product  they're  going  to  hassle  Numark  is  already  the  choice  of  around  2,500  chemists.  If  you 

you  not  the  supplier.  So  make  sure  the  own  brand  you  sell  is  equal  would  like  to  join  them,  contact  your  local  Numark  wholesaler  or 

in  quality  and  compares  favourably  in  price  with  more  famous  telephone  Geoff  Bass  at  Numark  Central  Office  (0985)  215555. 
brand  names. 

Numark  gives  you  all  you  want  in  an  own  brand.  A  top  quality 
range  that  includes  everything  from  multivitamins  to  shampoos, 

generating  a  high  turnover  plus  good  profit  margins.  THE     BRIGHTEST    WAY    TO  SHOP 


=|numark|= 


Nidsen  Markctir^ttotarch 


Fifty  years  of  facts  and  figures 

A.C.  Nielsen  celebrates  50  years  in  the  UK  this  month.  C&D  looks  back . . . 


Fifty  years  ago  6d  would  buy  a  bottle  of  Drene 
shampoo,  or  a  pack  of  Solidox  toothpaste, 
probably  bought  in  a  pharmacy  since  they  held 
an  80  per  cent  share  of  the  market  then.  Eve 
was  the  number  one  shampoo  brand  in  grocers 
(powder2V2d,  cream  6d),  but  was  struggling 
in  the  much  larger  chemist  sector  against 
names  such  as  Amami  and  Camilatone,  in  spite 
of  a  massive  bi-monthly  spend  of  £4,000  on 
newspaper  and  magazine  advertising. 

Fifty  years  ago  also  saw  the  arrival  in  the 
UK  of  A.C.  Nielsen  Co  Ltd,  and  the  advent  of 
those  client  reports  which  can  make  or  spoil  a 
product  manager's  day.  Nielsen  arrived  in 
London  from  the  headquarters  of  the  family 
owned  firm  in  Chicago  in  the  shape  of  three  US 
executives.  Appreciating  the  valuable  nature 
of  the  commodity  they  were  to  market,  they 
took  up  residence  in  the  Dorchester  Hotel. 

However,  that  proved  to  be  the 
company's  high  point  in  terms  of  office 
accommodation  until  a  purpose  built  complex 
was  completed  at  Headington,  Oxford  some 
15  years  later.  After  six  weeks  offices  were 
found  at  Bush  House  in  the  Aldwych,  but  the 
tenancy  was  shortlived  when  war-time 
requisitioning  of  the  building  forced  the 
company  to  move  to  Oxford  in  1940. 

The  first  ever  contracts  for  the  UK  Nielsen 
service  were  signed  just  five  days  after  the 
company  was  established.  During  the  first 
year  of  business  Nielsen  conducted  their  own 
census  of  chemists  and  grocers  to  provide  the 
framework  for  the  sample  universes  upon 
which  the  retail  indexes  would  later  be  built. 
Records  for  1940  recall  products  such  as 
Deakins  inflammation  remedy,  Ling  Fo  Fizz 
laxative  salts,  Wit-clo  soap  saver  (a  big  sector 
during  the  war  years)  and  Nitsol  shampoo, 
which  must  have  been  an  interesting  brief  for 
whoever  was  chosen  to  advertise  it! 

Dr  E.  Lloyd  was  appointed  the  UK 
company's  first  managing  director  in  1940. 
Inevitably  the  war  years  limited  expansion. 
Between  November  1939  and  the  end  of  1940 
the  cost  of  living  rose  26  per  cent,  and 
wholesale  prices  rocketed  by  50  per  cent  as 
limitations  on  supply  pushed  down  stock 
levels.  However,  in  spite  of  shortages  of 
manpower  and  materials  a  service  was 
provided  to  a  growing  client  list. 

In  1940  the  archives  reveal  Nielsen  were 
commissioned  to  conduct  a  survey  on  inner 
city  chemists:  one  of  the  questions  asked  was 
"Has  your  store  window  been  bombed  and 
boarded  up?  Has  the  boarding  been  painted 
with  a  Pepsodent  advertisement?"  Even  the 
Blitz  provided  unique  retailing  opportunities. 

1946  saw  the  start  of  real  growth,  and  the 
company's  outward  march  from  its  original 
Oxford  office  in  St  Aldates.  The  burgeoning 
business  demanded  more  and  more  space  in 
buildings  scattered  across  the  city  —  the  count 
of  offices  in  the  11  years  to  1957  totalled  19. 
Employees  during  that  period  recall  the 
problems  of  communication:  much  business 
was  apparently  done  in  the  street  as  staff 
crossing  from  one  office  to  another  met  on  the 


A.C.  Nielsen 's  offices  at  Ship  Street,  Oxford  in 
the  late  1940s 

But  finally  on  January  6, 1956  Dr  Lloyd  — 
still  the  managing  director  —  broke  the  ground 
at  Headington  for  the  construction  of  Nielsen 
House,  although  perhaps  "scorched  earth" 
might  be  a  better  description  as  the  ground 
was  frozen  so  hard  that  a  blow  torch  had  to  be 
used  to  soften  the  sod  beforehand.  The  new 
building  was  officially  opened  —  with  53,000  sq 
ft  of  floor  space  —  in  November  1957. 

During  its  first  two  decades  Nielsen  not 
only  developed  its  service  to  UK  customers  — 
the  pharmaceutical  index  started  in  1949,  the 
confectionary  index  in  1953  and  the  tobacco 
index  a  year  later  —  but  it  also  provided  a 
platform  for  expansion  abroad.  Oxford-based 
executives  took  the  Nielsen  service  to 
Australia  in  1948.  Subsidiaries  in  Holland, 
Belgium,  West  Germany,  Switzerland  and 
Ireland  followed  in  the  1950s  and  Oxford 
became  the  company's  European 
headquarters. 

A  number  of  events  marked  1958.  J. P. 
Napier,  after  20  years  with  the  parent 


company,  became  managing  director  of  the 
UK  operation.  Income  topped  £1  million  for 
the  first  time  and  the  company  installed  its  first 
computer,  an  IBM  650  with  a  whole  8k  of 
memory.  Prior  to  this  Nielsen  had  relied  on 
IBM  tabulating  and  calculating  machines  for 
the  production  of  data.  Increasing  use  of 
computers  has  been  made  ever  since.  The 
company  is  now  on  its  tenth  generation 
machine,  an  IBM  3084Q  whose  disk  drives 
have  just  been  upgraded  to  10'K. 

And  in  1974  Art  Nielsen  Snr  made  his  last 
visit  to  Oxford  as  chairman  of  the  board.  The 
'70s  and  '80s  have  seen  a  steady  increase  in 
the  variety  and  sophistication  of  services, 
offered  under  various  synonyms  from 
Compumark  and  Infact  to  TOPS,  NSOS  and 
Statscan. 

In  1984  the  company  merged  with  the  US 
based  Dunn  &  Bradstreet  Corporation, 
signalling  the  start  of  a  string  of  purchases. 
Stats  (MR)  Ltd,  a  Birmingham  based  research 
company  specialising  in  the  liquor  area,  was 
acquired  in  1985,  followed  by  Penarvon  pic, 
the  holding  company  for  Retail  Audits  Ltd  and 
Associated  Research,  in  1987.  Two  further 
acquisition  followed  in  1988  with  the  purchase 
of  Syndicated  Data  Consultants  from  NOP, 
and  Neville  Clark  International  with  its  wholly 
owned  subsidiary  Logistics  Data  Systems  Inc. 

Today  the  company  has  over  300  clients, 
130  of  which  use  the  health  and  beauty 
services.  These  include  most  of  the  big  names 
in  the  OTC  medicine  and  toiletry  sectors.  The 
Golden  Jubilee  year  has  already  seen  the 
development  of  new  services  for  the  health 
and  beauty  industry,  integrating  retail  and 
consumer  data.  In  the  Summer  a  further 
innovation  will  be  the  introduction  of 
Homescan,  a  scanning-based  consumer  panel. 

"Some  of  our  clients  have  been  with  us  for 
nearly  all  of  our  50  years,  during  which  time 
our  services  have  gone  through  many  changes 
and  improvements,"  says  David  Charlton- 
Jones,  commercial  director.  "Clearly  the 
demands  on  market  research  will  become 
increasingly  sophisticated.  However,  we  are 
confident  of  meeting  this  challenge,  and  our 
developments  for  1989  provide  the  ideal 
springboard  as  we  enter  the  next  50  years. 


.4  client  service  presentation  in  1950.  All  the  charts  were  hand  drawn 
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the  perfect 
partners 


m  -  m 


Laughton  &  Sons  Ltd,  Warstock  Road,  Birmingham  B14  4R 


After  years  of  looking  tke  Same, 
it  was  time  to  ckangfe  our  kair  style. 

To  k  roaden  its  appeal,  we  tool?  a  fresh  look  at  Palmolive 
ampoo. 

We'  ve    completely    redesigned    tke    packs    to    a  younger, 
fresker  look   witk   a   super  new  flip-top  cap. 

We'  ve  reduced  our  skampoo  variants  from  six  to  tk  ree, 
witk    improved    formulations    and    exciting    new  fragrances 
m    line   wi       current   consumer  views. 

We're  providing  unprecedented  support  witk  a  kuge 
door  drop  of  five  million  give-away  samples  and  coupons 
wi       a  countrywi  de  PR  and  promotional  campaign. 

And  we're  launcking  it  all  in  a  krand  new  commercial 
on  national  TV  witk  a  massive  £3.5  million  media  spend 
in   tke   first    six  mon 

The  t  est  news  o  f  all  is  we  ve  tested  all  tk  is  m  extensive 
researck   to   resounding   consumer  applause. 
New  Pal  molive  Skampoo. 

It's  a  new  style  tkat  will  suit  our  target  market. 
We'  re  sure  it's  a  style  tkat  will  suit  you,  too. 


Tomato,  Cheese 
Egg  Noodles 


JUST  ADD  WATER 


ROBINSONS  KNOW 
THE  QUICKEST  WAY  TO 
MUNI'S  HEART! 


With  an  improved  range  and  bright  new 
pack  designs,  Robinsons  Baby  Foods  are  set 
fair  for  a  substantial  sales  success  this  year. 

But  even  the  best  baby  foods  must  be 
approved  by  the  babies.  That's  why 
Robinsons  are  continually  improving  the 
tastes  of  the  whole  range. 

It's  all  part  of  the  well-known  Robinsons 
care. 

As  for  mums,  they  like  the  Healthy  Eating 
Guide  on  every  pack,  and  they  know  they 
can  make  them  fresh  every  time. ..and 
safely  save  the  rest! 


Order  line  0800  282892 


Casserole  Spaghetti  BabvRlVT 
Vegetables        Bolognese  v  ce 


ROBINSONS  MAKE  SURE  THEY  HAVE  THE  TASTE  OF  SUCCESS! 


HISTORY  OF  PHARMACY 


Baunscheidtism 
a  19th  century  cure-all 


i  chronic  ulcer  and  a  swarm  of 
nats  led  to  the  development  of 
'The  most  certain  method  for 
uring  the  human  diseases"  by 
'arl  Baunscheidt,  during  the 
econd  half  of  the  19th  century. 

"Baunscheidtism",  a  system 
ased  upon  counter-irritation,  was 
he  title  of  a  paper  given  at  the 
ecent  Edinburgh  Spring 
Conference  of  the  British  Society 
)r  the  History  of  Pharmacy  by  Mr 
V.A.Jackson. 

He  said  the  discovery 
ccurred  when  Baunscheidt, 
uffering  from  a  chronic  ulcer  on 
lie  left  hand,  was  resting  it  on  a 
ushion  on  a  table.  A  swarm  of 
nats  settled  on  the  swollen  hand, 
le  allowed  them  to  stay  and  to 
ting.  When  they  had  flown  away 
e  described  the  hand  as  being 
'speckled  over  like  the  top  of  a 
nimble".  The  pain  disappeared 
/ithin  seconds,  leading  him  to 
esign  an  instrument,  a 
'Lebenswecker"  or  "life 
aver",  to  simulate  the  stinging 
ction  of  the  gnats. 

The  instrument  comprised 
ome  30  fine  needles  mounted  on 
disc  attached  to  a  coil  spring,  all 
/ithin  a  tube.  The  Lebenswecker 
andle  enabled  the  needles  to  be 
withdrawn  within  the  tube,  which 
/as  then  placed  on  the  skin  in  the 
esired  position  and  the  handle 
eleased.  The  needles  penetrated 
he  skin.  The  depth  of  penetration 
ould  be  adjusted,  and  the 
reatment  area  was  then  treated 
/ith  an  irritant  oil  —  "Oleum 
iaunscheidtii". 

The  patient,  after  feeling  a 
rawling  sensation  in  the  skin, 
/ould  notice  a  more  general 


The  Lebenswecker  intact . 


"He  allowed  a  swarm  of 

gnats  to  sting  his 
swollen  hand  and  the 
pain  disappeared"  — 
this  lead  to  the 
creation  of  the 
Lebenswecker  or 
lifesaver 


activity  on  the  whole  body  and  an 
overall  warmth.  Healing  was 
assisted  by  opening  the  pustules 
on  the  second  or  third  day,  and  a 
"rubbing  skin  brush"  could  be 
used  to  relieve  the  itching.  If  the 


and  dismantled  to  show  its  construction 


disease  was  not  cured  after  ten 
days,  the  treatment  was  repeated 
a  little  more  vigorously,  and  if 
necessary  repeated  every  ten 
days  until  the  desired  result  was 
obtained.  It  was  considered  to  be 
very  unusual  for  this  period  to 
extend  to  more  than  six  months. 
The  treatment  was  repeated  at 
intervals  of  ten  days,  because  this 
was  believed  to  be  the  length  of 
time  that  the  oil  would  keep  the 
punctures  open. 

After  use,  the  Lebenswecker 
was  wiped  on  a  dry  feather,  and 
then  brushed  with  another  feather 
which  had  been  dipped  in  the  oil.  If 
used  on  several  patients,  between 
each  treatment  the  needles  were 
dipped  in  a  solution  of  chloride  of 
lime  and  sulphuric  acid  to 
neutralise  any  infections 
remaining  on  them,  before  being 
dried  and  oiled.  Mr  Jackson 
stressed  that  this  system  was  not 
related  to  acupuncture  in  any  way, 
but  was  based  on  the  observed 
action  of  the  gnats'  stings. 

Baunscheidt  believed  that,  by 
varying  the  areas  in  which  it  was 
used,  and  the  number  and 
strength  of  the  applications, 
virtually  any  disease  could  be 
treated  successfully.  He  stated  — 
"The  Lebenswecker  contained 
far  more  healing  powers  than  all 
your  learned  recipes  put  together: 
it  represents  by  itself  alone  a 
whole  apothecary's  shop  because 
it  operates  as  an  exsudor  and 
animator  and  regulates  the 
circulation  of  the  blood,  and 
principally  assists  in  those  cases 
where  the  present  medical 
science  stands  helpless..." 


Why 
stock 

Slinky? 

(Ask  a  nurse) 

More  and  more  nurses  are 
using  Slinky  Stretch 
Contour  Bandages  for 
lightweight  support  and 
dressing  retention  because 
unlike  cotton  conforming 

bandages  they  stretch 
to  give  complete  freedom 
of  movement  and  will 
not  slip. 


if***  I 


Hardly  surprising  then, 
that  Slinky  already  holds 
25%  of  the  conforming/ 

lightweight  support 
bandage  market  and  is 
growing  rapidly  in 
popularity.  We're  aiming  to 
boost  this  even  further 
with  a  national  ad 
campaign,  blanket 
mailshots,  exhibition 
appearances  and  support 
from  our  national  force  of 
Community  Nurse 
Advisors. 


As  an  FP10  and  an 
OTC  product,  more  and 
more  of  your  customers 
will  be  asking  for  Slinky 
so  stock  up  from  your 
wholesaler  now. 


SLINKY 

AVAILABLE  ON  FP10 
t.uxson  Gerrard  &•  Co.  (Dressings)  Ltd.. 
Oldbury.  Warlcy,  West  Midlands  B69  3BB. 
*l  >rui;  Tariff  Specification: 
Poiyamidc  jnd  cellulose  contour  bandage  li.  Hi 
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VANTAGE  CONVENTION 


New  £lm  image  for  Vantage 


AAH  Pharmaceuticals  Vantage  Convention  last  week  saw 
250  delegates  —  the  largest  number  so  far  —  making 
their  way  by  plane  and  train  to  Interlaken,  Switzerland. 
With  views  of  the  Jungfrau  from  the  hotel,  they  were  left 

in  no  doubt  there  would  be  mountains  to  climb  in  the 
years  ahead,  some  pushed  up  by  the  Government's  long 

term  plans  for  the  NHS,  and  others  arising  from  the 
changing  demographic  profile 


Vantage  is  to  get  a  new  image 
which  will  effectively  relaunch  the 
brand  in  a  £lm  Press  campaign 
scheduled  to  begin  after  the 
Summer. 

The  new  advertising,  put 
together  by  McCann  Erickson  — 
of  the  Nescafe,  Esso  and  Coca- 
Cola  images  —  drops  the  Walton 
sextuplets,  favouring  instead  a 
'  'confident  lady  who  knows  what 
she  wants.  She  is  not  selfish  but 
she  likes  to  please  herself  as  well 
as  caring  for  her  family".  The 
association  with  the  Waltons  is  to 
continue  in  a  PR  context  for  trade 
shows,  shop  openings  and  the 
like. 

Pauline  Hennessy,  account 
director  at  McCann-Erickson 
Manchester,  said  that  as  well  as 
increasing  public  awareness  of  the 
Vantage  brand  name  and 
knowledge  of  where  products  can 
be  bought,  the  agency  hopes  that 
the  new  image  will  make  the 
Vantage  name  meaningful  to  the 
target  market  —  to  give  it  a 
personality  and  values  with  which 
people  can  readily  associate. 


Marketing  director  Alan  Turner 


Planning  director  Ann 
Dempsey  said  research  has 
shown  that  independent 
pharmacies  have  lost  some  of  the 
interest  and  fascination  they  could 
hold.  The  public  sees  them  as 
selling  mainly  medical  and 
traditional  products;  they  can  be 
somewhat  depressing  places 
because  of  their  functional  and 
medical  connotations. 

Vantage  should  offer  more 
than  just  treatment:  it  should  give 
a  woman  permission  to  treat 


herself.  Vantage  outlets  are 
therefore  about  pleasure  as  well 
as  medicines  —  a  Vantage  outlet  is 
to  be  explored.  The  change  in 
emphasis  from  medicines  to 
"treats"  will  give  women  a 
positive  reason  to  visit  the  shop, 
Ms  Dempsey  said. 

The  new  proposition  of  treats 
as  well  as  treatments  will 
differentiate  Vantage  pharmacies 
from  others.  The  campaign  is 
intended  to  give  Vantage  products 
a  competitive  edge  by  positioning 
them  as  comparable  in  quality  with 
branded  goods,  but  better  than 
other  own  label  lines. 

Five  new  Press 
advertisements  are  to  be  created, 
each  depicting  a  lighthearted, 
family  slice  of  life  with  the  headline 
proposition  "Vantage.  We're 
always  there".  The 
advertisements  are  to  appear  in 
major  womens'  magazines.  The 
agency  predicts  they  will  be  seen 
an  average  nine  times  by  82  per 
cent  of  housewives  with  children, 
and  79  per  cent  of  working  women 
will  see  them  an  average  eight 
times.  By  the  end  of  next  year 
£lm  will  have  been  spent  on  the 
campaign. 

AAH  Pharmaceuticals 
marketing  manager  David 
Watkinson  outlined  new  discounts 
and  a  new  discount  structure  for 
Vantage  products,  intended  to 
help  avoid  out-of-stocks  which,  he 
said,  can  result  when  extra 
discounts  are  linked  to  minimum 
case  quantities.  From  July  1,  a 
quarterly  retrospective  discount 
given  as  credit  is  to  be  introduced. 
Quarterly  orders  worth  £500  - 
£999  will  qualify  for  a  3  per  cent 
discount  and  those  over  £1,000 
will  receive  6  per  cent  discount. 
The  thresholds  will  be  reviewed 
every  six  months. 

Only  Vantage  products  for 
resale  to  consumers  will  be 
included  in  the  discount  scheme. 

In  addition,  orders  placed  with 
representatives  will  qualify  for  a 
discount  of  2.5  per  cent  (10  cases) 
or  5  per  cent  (20  cases).  These 
orders  will  also  qualify  for  the 
quarterly  discount  scheme. 

The  Super  Vantage 
programme  continues  with  five 
pilot  schemes  underway,  and 


Pauline  Hennessy  (above)  and  Ann  Dempsey  (below),  both  with 
advertising  agency  McCann-Erickson 


further  sites  are  being  prepared  to 
provide  more  information  —  at 
least  five  more  are  expected  to  be 
on  stream  in  the  next  month,  Mr 
Watkinson  said.  The  main  aim  of 
the  scheme  is  to  develop  a  style 
that  can  be  nationally  recognised 
as  Vantage  while  retaining  the 
best  elements  of  independent 
pharmacy,  Mr  Watkinson 
explained. 

The  overall  target  for  Super 
Vantage  is  to  see  up  to  100 
members  operating  by  this  time 
next  year  and  400-500  in  three  to 
four  years  time,  "thus  creating  a 
national  network  of  retailers 
readily  recognisable  by 
consumers  as  a  serious  retailing 
force  within  the  chemist 
marketplace,"  Mr  Watkinson 
explained. 

Marketing  director  Alan 
Turner  told  delegates  that  by  the 


end  of  the  year  there  will  be  30' 
lines  in  the  Vantage  range  —  thre 
times  the  number  offered  thre^ 
years  ago.  New  products  ar 
being  added  all  the  time;  OT( 
medicines  are  being  looked  at  an 
some  of  the  Family  Healt. 
products  are  being  brought  unde 
the  Vantage  banner. 

Sales  of  Vantage  own  labe 
goods  are  growing  through  rang' 
extension  and  increased  turnove 
of  existing  products,  Mr  Turne 
said.  In  1988-89  sales  were  15  pe 
cent  up  on  the  previous  year  fror 
£3. 37m  to  £3. 87m.  Vantage 
membership  is  also  growing  an 
now  stands  at  2,600,  Mr  Turne 
added. 

■  Next  \  eai  \  antage  celebrate 
its  15th  birthday  and  the  venue  fo 
the  convention  has  already  bee 
fixed:  it  is  to  be  held  in  Rome  fror 
April  26-29,  1990. 


■L  I//  Pharmaceuticals  marketing  manager  David  Watkinson 
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•11  Compression 
In  a  class  of  its 


The  amendments  to  the  Drug  Tariff  in  1988  have 
given  compression  hosiery  a  new  look,  as  well  as  a  higher 
standard  of  performance,  in  the  shape  of  the  remarkable 
new  Scholl  range  in  3  classes  of  compression  strength. 

Scholl  are  the  unrivalled 


<22> 


ton  i, 


specialists  in  this  field, 
and  have  created  a  com- 
prehensive range  of 
hosiery  that  produces  the 
required  compression 
profiles,  with  the  comfort 
and  looks  of  everyday  hosiery. 

Not  surprisingly,  the  new  Scholl  range  is  the  most 
popular  brand  in  prescription  hosiery  for  men  and 
women.  So  much  so  that  one  might  well  ask,  is  anything 
else  worth  stocking?1 


THE  LEADING  NAME  IN  COMPRESSION  HOSIERY 


FREE  WITH  THE  COMPLIMENTS  OF  SCHOLL 
New  Dispensing  Guide 

-  Measuring  Guide  Wallchart 

-  Supply  of  patient  information  leaflets 
Please  complete  and  return  this  coupon  to 

Scholl  Consumer  Products  Ltd,  FREEPOST, 
182-204  St.  John  Street,  London  EClP  lQB 

Name  

Address  


Postcode. 


ADVERTISEMENT  FEATURE 
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3  Headlines 

VOLUME  1  NO  1 

Finesse  puts  new  gloss  on 
haircare  market 


Helene  Curtis  UK  Inc  have  made  a  great 
impact  on  the  UK  haircare  market  since  the 
launch  of  the  Finesse  range  in  June  1988.  As 
the  company  prepares  to  introduce  new 
products  to  the  range,  Headlines  talks  to  Mike 
Miller,  Helene  Curtis'  managing  director, 
Dana  Barrette,  director  of  business 
development  Europe  and  Hamish  Gibson, 
sales  and  marketing  director  of  Food  Brokers 
Ltd,  the  distributors  of  Finesse 

Headlines:  You  seem  to  have  taken  the  market  by 
storm  —  were  you  surprised  ? 

Miller:  No.  Helene  Curtis  is  the  largest 
retail  and  professional  haircare 
company  in  the  US  with  over  60 
years  market  experience  operating 
in  61  countries.  We  waited  until  the 
time  was  right  to  come  to  Britain. 
We  know  what  we're  doing.  We 
have  a  good  product  range  with  great 
products  and  we  are  working  to  a 
carfully  agreed  and  very  strong 
marketing  plan. 

Headlines:  Exactly  how  well  have  you  done  ? 

Barrette:  After  only  six  months,  AGB  data 
showed  Finesse  conditioner  as 
having  over  5  per  cent  share 
nationally  with  a  share  of  13  per  cent 
in  one  major  store  group  alone. 
Meanwhile  Finesse  shampoo  has 
been  performing  very  strongly  in  the 
more  fragmented  and  more 
competitive  shampoo  sector  with 
shares  in  some  store  groups 
approaching  8  per  cent. 

Headlines:  So,  now  you  are  launching  a 
Finesse  shampoo  and  conditioner  for 
permed  or  colour  treated  hair.  Does 
it  differ  greatly  from  the  two  Finesse 
variants  already  in  the  market  place  ? 

Barrette:  Most  certainly.  There  are  real 
differences  in  the  product  make  up 
itself.  New  Finesse  is  specially 
designed  to  combat  the  problems  of 
dryness,  manageability  and  pH 
imbalance  that  occur  when  hair  is 
permed  or  coloured.  The  familiar 
blue  packaging  has  had  a  distinctive 
pink  lid  and  colour  bar  added. 

Headlines:  There  are  so  many  shampoos  and 
conditioners  already  on  the  market,  is 
there  a  niche  for  permed  or  colour 
treated  products? 


Barrette:  Our  research  shows  over  40  per  cent 
of  UK  women  have  permed  or  colour 
treated  hair  and  yet  there  are  so  few 
special  products  available  at  the 
moment.  New  Finesse  shampoo  will 
protect  and  moisturise  processed 
hair  but  more  importantly,  new 
Finesse  conditioner  penetrates  the 
hair  shaft,  adding  the  moisture  and 
protein  needed.  It  actually  gets  to 
the  place  where  problems  start, 
allowing  it  to  prolong  the  life  of  a 
perm  or  colour  while  ensuring  hair 
looks  and  feels  healthy. 

Headlines:  Will  the  product  benefits  of  the  new 
Finesse  variant  really  be  enough  to 
change  people  from  their  regular 
brands  ? 

Miller:  Definitely.  This  has  been  well 
researched  among  consumers,  but 
perhaps  more  importantly,  our 
record  in  other  countries  speaks  for 
itself.  This  product  has  resulted 
without  exception,  in  new 
incremental  business  approaching  35 
per  cent  without  cannibalising 
existing  variants. 

Headlines:  And  who  will  you  be  aiming  this  new 
product  at  ? 

Barrette:  Finesse  products  are  primarily 
targetted  at  the  18-30  year  old 
woman.  Our  secondary  target 
groups  are  obviously  teenagers  and 
the  over  30s.  As  well  as  those  with 
permed  or  colour  treated  hair,  a 
secondary  user  category  also  exists 
—  new  Finesse  is  ideal  for  people 
who  constantly  use  damaging  heated 
styling  appliances. 

Headlines:  What  sort  of  advertising  and 
promotional  support  are  you  planning 
to  put  behind  the  new  product? 

Barrette:  New  Finesse  for  permed  or  colour 
treated  hair  will  be  advertised  as  part 
of  our  existing  range  on  TV,  and  in 
consumer  magazines. 

Gibson:  Spend  will  be  impressive  and  we 
have  a  number  of  special  promotions 
up  our  sleeve.  We  will  continue  our 
aggressive  and  progressive 
campaign  to  gain  maximum  activity 
at  point  of  sale. 


FINESSE 


April  29, 1989 


Barrette:  And  this  time  we  are  also  placing 
greater  emphasis  on  editorial  work  in 
magazines  in  order  to  explain  ' 
product  benefits. 

Our  market  shares  also  speak  for 
themselves.  This  is  reflected  by  two 
recent  award  nominations  to  Finesse 
as  a  top  new  brand  entry  in  1988. 

Headlines:  Can  we  expect  to  see  new  Finesse  I 
products  in  the  future? 

Miller:  We  are  an  international  heritage  !j 
company  with  a  lot  to  offer  the  UK  'j 
consumer.  A  company  such  as  ours  I 
cannot  sustain  itself  indefinitely  with  j 
just  one  shampoo  and  one  I 
conditioner  brand.  Anybody  can  look  \\ 
at  what  Helene  Curtis  has  done  I 
elsewhere  in  the  world  —  very  ;j 
successfully  I  might  add  —  to  guess  jj 
at  our  next  move  here .  Do  you  really  1  < 
think  that  we'd  be  satisfied  in  the  UK  ] 
with  just  three  shampoos  and  I 
conditioners?  In  the  words  of  the  old  a 
cliche  —  watch  this  space!" 


Mike  Miller  returned  to  the  UK  as  managing 
director  of  Helene  Curtis'  UK  operation  to 
pilot  the  successful  launch  of  the  Finesse  id 
range  in  1988. 

Mr  Miller  has  a  wealth  of  experience  in  the 
toiletries  and  haircare  markets  after  working  1 
for  such  noteable  multinational  companies  as 
Unilever,  Beecham,  Revlon  and  Alberto 
Culver  —  primarily  on  businesses  outside  the 
UK. 

A  keen  squash  player  and  enthusiastic 
golfer,  Mr  Miller  along  with  major  trade  j 
guests  from  the  UK,  has  recently  returned  j 
from  Hawaii  where  he  participated  in  the  J 
Helene  Curtis  pro-am  tournament,  which  j 
preceded  the  Kemper  Open,  a  major  LPGA  11 
tournament. 
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The  birth  of  a 
new  product 

For  Helene  Curtis,  launching  Finesse  into  the 
UK  haircare  market  presented  two 
challenges. 

Finesse  already  existed  in  over  20 
countries  around  the  world  but  Helene  Curtis 
needed  to  know  firstly,  if  there  was  scope- 
within  the  UK  market  to  launch  a  new  brand 
and  secondly,  how  best  to  appeal  to  the  UK 
consumer. 

A  fundamental  rule  in  developing  products 
nd  launching  into  new  markets  is  "take 
nothing  for  granted".  Research  has  to  form 
the  basis  of  all  decisions  and  a  high  percentage 
of  any  new  product  development  budget  is 
devoted  to  analysing  the  market,  assessing 
competitors  and  identifying  target  consumers. 
Usage  and  attitude  studies  often  help  to  isolate 
market  potential. 

Helene  Curtis'  latest  product  innovation, 
Finesse  for  permed  or  colour  treated  hair,  is 
a  case  in  point.  Research  shows  that  40  per 
cent  of  UK  women  have  permed  or  colour 
treated  hair,  and  that  the  market  provides  few 
suitable  products  to  cater  for  this  hair  type. 

If,  as  in  the  case  of  Finesse,  the  product 
already  exists,  it  is  also  important  to  establish 
whether  it  is  capable  of  creating  consumer 
demand  in  the  local  market.  No  assumptions 
are  made  that  just  because  a  formulation 
appeals  to,  for  example  the  American  market, 
the  UK  consumer  will  react  in  the  same  way. 
Modifications  will  be  made  if  necessary. 


So,  we  know  there  is  a  market  out  there 
and  we  have  product  which  will  fit  the  gap. 
What  next  ?  Part  of  the  research  programme 
will  have  been  spent  in  identifying  the  key 
product  benefits  which  have  most  appeal  and 
points  of  difference  for  the  consumer.  The 
manufacturer  then  uses  this  positioning  as  the 
basis  for  all  marketing  activity. 

Product  packaging  is  an  area  which  lias 
become  a  focal  point  as  manufacturers  have 
responded  to  increasingly  crowded  markets 
and  products  need  to  have  maxjmum  impact  at 
every  opportunity  to  sell.  It  has,  therefore, 
become  of  paramount  importance  that  the 
packaging  reflects  accurately  the  product 
benefits.  "Helene  Curtis  places  great 
emphasis  on  packaging,"  says  Dana  Barrette, 
director  of  business  development  Europe  for 
Helene  Curtis.  '  'The  Finesse  range  has  been 
particularly  successful  in  its  packaging, 
implying  style ,  sophistication  and  making  the 
product  look  qualitatively  different.  The  choice 
of  name  is  equally  important  —  needing  to 
attract  attention  and  again,  reflecting  the  key 
benefits  of  the  product.  Finesse  matches  our 
stylish  market  positioning  and  also  has  value 
in  that  it  has  international  appeal,  building 
quick  consumer  familiarity  in  all  our  markets. ' ' 

Getting  the  price  right 

The  price  the  consumer  is  asked  to  pay  for  the 
product  is  often  a  tricky  issue,  but  again  will  be 
guided  by  the  research  findings.  The  price 
must  reflect  the  product's  desired  positioning 
within  the  market  place  and  consumer 
expectations.  The  price  also  needs  to  reflect 
the  cost  and  quality  of  its  ingredients  as  well  as 
allowing  the  manufacturer  and  retailer  to  make 
a  profit.  Contrary  to  the  rest  of  the  market, 


Finesse  shampoo  and  conditioner  are  priced  at 
the  same  level.  Helene  Curtis  saw  this  as  an 
opportunity  to  develop  both  markets  with 
Finesse  —  the  conditioner  market  is  less 
developed  than  the  shampoo  in  the  UK. 
i  on ipared  with  other  markets.  Parallel  prices 
offer  retailers  the  opportunity  to  promote  both 
lines  together  to  reap  extra  benefit.  Good 
distribution  is  also  vital,  not  only  in  securing  an 
early  presence  on-shelf  for  a  new  brand,  but 
also  a  suitable  number  of  facings  in  the  best 
location  possible.  Helene  Curtis'  association 
with  Food  Brokers  Ltd  has  secured  high 
visibility  for  Finesse  in  all  trade  sectors  with 
shelf  presence  and  m-store  promotions. 

High  profile  advertising  and  promotional 
support  is  vital  to  encourage  early  trial  and 
continued  loyalty  for  the  brand.  With  a  stylish, 
glamorous  product  such  as  Finesse,  TV  and 
Press  advertising  was  designed  to  reflect 
these  qualities  and  entice  consumers  to 
identify  with  an  equally  glamorous  lifestyle. 

Extensive  support  activity  with,  for 
example,  sachet  and  money-off  coupon  drops 
to  six  million  homes  in  the  UK  stimulated  a 
high  redemption  and  ensured  Finesse  stayed 
top  of  the  mind,  beyond  the  launch  period. 
'  'Any  serious  entry  into  the  haircare  market 
requires  serious  backing.  It  is  expensive,  but 
no  new  products  can  do  without  it.  Correct 
targetting  of  the  product  messages,  based  on 
sound  research,  advertising  and  promotion 
can  make  or  break  a  new  product, ' '  says  Dana 
Barrette. 

"Ultimately,  with  the  launch  of  a  new 
product  you  are  in  the  hands  of  the  consumer, 
who  can  be  very  whimsical  and  fickle. 
However,  with  careful  planning,  research  and 
execution,  the  product  will  be  successful  and 
remain  so  for  some  time  to  come. ' ' 


I  £6m  advertising  and  promotional  spend  continues  in  1989 

Big  burst  advertising  January-March,  first  of  four  in  1989,  next  burst 
'Vpril/May 

Two  TV  commercials  showing  nationally- 
Extensive  women's  consumer  Press  advertising 
■  Starting  April,  50p  cash  back  offer  on  new  300ml  size  products 
spearheads  impressive  promotional  campaign 
Two  top  industry  award  nominations 


Zi  The  average  British  consumer  shampoos  over  three  times  every 
Week,  compared  to  twice  in  other  European  countries,  such  as  Spain. 
Phis  heavier  shampoo  usage  contributes  to  a  faster  purchase  cycle  in 
:he  UK  than  in  other  European  countries. 

□  The  average  British  consumer  conditions  two/three  times  every 
vveek.  Penetration  is  as  high  as  three  quarters  of  the  population. 

□  Up  to  four  brands  of  shampoo  are  found  in  one  fifth  of  British  homes . 

□  40  per  cent  of  women  in  the  UK  have  permed  or  colour  treated  hair. 
Source:  Helene  Curtis 


NEW  FINESSE  SHAMPOO  AND 
CONDITIONER  FOR  PERMED  OR 
COLOUR  TREATED  HAIR 


*s  Formulated  at  a  pH  level  compatible 
with  permed  or  colour  treated  hair 

Contains  UV  sunscreens  to  help  protect 
hair  against  the  harmful  effects  of  the 
sun 

&  Formulated  with  silk  proteins  to  perk  up 
a  perm  and  add  natural  shine  to  colour 

8«  Special  Finesse  'time  control'  formula 
for  light  to  deep  conditioning 

h  Available  in  200ml  and  300ml  bottles 
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Changing  face  of  the  NHS  means  pharmacists 
need  to  reduce  reliance  on  dispensing 


Pharmacists  are  going  to  have  to  be  more  imaginative  and 
sell  a  broader  range  of  goods  because  turnover  from  NHS 
dispensing  is  going  to  fall  with  the  ending  of  cost  plus 
and  now  that  GP  prescribing  is  to  be  effectively  cash 
limited. 


Dr  Michael  Goldsmith  from  the  Centre  for  Policy  Studies 


Broaden  your  outlook  was  the 
advice  was  given  to  delegates  at 
the  eighth  Vantage  convention 
held  in  Interlaken,  in  Switzerland, 
last  weekend,  by  Dr  Michael 
Goldsmith  a  research  fellow  at  the 
Centre  for  Policy  Studies  —  the 
Conservative  "think  tank"  based 
in  London.  Dr  Goldsmith  has  had 
some  input  to  the  Government's 
review  of  the  health  service  and 
attempted  to  explain  some  of  the 
reasons  behind  the  review  and 
what  it  is  trying  to  achieve. 

The  precise  effect  of  giving 
indicative  drug  budgets  to  GPs  is 
difficult  to  predict,  said  Dr 
Goldsmith,  adding  that  if  he  knew 
what  the  exact  effect  on  chemists 
was  going  to  be  he  would  be  a  very 
rich  man.  Nevertheless  the 
ending  of  cost  plus  combined  with 
cash  limits  on  prescribing  means 
that  the  amount  spent  on  drugs 
will  fall,  not  by  a  massive  amount 
but  it  is  going  to  be  slow,  steady 
and  inexorable,  he  said. 

It  is  unlikely  the  number  of 
patients  coming  into  pharmacies' 
doors  or  the  number  of 
prescriptions  presented  for 
dispensing  will  fall,  but  the  value  of 
the  drugs  on  those  prescriptions 
will  be  less,  Dr  Goldsmith 
predicted.  For  that  reason  now  is 
the  time,  he  suggested,  for 
pharmacists  to  gear  up  to  sell  a 
much  broader  and  more 
imaginative  range  of  goods  from 
their  pharmacies,  rather  than 
depending  heavily  on  NHS 
dispensing  for  the  bulk  of 
turnover. 

In  many  pharmacies  70  per 
cent  or  more  of  turnover  is  from 
NHS  dispensing.  "My  guess  is 
that  those  at  47  per  cent,  and  I've 
met  one  or  two  at  this  convention 
who  are,  will  be  in  a  much  better 
position  to  actually  make  money 
and  go  forward  in  the  future, ' '  Dr 
Goldsmith  said.  "I  would  like  to 
see  the  American  drug  store  type 
of  set  up,  not  big  chains  but 
average  corner  or  High  Street 
stores  selling  other  things,  not 
just  ice-cream,  but  other  things  of 
relevance  and  if  that  means  videos 
then  I  think  that  may  be  the 
answer  in  future." 

As  far  as  central  purchasing  of 
drugs  for  the  NHS  goes,  Dr 
Goldsmith  said.  "I  don't  think 
there's  a  hope  in  hell  of  it  coming 
in  my  lifetime."  The  Government 
wants  to  get  away  from 
centralisation.  It  wants 
competition.  It  wants  the  High 
Street  chemist  to  be  in 
competition  with  the  next  one  for 
offering  decent  services,  he  said. 


Dr  Goldsmith  attempted  to 
scotch  some  of  the  rumours  and 
adverse  publicity  the  NHS  review 
has  received  in  the  media  and  from 
some  GPs  by  explaining  the 
reasons  behind  it  and  what  some 
of  the  expected  effects  of  the 
proposed  changes  would  be. 

The  idea  that  the  Prime 
Minister  did  not  contact  any  of  the 
health  service  professions  during 
the  review,  and  that  her  ministers 
did  it  all  without  consultation,  is 
nonsense,  Dr  Goldsmith  said.  The 
review  was  done  on  the  basis  of 
regular  cabinet  style  meetings, 
first  monthly  and  later  fortnightly 
in  the  presence  of  Treasury  and 
Health  Ministers.  The  reason  for 
the  review  was  that  the 
Government  was  putting  a  lot  of 
money  into  the  NHS  and  all  that 
came  out  was  media  criticism  of  its 
failings. 

Probably  the  Government's 
biggest  problem  is  that  the  NHS  is 


the  only  popular  institution 
bequeathed  to  this  country  by  a 
Labour  government,  Dr 
Goldsmith  said.  "A  lot  of  health 
care  is  publicly  financed  in 
Western  countries  and  it  is  not  a 
distinctly  socialist  policy.  But  if 
you  fiddle  with  the  NHS,  Labour 
gets  on  its  high  horse  and  accuses 
the  Tory  party  of  ruining  it.  The 
other  problem  is  satisfying 
demand.  The  more  you  push  for 
better  standards  of  health  the 
more  people  are  aware  they  are 
not  too  well  and  demand  more 
from  a  healthcare  service . ' ' 

Adding  to  the  problems,  said 
Dr  Goldsmith,  is  the  fact  that  the 
Government's  PR  for  health  has 
been  nothing  short  of  disasterous 
in  the  past. 

All  this  combined  to  make  the 
Prime  Minister  negative  about  the 
health  service.  One  of  the  major 
achievements  of  those  close  to 
her  has  been  to  persuade  her  to  be 


positive  about  the  service.  Now 
she  wants  a  more  transparent 
service  so  that  everyone  can  see 
where  the  money  is  actually 
going,  rather  than  the  vision  she 
used  to  have  of  a  great  big  sponge 
where  money  was  poured  in  at  the 
top,  and  out  dribbled  healthcare  at 
the  edge.  After  a  long  delay,  a  drip 
that  wen  in  at  the  top  came  out  as 
a  smaller  drip  with  some  of  the 
resources  lost  on  the  way,  Dr 
Goldsmith  explained. 

The  objectives  of  the  White 
Paper  proposals  are  to  give 
patients  wherever  they  live  better 
health  care  and  a  greater  choice  of 
services,  and  to  produce  greater 
satisfaction  and  reward  for  NHS 
staff  who  successfully  respond  to 
local  needs  and  preferences. 

The  White  Paper  proposals 
are  part  of  a  ten  year  plan.  They 
cannot  all  be  achieved  quickly.  Dr 
Goldsmith  explained  that  the 
Government  is  trying  to  get  a  few 
things  through  before  the  next 
election  to  show  people  that  it  is 
actually  trying  to  make  things 
move.  But  it  will  be  1991  before 
the  first  GP  budget  holders  start 
buying  services  and  the  indicative 
drug  budgets  scheme  starts. 

Dr  Goldsmith  claimed  the 
Government  has  been  extremely 
brave  to  bring  forward  such  a 
radical  and  reforming  plan.  If  its 
only  concern  was  re-election  and  it 
thought  the  proposals  might 
jeopardise  its  chances  the 
Government  would  have  left  well 
alone. 

During  the  question  session 
former  Pharmaceutical  Services 
Negotiating  Committee  chief 
executive,  Alan  Smith  said  he  was 
sad  that  the  White  Paper  had 
apparently  ignored  one  of  the 
Nuffield  Report's  major 
recommendations  that 
pharmacists'  payment  system 
should  be  changed.  If  pharmacists 
are  to  help  keep  down  the  cost  and 
volume  of  prescribing  then  the 
remuneration  question  is  key,  he 
said. 

Dr  Goldsmith  said  it  was 
backward  looking  for  pharmacists 
to  see  their  role  as  dispensing 
only.  The  Government  would  not 
have  gone  down  its  chosen  route  if 
it  believed  it  would  ruin 
community  pharmacy.  Instead  the 
Government  hopes  pharmacists 
will  look  at  other  ways  of  making 
money.  Health  is  the  big  boom 
area  and  pharmacists  are  ideally 
placed  to  capitalise  on  that  I 
because  they  are  already 
commercially  linked  to  patients,  I 
Dr  Goldsmith  contended. 
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The  Feminine  appr 
-to  a  Fertile  Mar 


NEXT  STEP 


Incorporating  the  latest  unique  monoclonal  and 
polyclonal  antibody  technology,  Early  Bird  in  a  single 
test  ensures  virtually  100%  accuracy  on  the  day  of  a 
missed  period. 
It's  clear,  unequivocal@orQ  result  is  obtained  in  just 
5  minutes  -  No  pipetting,  washing,  shaking  or  stirring! 
Order  now  through  your  usual  wholesaler  and  follow 
the  leader. 


ther  enquiries  to:  Kent  Pharmaceuticals  Ltd,  Letraset  Site-  Wotton  Road- Ashford- Kent  TN23  2LL  Telephone:  (0233)  3861 


VANTAGE  CONVENTION 


AAH  looks  past  Unichem  to 
healthcare  initiative 


Unichem's  controversial  share 
scheme  has  taken  its  toll  on  AAH 
Pharmaceuticals  over  the  past 
year,  taking  away  business  and 
holding  up  work  on  other 
ventures,  managing  director 
David  Taylor  told  delegates. 

However,  the  controversy  of 
the  last  16  months  may  be  coming 
to  an  end  with  the  Monopolies  and 
Mergers  Commission  due  to  give 
the  Secretary  for  State  for  Trade 
and  Industry  its  verdict  on 
Unichem's  scheme  yesterday 
(April  28).  The  timing  of  the 
publication  of  the  MMC's  findings 
is  likely  to  depend  on  what  the 
recommendations  turn  out  to  be 
and  whether  or  not  Lord  Young 
decides  to  take  any  action. 

Since  the  launch  of  Unichem's 
scheme  AAH  Pharmaceuticals 
'  'have  lost  considerable  share,  but 
this  has  been  replaced  and  we  are 
running  marginally  ahead  of  last 
year's  business,"  Mr  Taylor  said. 

'  'A  disproportionate  amount  of 
time  has  been  spent  defending  our 
positon.  I  liken  it  to  the 
leapfrogging  situation  in 
community  pharmacy  a  couple  of 
years  ago, ' '  he  added.  As  a  result 
some  plans,  such  as  those  for 
Super  Vantage,  have  proceeded 
more  slowly  than  was  hoped.  A 
new  programme  for  Link  2  +  has 
also  been  delayed  and  is  now  due 


what  AAH  describes  as  their 
healthcare  initiative. 

Several  trends  have  influenced 
AAH's  thinking  about  the  services 
they  should  be  offering  pharmacy 
customers.  For  example,  there  is 
a  greater  public  awareness  of 
healthcare  and  at  the  same  time 
the  population  is  ageing. 
Consequently  there  is  a  trend  to 
place  greater  reliance  on  drug 
therapy,  which  could,  on  the  face 
of  it,  mean  a  steady  increase  in 
dispensing  turnover. 

Dr  Worling  thought  this  was  a 
mixed  blessing.  Figures  from 
Vantage  pharmacies  show  that  as 
the  dispensing  fee  is  fixed,  income 
as  a  percentage  of  prescription 
value  is  falling.  Pharmacists 
cannot  therefore  rely  on  increased 
dispensing  to  solve  their  economic 
problems  and  must  ensure  that 
pharmacy  is  positioned  to  benefit 
from  the  increasing  market  in 
health  care,  he  explained. 

"We  have  to  do  more  than 
simply  offer  a  comprehensive 
wholesale  service  supplying  drugs 
and  sundries  —  a  fact  we 
recognised  years  ago,"  he  said. 

Some  of  the  ways  AAH  feel 
they  can  help  pharmacists  take 
advantage  of  the  changing  health 
scene  include:  supporting  and 
encouraging  the  development  of 
pharmacies  as  "community  health 


advertising,  home  delivery  of 
large  items  such  as  beds  and 
wheelchairs,  and  major  items  on 
rental.  A  major  growth  area  has 
been  the  provision  of  respiratory 
services  —  renting  atomisers, 


oxygen  concentrators  and 
supplying  liquid  oxygen  at  home. 
Dr  Worling  commented  this  was 
an  area  where  pharmacy  seems  to 
have  lost  out  on  in  Britain.  The 
services  are  run  on  pharmacy's 
behalf  by  wholesalers,  but 
presented  as  a  pharmacy  service. 

AAH  feel  they  should 
introduce  similar  programmes  for 
their  customers,  Dr  Worling  said. 

Following  a  trial  in  a  Burnley 
pharmacy  where  a  section  has 
been  devoted  to  displaying 
surgical  and  home  nursing  goods 
such  as  incontinence,  ostomy  and 
stoma  products,  bandages  and 
accessories  (see  C&D  January 
14,  p55),  AAH  have  launched  a 
Healthcare  book  (see  Business 
News  last  week)  which  details 
home  nursing  products  available 
via  local  AAH  warehouses  from  a 
new  central  30,000sq  ft 
Healthcare  Centre  at 
Kings winford  in  the  Midlands. 
Hotline  numbers  are  available  for 
pharmacists  with  queries  about 
surgical  and  home  care  items  that 
they  cannot  resolve  locally. 

This  is  only  the  beginning  of 
the  company's  programme  which 
initially  is  being  offered  to 
interested  Vantage  pharmacies 
that  have  time  to  develop  this  sort 
of  service,  Dr  Worling  explained. 

There  is  a  large  market  for 
surgical  and  Drug  Tariff  items,  but 
much  of  it  is  bypassing  pharmacy. 
Business  is  going  through 
wholesalers  supplying  direct, 
retail  surgical  shops,  direct  selling 
and  mail  order,  including  mail 
order  prescriptions.  If  the 
business  is  not  brought  into 
pharmacy,  this  growing  market 


will  be  lost,  he  said  "We  found  in  I 

Burnley  that  business  is  lost  J 
because     the     local  care 

professionals  and  patients  do  not  I 

recognise  a  pharmacy  as  the  place  || 

to  go  for  surgical  and  home  I 

nursing  needs,"  according  to  Dr  I 
Worling. 

"Our  experience  has  shown  1 

that  a  prominent  display  of  surgical  1 

items  is  the  first  step.  This  has  I 

then  to  be  followed  by  building  up  ] 

local  contacts:  for  example,  I 

getting  in  touch  with  local  I 


branches  of  the  urostomy  and 
stoma  associations.  Contacting 
incontinence  nurses  and  stoma 
nurses  to  find  out  whether  they 
have  any  problems  in  obtaining 
supplies,  and  co-operating  with 
them  so  they  can  refer  patients  to 
you  rather  than  to  other  sources. 
This  is  why  addresses  of  stoma 
nurses  and  the  Incontinence 
Association  are  included  in  the 
Healthcare  book." 

The  Burnley  experiment 
showed  that  once  the  pharmacy 
had  a  reputation  for  being 
interested  and  able  to  supply 
surgical  products,  the  number  of 
prescriptions  for  these  items,  and 
for  specialist  bandages  and 
dressings  increased.  This  was 
then  followed  by  increasing  sales 
of  a  wide  range  of  products.  These 
included  simple  items  such  as 
urinals  and  bed  pans,  incontinence 
products  and  similar  items.  Aids 
for  the  disabled,  for  example 
knives  and  forks  and  other 
products  which  help  with  day  to 
day  living,  are  also  popular,  Dr 
Worling  said. 

The  second  stage  of  AAH's 
health  care  development 
programme  will  be  to  provide  a 
complete  range  of  invalid  aids. 
'  'This  is  an  important  and  growing 
market  which  links  in  closely  with 
the  role  of  pharmacy  as  the  centre 
for  health  care  which  we  believe 
you  can  exploit.  How  far  we 
should  go  in  this  field  and,  for 
example,  whether  we  should  be 
supplying  capital  items  such  as 
beds  and  wheelchairs  will  depend 
on  whether  pharmacists  can 
penetrate  this  market,"  Dr 
Worling  said. 


Dr  Peter  Worling,  AAH  Pharmaceuticals  chairman 


to  be  launched  next  month. 

Nevertheless  Mr  Taylor  is 
confident  about  the  future  and 
AAH's  ability  to  meet  the 
challenges  ahead:  "It's  been  a 
difficult  year,  and  we  would  have 
been  in  trouble  without  back-up 
from  AAH.  But  we  are  fighting  fit 
and  ready  for  the  battles  ahead, ' ' 
he  commented  later. 

Dr  Peter  Worling,  AAH 
Pharmaceuticals  chairman, 
outlined  the  thinking  behind  the 
company's  search  for  new  areas 
linked  to  pharmacists'  extended 
role  which  has  lead  to  the  launch  of 


care  centres",  making  them  a 
natural  focus  for  advice  and 
supplies;  continuing  to  research 
new  health  care  product  ranges 
which  enhance  pharmacy's 
standing  while  giving  an 
acceptable  level  of  profit; 
considering  the  company's  role  in 
providing  patient  records;  and 
developing  screening 
programmes  for  pharmacy. 

In  the  US,  drug  stores  offer 
ranges  of  surgical  and  home 
nursing  equipment.  Wholesalers 
offer  a  surgical  programme 
including  display  and  support 
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Hexagon®  HCG 
Pregnancy  lest  Kit 


ands  on  its  owl 


nique  combination  of  monoclonal  and  polyclonal 
es  in  Early  Bird  gives  virtually  100%  accuracy 
sensitivity  can  detect  pregnancy  up  to  5  days 
before  a  missed  period. 
A  convenient  10  test,  space  saving  pack  (7"  x  5"  x  3") 
contains  all  your  needs  in  one  box,  including  the 
pregnancy  test  report  (in  duplicate). 
The  clear  Q    Q  is  easy  to  determine  and  can  be 
given  to  the  patient  who  intends  to  visit  her  G.R 


qOM  "I  '  e  cear  worw  IS  easY  to  determine  ar 

^  f^j  I  given  to  the  patient  who  intends  to  visit  he 


■  '  ■  ■ 


\ 


irther  enquiries  to:  Kent  Pharmaceuticals  Ltd,  Letraset  Site-  Wotton  Road •  Ashford •  Kent  TN23 2L.L.  Telephone:  (0233)' 386.14/ 


WHAT'S  BEHIND 
UNICHEM'S 


LATEST  OFFER? 


We've  put  our  heads  together 
with  Alberto  and  hit  on  another 
great  offer  for  all  our  members. 

You'll  be  getting  a  free  200ml 
bottle  of  conditioner  with  every 
300ml  bottle  of  V05  shampoo. 

And  we've  worked  out  a 
special  price  offer,  to  make  sure 
the  full  benefits  wash  off  on  you. 

For  more  details,  we  suggest 
a  head -to -head  with  your 
UniChem  representative. 


UniChem 

UniChem  Ltd,  UniChem  House.  Cox  Lane,  Chessington. 
Surrey  KT9  1SN.  Tel:  01-391  2323. 


BUCKS  LPC  CONFERENCE 


How  to  get  the  best 
out  of  the  Drug  Tariff 


The  Drug  Tariff  is  probably  the 
most  maligned  and  misunderstood 
book  to  be  found  on  the  shelves  of 
any  community  pharmacy, 
according  to  the  secretary  of  the 
Pharmaceutical  Services 
Negotiating  Committee 
Stephen  Axon.  "It  is 
misunderstood,  not  because  it  is  a 
difficult  book  to  understand  but 
because,  by  and  large, 
pharmacists  will  not  take  the  time 
to  study  it." 

The  Drug  Tariff  was  is  the 
most  relevant  book  to  community 
practice  that  any  pharmacist  had  in 
his  dispensary  because  it  outlined 
the  manner  in  which  the 
pharmacist  was  paid  for  the  NHS 
services  provided,  he  told 
pharmacists  at  the  annual 
conference  of  Bucks  Local 
Pharmaceutical  Committee. 
"Pharmacists  usually  lose  money 
on  scripts  through  supplying  more 
expensive  drugs  than  are  allowed 
rather  than  through  poor 
endorsement.  This  is  because 
very  little  endorsement  is 
required." 

Much  of  the  Drug  Tariff 
consisted  of  price  lists  and  lists  of 
appliances  and  it  was  important  to 
analyse  what  parts  needed  to  be 
fully  understood.  The  easiest  way 
was  to  make  a  thorough  study  of 
the  instruction  pages  of  Parts  I,  II, 
and  III  of  the  Drug  Tariff  together 
with  the  first  page  of  Part  VIII.  "If 
these  12  pages  are  thoroughly 
mastered  they  are  the  key  to 
understanding  the  pricing  of  NHS 
scrips, ' '  Mr  Axon  said. 

Also  when  the  Drug  Tariff  was 
received,  the  pharmacist  should 
first  of  all  look  at  the  opening  few- 
pages  (with  the  small  Roman 
numerals),  as  these  were  the 
amendments  operative  that 
particular  month.  '  'These  must  be 
fully  understood  and  any  work 
procedures  within  the  pharmacy 
should  be  altered  where 
necessary  to  comply  with  the 
changes." 

Mr  Axon  said  the  key  to  the 
Tariff  was  Part  II,  Scripts  were 
required  by  the  Prescription 
Pricing  Authority  before  payment 
could  be  made  and  so  it  was 
important  the  the  pharmacist 
dispatched  them  by  the  fifth  day  of 
the  month  following  supply.  Form 
FP34(c),  on  which  pharmacists 
gave  a  breakdown  of  items 
dispensed,  was  currently  under 
review,  he  said. 

Because  pricing  was  carried 
out  m  arrears,  pharmacists 
received  part  of  their  payment  as 
an  estimated  80  per  cent  advance 
payment  and  the  remainder  as  an 
accurate  balancing  payment  (for 


Stephen  Axon 


the  previous  month).  The 
calculation  was  carried  out 
individually  for  each  pharmacy. 
'  'The  pharmacist  must  submit  the 
prescriptions  on  time  in  order  that 
this  calculation  can  be  carried  out, 
because  the  figures  on  which  the 
calculations  are  based  are  those 
which  the  pharmacist  includes 
with  the  bundle  of  prescriptions 
submitted  to  the  PPA." 

Mr  Axon  said  the  pharmacist 
received  payment  for  the 
following: 

i)  The  cost  of  the  drug,  appliance 
or  chemical  reagent 

ii)  less  a  discount,  except  for 
"ZD"  items. 

iii)  An  oncost  allowance  of  5  per 
cent 

iv)  An  appropriate  professional  fee 

v)  An  allowance  for  containers  and 
specified  measuring  devices. 

Pricing  methods 

Mr  Axon  said  it  was  crucial  to 
understand  the  pricing 
methodology  of  the  Drug  Tariff  so 
that  the  appropriate  product  might 
be  supplied  and  reimbursed. 
Proprietary  preparations  If  a 
proprietary  preparation  was 
ordered  then  only  that  proprietary 
preparation  might  be  supplied  and 
the  pharmacist  had  no  discretion 
to  supply  any  other  product.  The 
only  variable  was  the  pack  size  and 
this  should  be  endorsed  as 


supplied. 

Generic /  standard 
preparations  In  the  case  of 
generic  or  standard  preparations 
there  was  some  discretion  given 
to  the  pharmacist  to  what  should 
be  supplied,  subject  only  to  the 
provisions  of  Part  I  of  the  Drug 
Tariff,  as  to  grade  and  quality. 

"However,  the  Drug  Tariff 
will,  to  some  extent,  dictate  the 
price  the  DHSS  will  pay  and  if  a 
pharmacist  supplies  an  item  which 
is  of  the  appropriate  standard  but 
is  more  highly  priced  than  the 
Tariff  product  then,  quite  clearly, 
the  pharmacist  will  lose  out, "  said 
Mr  Axon.  "This  is  a  basic 
principle  which  must  be 
understood  ie:  it  is  not  just  the 
endorsement  which  is  important 
but  what  is  actually  supplied." 
Non  Drug  Tariff  items  There 
were  a  small  number  of  standard 
or  generic  preparations  which 
were  not  in  the  Drug  Tariff. 
Where  these  were  ordered  on 
prescription  it  was  necessary  for 
the  pharmacist  to  endorse  the 
prescription  fully  with  the  source 
of  supply  —  be  it  manufacturer  or 
wholesaler  —  and  the  pack  size.  In 
the  case  of  the  more  obscure 
items  it  was  also  useful  for  the 
pharmacist  to  indicate  the  net  cost 
price. 

Drug  Tariff  items  The  items 
which  were  included  in  the  Drug 
Tariff  were  only  reimbursed  at  the 
Drug  Tariff  price.  Items  in  Part 
VIII  of  the  Tariff  could  be  divided 
into  standard  drugs  and 
proprietary  preparations.  There 
were  five  categories  of  products 
included  in  Part  VIII  —  categories 
A,  B,  E,  SandC. 
Category  A.  Category  A  items 
were  those  items  which  were 
most  commonly  used  in  general 
practice  and  the  price  was  based 
on  the  weighted  average  of  the 
prices  charged  by  six  major 
companies.  Regardless  of  the 
price  the  reimbursement  would  be 
on  the  Drug  Tariff  price,  Mr  Axon 
said."  It  is  therefore  important  to 
ensure  that  the  product  supplied  is 
purchased  at  or  below  the  Tariff 
price.  In  particular  the  pharmacist 
should  carefully  avoid  the  supply 
of  more  expensive  proprietary- 
preparations  against  an  order  for 
an  item  included  in  Category  8A  of 
the  Drug  Tariff  and  ordered  by  its 
generic  or  standard  name . ' ' 

No  endorsement  was 
required. 

Category  B  Generally  Category  B 
items  were  those  which  used  to  be 
popular  items,  but  to  some 
extent,  had  fallen  from  favour  with 
prescribers.  Pharmacists  could 
claim  broken  bulk  and  out  of 
pocket  expenses. 
Category  E  Category  E  items 
required  no  endorsement.  These 
were  mixtures  which  were 
required  by  the  pharmacist  to  be 
freshly  prepared.  "The  Drug 
Tariff  assumes  the  pharmacist  has 
done  this  and  so  he  automatically 


receives  an  extemporaneous  let- 
on  top  of  the  professional  fee  as 
well  as  ingredient  cost." 
Category  S  Category  S  produc  ts 
were  those  which  were  generally 
only  available  in  the  expensive 
proprietary  form  or  which  had  jus! 
recently  been  introduced  in  a 
generic  form. 

These  were  usually  extremely 
popular  items  and  those  where 
there  was,  generally  speaking,  a 
very  much  more  expensive  brand 
leading  proprietary  preparation. 
"Pharmacists  must  be  particularly 
careful  where  these  items  are 
ordered  by  their  generic  name, 
not  to  supply  the  more  familiar  and 
popular  brand  leader,"  said  Mr 
Axon. 

As  Category  S  was  a  price  list 
there  was  no  need  for  the 
pharmacy  contractor  to  endorse 
the  prescription  other  than  to 
claim  "broken  bulk"  or  "out  of 
pocket  expenses". 
Category  C  Category  C  was 
similar  to  Category  S  in  that  prices 
were  open  to  negotiation  but  in 
this  case  the  Category  C 
preparation  was  based  on  the 
price  of  a  particular  named 
branded  product  or  generic 
product.  Endorsement  was  as  for 
Category  S  but  plus  pack  size. 

Other  tips  from  Mr  Axon 
included:  - 

Calendar  packs  Although  the 
pharmacist  might  supply  a 
complete  pack  where  the  item  is 
packed  in  a  calendar  pack,  Mr 
Axon  advised  supply  of  nearest 
sub-pack  of  14  if  manufactured. 


Special  fees 

Dr  Gordon  Geddes,  assistant 
secretary,  then  looked  at  claiming 
for  special  fees. 

Extemporaneous  Where  the 
pharmacist  had  extemporane- 
ously dispensed  prescriptions  the 
script  must  be  endorsed. 
Controlled  Drugs  Controlled 
Drugs  included  in  Schedules  1,  2 
or  3  of  the  Misuse  of  Drugs 
Regulations  1985  attract  an 
additional  fee  where  endorsed 
"CD"  by  the  pharmacist. 
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YOU  HAVE  R  UNIQUE 
POSITION  IN  THE 
MARKET  PLACE 

mcmmfmrnum 


Dollar  Rae  understand  retail 
pharmacy.  We  should  do,  because  we've 
been  at  the  forefront  of  retail  pharmacy 
design  for  more  years  than  we  care  to 
remember. 

Dollar  Rac  designed  pharmacies 
are  to  be  found  in  cities,  towns  and 
villages  throughout  the  length  and 
breadth  of  Great  Britain. 

The  Dollar  Rae  complete  design 
service  is  legendary  in  the  pharmaceutical 
market  and  our  reputation  is  further 
enhanced  by  our  new  range  of  specialist 
shopfittings  designed  to  give  a  quality 
image  tailored  to  reinforce  your 
individual  professionalism. 

Send  now  for  our  new  colour 
brochure  and  see  for  yourself  what  the 
Dollar  Rae  design  package  has  done  for 
others  —  and  what  it  could  do  for  you. 


LEADERS  IN  RETAIL  PHARMACY  DESIGN 
AND  DEVELOPMENT  THROUGHOUT  THE  UNITED  KINGDOM 

47  HAGGS  ROAD,  GLASGOW  (Ml  4AR.  TEL:  041-649  9331.  FAX:  041-632  <>HH2 


Please  send  me  more 
I  information  ED 

|  Attractive  financing 
arc  available. 


1 


Please  arrange  for  a 
retail  consultant  to  call  CH 


anil  leasin 


g 
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TELEPHONE 


CD29/4 


SEND  TO:  DOLLAR  RAE  LTD.,  47  HAGGSRO  i    ■  i  >  i, 
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Just  4  per  cent  growth 
and  few  launches  in 
personal  care 


The  personal  care  market  is  flat. 
New  launches  are  few,  and  so 
there  is  little  activity  driving  the 
market.  Growth  in  the  12  months 
to  February'  1989  was  4  per  cent, 
not  even  keeping  pace  with  the 
rate  of  inflation,  and  this  has 
slowed  to  1  per  cent  over  the  past 
six  months. 

This  is  reflected  in  advertising 
spends,  which  also  increased  by 
only  4  per  cent  last  year.  Many 
companies  have  kept  their  outlay 
on  television  advertising  static.  A 
19  per  cent  increase  in  Press 
spending  is  a  reflection  of  the 
increasing  number  of  women's 
titles  on  the  market.  Some  brands 
(eg  Empathy)  have  switched 
entirely  to  Press  campaigns. 
Total  advertising  spends  —  personal  care 


1987 

1988 

Total 

+  4  per 

(£m) 

163.4 

169.9 

cent 

TV 

71.3 

-1 

Radio 

2.4 

1.6 

-30 

Press 

26.3 

30.2 

+  19 

There  are  a  numbr  of  reasons  for 
the  lack  of  growth ,  suggest  AG  B . 
Christmas  last  year  did  not 
provide  the  usual  bonanza.  There 
is  the  contribution  from  strong 
inflation  on  toiletries,  which  slows 
volume  movement  regardless  of 
brand  activity.  A  similar  situation 
was  seen  in  the  early  '80s.  There 
is  also  the  suspicion  that  the  CFC 
issue  might  be  discouraging 
purchase  in  the  aerosol  sector, 
although  the  evidence  is  hard  to 
find.  Most  manufacturers  have 
not  promoted  their  ozone  friendly 
products  yet  as  they  still  have  old 
stock  in  circulation,  but  it  could 
well  become  a  feature  in  the  early 
Summer. 

Share  (£)  of  the  aerosol  sector 

12  m/e  6  m/e  6  m  e  2  m/e 
Dec  87  June  88Dec  88  Feb  89 

Deodorants! 
Body  Sprays 
Shaving  soap* 
Hairsprays 

('The  declt 
consequence 
through) 

Any  swings  due  to  the  ozone  issue 
have  been  undramatic  and  very 
late  in  the  year,  considering  the 
subject  has  been  so  well  aired  in 
the  media,  say  AGB.  Most 
manufacturers  have  now  gone 
CFC  free,  so  that  fact  may  no 
longer  provide  a  selling  edge.  The 
decline  in  sales  of  aerosol  products 
may  be  shortlived,  suspect  AGB, 
who  are  not  sure  whether  the 
issue  is  consumer  or  retail  led. 
Boots,  for  example,  pushed 


75  76  75  71 
78  75  72  67 
98      97      95  95 

te  in  sluicing  foam  is  a 
f  the  new  gel  products  coming 
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strongly  for  pump  pack 
alternatives. 

Toiletries  have  proved  the 
most  bouyant  area.  Mouthwashes 
ire  bounding  ahead  in  the  oral  care 
market,  with  any  increases  from 
;he  launch  of  Plax  yet  to  show 
;hrough.  Chloraseptic,  for  years  a 
slow  seller,  will  take  a  quarter  of 
:he  market  by  the  end  of  the  year, 
jredict  AGB.  The  brand  is  now 
worth  over  £4m  at  rsp. 

Within  the  trade  sectors 
ndependents  have  lost  share 
ilong  with  the  pharmacy 
multiples.  Areas  where  sales  have 
leld  up  include  cosmetics,  mid- 
)rice  to  premium  skincare  and 
laircare  (many  of  the  new 
aunches  have  been  in  the  salon 
style  area  where  products  sell  well 
hrough  pharmacies).  Bathcare, 
sanpro  and  oral  care  have  not  done 
so  well. 

The  drugstore  sector  is  very 
pet.  Superdrug  are  showing 
lenefit  from  their  store 
:onversions.  Medicare's  future  is 
incertain  as  the  chain  may  be  sold 
f  the  bid  for  its  parent  Gateway 
;oes  through.  Tesco  turned  in  a 
iolid  performance  last  year, 
learly  catching  Sainsbury  in  the 
iupermarket  sector.  A  good 
lerformance  by  Co-op  stores 
■xplains  the  strong  year  on  year 
;rowth  by  other  grocers. 

Boots  are  taking  on  new 
iremium  brands  in  the  toiletries 
.ector,  including  some  fairly 
ibscure  names.  AGB  feels  they 
nay  be  trying  to  build  a  reputation 
s  a  more  specialist  stockist.  The 
ompetitive  threat  from  the  Body 
Shop,  which  has  grown 
ihenomenally  in  High  Street 
Dcations,  is  now  most  significant. 
)il  of  Ulay  is  the  biggest  skincare 
irand  nationally.  Body  Shop's 
iwn  skincare  range  is  now  on  a  par 
vith  this. 

Bathroom  toiletries 


Phe  bathroom  toiletries  sector 
las  held  up  well  in  the  last  two 
nonths  with  10  per  cent  growth, 
lthough  there  has  been  some 
hare  decline  for  independent 
iharmacies.  They  are  competing 
i  this  sector  against  lines  which 
ell  well  in  the  mass  grocery 
narkets. 

Growth  in  showers  products  is 
ontinuing  at  27  per  cent,  with  the 
irocery  trade  getting  behind 
irands  like  Imperial  Leather.  It  is 
iow  taking  a  10  per  cent  share  of 
11  shower  products.  Insignia  is 
till  on  limited  availability  in 
irocers,  but  is  also  selling  well.  It 
akes  a  4  per  cent  share  nationally, 
>ut  probably  twice  that  in 
iharmacies,  say  AGB.  Lynx  is  a 
irand  which  is  heading  towards  a 
0  per  cent  share  nationally,  and  is 
letting  strong  pharmacy  backing. 

Bath  foams  are  showing 
;eneral  growth,  although  there 
re  no  strong  individual  brands. 
Umost  half  the  market  is  own 


label.  Sales  of  bath  salts  are  pretty 
flat,  with  Radox  the  only  branded 
product  making  any  impact. 

Tonnage  of  toilet  soap  sold  last 
year  was  down  3  per  cent,  but 
price  increases  are  keeping 
sterling  share  up.  The  big  brands 
—  Palmolive  and  Imperial  Leather 
are  holding  up  well.  Shield  and  Lux 
are  dropping  back.  The  most 
recent  launch  in  this  market, 
Cleopatra,  now  takes  a  1.5  per 


cent  brand  share.  Speciality 
soaps,  such  as  Bronnley, 
Crabtree  &  Evelyn,  Roger  & 
Gallet  and  Yardley  are  selling  well, 
and  worth  about  £3m  a  year  to 
independents,  who  take  about  10 
per  cent  of  the  market. 

The  medicated  bathroom 
toiletries  sector  fluctuates  with 
advertising.  Sales  are  totally 
dominated  by  Clearasil  and 
Biactol.  In  the  long  term  the 


market  has  shown  little  growth. 
New  product  launches  and  their  estimated 
market  sector  shares 

Timotei  skincare  2  per  cent 
Natrel  3  per  cent 
Clairol  Finale  2  per  cent 
Head  &  Shoulders  conditioner  2 
per  cent 

Finesse  conditioner  3  per  cent 
Finesse  shampoo  1  per  cent 
Energence  conditioner  3  per  cent 
Gillette  shaving  gel  10  per  cent 


TOTAL  PERSONAL  CARE  MARKET 
MARKET  &  SECTOR  TRENDS  -  VALUE  (CONSUMER  EXPENDITURE) 


Total  market  (£m)    2200.0     2294        +4    328.9    356.7    384.3  391.8  366.1455.4  339.9     3 + 


Cm  £m 

Cosmetics  &  defined 


skincare 

388.5 

385.6 

1 

56.2 

68  5 

65.3 

58.1 

62.6 

77.2 

53.9 

-4 

Fragrances 

373.8 

371.9 

N/C 

46.5 

48.4 

48.7 

59.4 

56.9 

117.6 

40.9 

-  12 

Haircare 

443.4 

481.3 

+  8 

74.7 

79.8 

83.3 

83.3 

76.9 

77.8 

80.2 

+  7 

Bathroom  toiletries 

605.4 

644.4 

+  6 

85.6 

93.9 

117.3 

119.9 

101.8 

117.6 

93.9 

+  10 

Hard  toiletries 

202.6 

207.0 

+  2 

33.1 

31.5 

36.3 

36.3 

35.2 

32.5 

35.3 

+  7 

Oral  care 

186.3 

204.0 

+  10 

32.9 

34.6 

33.4 

34.7 

32.  K 

32.7 

35.8 

+  9 

12  m/e 

J/F 

J/F 

% 

J/F 

M/A 

M/J 

.1  A 

S  O 

\  [» 

.1  F 

88 

89 

change 

88 

89 

TOTAL  PERSONAL  CARE  MARKET 
TRADE  SECTOR  SHARES  -  TOTAL  INDUSTRY 


Total  market  (Cm) 

2200 

2294 

+  4 

329 

357 

384 

392 

.'{66 

455 

340 

%(value) 

%(value) 

Total  chemists 

37.3 

36.2 

+  1 

36.5 

34.6 

35.9 

35.7 

35.5 

37.6 

37.4 

Total  drug  stores  (incl 

Woolworth) 

12.3 

12.1 

+  3 

13.0 

13.2 

12.8 

12.8 

11.8 

10.2 

12.2 

Multiple  grocers 

19.9 

22.0 

+  15 

22.7 

22.8 

21.7 

21.9 

23.5 

18.3 

25.0 

Other  grocers 

4.7 

5.0 

+  13 

5.1 

6.3 

5.1 

5.1 

5.0 

3.7 

5.0 

Department  stores 

9.9 

8.3 

-12 

8.8 

8.0 

7.6 

7.0 

8.4 

11.2 

7.1 

Other  outlets 

15.9 

16.4 

+  8 

13.9 

15.1 

16.9 

17.5 

15.8 

19.0 

13.3 

12  m/e 

J  F 
88 

J/F 
89 

%  J/F 
change  88 

M/A 

M/J 

J/A 

S/O 

N/D 

J/F 
89 

SECTOR  TRENDS  -  BATHROOM  TOILETRIES 


Total  bathroom 
toiletries  (Cm) 

484.7 

538.3 

565.7 

598.9 

632.1 

+  6 

Bath  additives 

70.0 

79.5 

84.6 

95.8 

108.5 

+  13 

Liquids 

54.3 

59.9 

62.8 

66.2 

74.3 

+  12 

Salts 

9.0 

9.7 

10.0 

10.0 

9.6 

-4 

Shower  products 

5.6 

8.6 

10.8 

18.9 

24.0 

+  27 

Toilet  soap 

88.4 

94.6 

91.6 

85.9 

86.3 

N/C 

Medicated  skincare 

13.1 

13.7 

14.9 

13.3 

14.6 

+  10 

Skin  cleansers 

34.0 

39.6 

44.8 

42.4 

41.5 

-2 

Luxury /speciality  soaps 

26.7 

31.5 

27.9 

25.1 

26.5 

+  6 

1984 

1985 

1986 

1987 

1 988 

% 

change 

TRADE  SECTOR  SHARES  -  BATHROOM  TOILETRIES 


Total  market  (Cm) 

605 

644 

+  6 

86 

94 

117 

120 

102 

118 

94 

%  value 

%  value 

Total  chemists 

35.8 

34.0 

+  1 

34.0 

31.6 

35.6 

35.4 

33.9 

32.6 

34.7 

Total  drug  stores  (incl 

Woolworth) 

13.8 

13.2 

+  4 

14.1 

13.4 

13.6 

13.6 

14.0 

13.1 

13.0 

Multiple  grocers 

25.0 

27.2 

+  16 

29.1 

29.7 

25.1 

25.8 

30.2 

24.1 

29.6 

Other  grocers 

5.9 

6.0 

+  8 

6.5 

7.2 

5.8 

6.1 

6.1 

4.9 

6.0 

Department  stores 

3.6 

3.3 

_  2 

3.2 

3.0 

3.5 

3.8 

2.4 

3.5 

3.5 

Other  outlets 

15.9 

16.3 

+  9 

13.1 

15.1 

16.4 

15.3 

13.4 

21.8 

13.2 

12  m/e 

J/F 
88 

J/F 
89 

%  J/F 
change  88 

M  A 

M/J 

J/A 

S/O 

N/D 

J/F 
89 
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On  voting  in  a 
new  Council 
—  our  way. 


Very  many  pharmacists,  and  I  am 
sure  the  majority  of  small- 
pharmacy  proprietors,  are  totally 
opposed  to  the  present  Council 
proposal  for  the  relaxation  of  the 
supervision  requirements  for 
dispensing.  Our  disquiet  finally 
culminated  in  outright  mutiny  at 
the  National  Theatre  on  April  9, 
when  Mr  John  Davies  successfully 
proposed  a  motion  of  "no 
confidence ' '  in  the  Council  on  this 
issue. 

Let  us  not  imagine  that  this  will 
change  the  mind  of  Council;  its 
position  is  entrenched,  and  it  has 
done  all  the  consulting  and 
considering  it  intends  to  do.  That 
being  so,  in  the  forthcoming 
elections,  we  must  elect  enough 
candidates  of  like  mind  to 
ourselves  to  put  paid  to  this 
dangerous  policy  once  and  for  all. 
We  must  discover  who  our  friends 
are. 

John  Davies,  surely,  and 
Graham  Walker,  are  assured  of 
office.  Both  have  earned  our 
respect.  Other  candidates  worth 


our  vote  are  Alan  Smith,  who  can 
bring  his  legal  skills,  Peter 
Curphy,  Laurence  Goldberg,  John 
Donoghue,  and  John  Myers.  Let 
us  vote  for  them. 

It  is  unlikely  that  the  present 
hierarchy  of  the  Council  will  be 
unseated.  There  are  always 
enough  members  who  equate 
success  in  business  with  a 
"strong"  Council.  We  have  found 
how  strong  Council  is  to  our  cost. 
It  will  not  bend!  However,  I  for 
one ,  will  shed  no  tears  if  Professor 
Booth  and  Mr  Silverman  lose  their 
seats.  We  have  heard  enough  of 
Professor  Booth  in  person  (at  the 
National  Theatre)  and  in  print  (the 
Journal;  April  22,  p457). 

Surely  Council  is  elected  to 
carry  out  the  wishes  of  the 
membership,  not  its  own.  And  if 
that  means  occasionally  going  to 
the  members  in  a  ballot,  should 
not  Council  do  that?  Yet  it  has 
adamantly  refused. 

The  president  said  that  the 
present  regulations  do  not  require 
a  final  check.  Of  course  they  do!  If 
there  is  '  'direct  supervision' '  this 
must  mean  from  beginning  to  end 
—  right  up  to  the  moment  when 
the  items  are  placed  in  the  bag.  As 
each  item  is  finished  it  is  inevitably 
being  seen  by  the  pharmacist  —  if 
that  is  not  a  final  check  we  are 
playing  with  words.  I  have  never 
been  in  a  pharmacy  where  that 
does  not  happen. 


As  long,  therefore,  as  tha 
finished  items  are  either  given  oul 
immediately  or  placed  in  a  bag  t(] 
await  collection,  the  "mandatonl 
final  check"  is  already  satisfied! 
Mr  Silverman  seeks  to  threaten 
us  with  further  law  if  we  are  nol 
"good  boys"  and  let  Council  havd 
its  way  —  a  clear  warning  thail 
Council  will  want  its  revenge.  Wl 
are  not  impressed.  We  knovl 
there  is  no  need  for  furtheij 
imposition  of  law.  There  is  nee(| 
only  for  Council  to  quietly  drop  thi 
whole  matter. 

John  Parry 

Hawkhurst 


Extinct  reps? 

I  was  very  interested  to  rea< 
Xrayser's  recent  comments  01 
Elida  Gibb's  terms  of  business. 

I  have  no  problems  with  Gibb 
but  Beecham  are  another  story] 
Beecham's  medicine  reps  appea 
to  be  extinct  and,  on  the  ran 
occasion  that  a  toiletry  rep  calls, 
find  that  the  prices  on  offer  an 
considerably  worse  than  thos< 
available  from  wholesalers  an 
cash  and  carry. 


D.  Cane 

London  NW5 
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salmon  pure 

^^^^      fish  I  oil  caosules 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  Omega-3.  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 

Distributed  by 
Health  Laboratories  Ltd 
Baytord  Industrial  Estate,  London  E8  3SE 
Tel:  01-985  8211/2  Fax:  01-985  2953 
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BUSINESS  NEW 


Decision  time  for 
Unichem  share  scheme 


Hoffmann  bid 
false  alarm 

Speculation  that  Hoffmann-La 
Roche  would  this  week  launch  a 
bid  for  either  partner  in  the 
Beecham/Smithkline  merger,  has 
come  to  nothing. 

Last  Friday  the  Swiss 
company  requested  a  suspension 
in  trading  of  their  shares,  pending 
a  "major  announcement"  on 
Monday.  Many  analysts  thought 
the  move  was  a  precursor  to  a  US 
takeover  bid. 

But  on  Monday  Hoffmann 
instead  spoke  of  "corporate  and 
financial"  restructuring,  and  re- 
named the  company  the  Roche 
Group.  Chairman  Fritz  Gerber 
said  the  changes  re-position  the 
company  for  the  90s  and  do  not 
pave  the  way  for  a  major 
acquisition. 

But  he  did  say  he  would  not 
rule  out  acquisitions  at  some  time 
in  the  future. 

■  Smithkline  Beckman  this  week 
reported  net  income  down  by  22 
per  cent  for  the  first  three  months 
of  the  year  to  $30. 2m.  The 
company  say  they  blame  weak 
markets  for  slow  sales  of  their  two 
main  prescription  drugs.  OTC  and 
animal  health  business  is  up  7  per 
cent  in  overall  sales  figures  to 
$1.24bn. 

Cheque  card 
u-turn 

Two  higher  guarantee  limits  for 
cheque  cards  -  £100  and  £250  - 
were  announced  last  week,  going 
against  leaks  to  the  press  which 
had  earlier  suggested  Lloyds  and 
Barclays  were  blocking  any  such 
move. 

Banks  will  have  the  freedom  to 
decide  which  customers  get  what 
type  of  card. 

The  Association  for  Payment 
Clearing  Serivces  (APACS)  says: 
"It  has  been  decided  to  provide 
members  the  freedom  to  issue 
higher  card  limits.  These  cards 
will  be  clearly  distinguishable  to 
ensure  universal  recognition  and 
acceptance  at  point  of  sale. ' ' 


At  about  1 1 .00am  yesterday,  the 
confidential  Monopolies  and 
Mergers  Commission  report  on 
Unichem 's  share  scheme  dropped 
on  to  Lord  Young's  desk  at  the 
Department  of  Trade  and 
Industry. 

All  that  remains  now  is  for 
Lord  Young  to  rule  on  whether  the 
scheme  can  continue,  or  must  be 
stopped. 

A  DTI  spokesman  told  C&D 
this  week  that  there  is  no  time 
limit  on  when  the  minister  has  to 
make  a  decision.  However,  under 
the  Competition  Act  1980,  if  the 
MMC  has  found  no  evidence  of 
anti-competitive  practises  then 
Lord  Young  has  no  powers  to 
bring  the  scheme  to  a  halt.  This 
would  mean  a  DTI  announcement 
—  and  clearance  —  sooner  rather 
than  later. 

There  is  little  is  precedent  to 
indicate  when  Lord  Young  will 
make  public  his  decision.  Over  the 
last  10  years  the  DTI  has  dealt 
with,  on  average,  one  case  every 
two  years  under  the  Competition 
Act.  No  clear  pattern  has 
emerged  on  the  timing  of 
announcements. 

The  minister  has  the  following 
options: 

1  Clear  the  scheme  of  being  anti- 
competitive and  against  the  public 
interest,  and  allow  it  to  go  ahead. 
If  the  scheme  is  found  to  be  either 
of  the  above 

2  Ask  the  director  general  of  the 
Office  of  Fair  Trading  to  obtain 
suitable  undertakings  from 
Unichem  to  remedy  the  situation. 
If  Unichem  found  themselves  in 
this  situation  and  refused  to  give 
undertakings,  they  would  be 
ordered  to  by  law 

3  Follow  any  recommendations 
that  may  have  been  made  in  the 
MMC  report,  ie  ban  the  scheme. 

Unichem  chief  executive 
Peter  Dodd  joined  fellow 
protagonists  in  the  fight  over  the 
scheme  this  week  —  Macarthy 
pic's  chairman  Nicholas  Ward  and 
AAH  director  Bill  Revel!  —  in 
accepting  the  possibility  that  they 
may  have  to  wait  weeks  for  a  DTI 
verdict.  But  all  three  differ  on 


which  outcome  is  most  likely. 

Mr  Dodd  told  C&D:  "My 
views  on  the  outcome  remain  the 
same.  The  share  scheme  allows 
companies  to  compete  and  has 
proved  to  be  pro-competitive,  not 
anti,  and  it  is  also  in  the  public 
interest.  All  that  remains  to  be 
seen  is  whether  I've  convinced 
them  of  that." 

Mr  Revell:  "I  believe  the 
issues  are  clear  cut  and  the  MMC 
will  have  issued  an  unambigious 
report  which  the  minister  will  act 
upon,  and  prohibit  the  scheme.  I 
hope  to  hear  in  May' ' . 

Mr  Ward:  "It  will  take  a 
couple  of  weeks  for  them  to 
decide  what  to  do,  having  got  an 
MMC  report  which  should  share 
the  view  of  the  Office  of  Fair 
Trading  that  the  scheme  is  anti- 
competitive". 

He  added:  "I  also  think  they'll 
find  the  scheme  against  the  public 
interest.  We  can't  all  go  back  to 
January  of  last  year  but  the 
minister  should  stop  the  scheme, 
stop  any  substitute  or  alternative 
scheme  being  put  forward,  and 
ensure  that  people  who  want  to 
leave  Unichem  if  they  are 
dissatisfied  —  assuming  the  DTI 
finds  against  the  Society  — 
without  any  financial  penalty. ' ' 

The  MMC  report  has  taken 
five  months.  In  that  time  all  three 
men  made  detailed  presentations 
to  the  Commission  whose  work 
was  preceeded  by  an  investigation 
by  the  Office  of  Fair  Trading, 
headed  by  Sir  Gordon  Borrie.  It  is 
not  clear  how  much  the  16  month 
battle  over  the  scheme  has  cost  in 
total  but  taking  Macarthy 's  and 
Unichem's  full  year  results  (AAH 
have  yet  to  report)  then  the  figure 
stands  at  least  £5. 5m. 

The  debate  is  sure  to  go  on, 
irrespective  of  Lord  Young's 
eventual  announcement.  Nicholas 
Ward  says  Macarthy  will  pursue 
their  damages  case  under  Article 
85  of  the  Treaty  of  Rome.  He  says 
they  are  seeking  damages  that  run 
to  millions  of  pounds  and  expect 
the  case  to  be  heard  next  year  — 
making  an  stock  market  listing  for 
Unichem  anything  but  a  formality. 


Lord  Young:  the  judge 


LOreal 
restructure 

On  Monday  L'Oreal  unveil  a 
restructured  consumer  division 
which  means  Laboratories 
Garnier  is  set  up  as  a  separate 
business. 

Garnier  are  getting  their  own 
sales  force  with  the  business  being 
led  by  general  manager  Peter 
Bloxham.  Their  portfolio  includes, 
Ambre  Solaire,  Belle  Color  and 
the  Grafic  styling  range. 

The  restructuring  also  means 
that  L'Oreal  brands,  Elnett, 
Studio  Line,  Recital,  Velvet, 
Energance  and  Plenitude  will  now 
be  managed  under  the  name 
L'Oreal  Parfumerie.  It  will  have 
its  own  sales  and  marketing  teams 
run  by  a  new  general  manager 
Richard  Cymberg. 

Mr  Cymberg's  responsibility 
will  also  include  the  Parfums 
Vanderbilt  business.  It  now 
takes  the  name  of  Selective 
Beaute  International. 


KSS  re-vamp 

The  Keep  Sunday  Special 
campaign  are  re-vamping  their 
ideas  for  shopping  hours  reform. 

Next  month's  fresh  proposals 
will  call  for  pharmacies,  small 
general-food  stores  and  garden 
centres  to  be  allowed  to  open,  and 
the  removal  of  "many  outdated 
anomalies". 
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NESS  NEWS 


it 

HRH  The  Prince  of  Wales  visited  Robinson 's  Chesterfield 
headquarters  last  week,  in  his  capacity  as  president  of  the  Business 
in  the  Community  organisation .  Prince  Charles  was  shown  the 
company 's  educational  links  with  the  community  by  group  chief 
executive  Philip  Robinson  and  work  study  manager  Gill  Southgate. 


Opiate  prices  against 
public  interest:  MMC 


The  Monopolies  and  Mergers 
Commission  has  found  that  a 
Glaxo  subsidiary,  with  around  87 
per  cent  of  the  market  in  specified 
opium  derivatives,  has  engaged  in 
price  discrimination.  The 
company  is  said  to  be  charging 
high  domestic  prices  leading  to 
very  high  levels  of  profit. 

The  MMC  says  the  practices 
of  Macfarlan  Smith  Ltd  "are 
against  the  public  interest",  and 
that  the  company  is  a  scale 
monopolist  in  the  supply  of 
morphine,  codeine, 
dihydrocodeine,  diamorphine, 
ethylmorphine  and  pholcodine,  as 
defined  in  the  Fair  Trading  Act 
1973.  The  only  other 
manufacturer  is  the  Boots 
Company  pic,  which  produces 
codeine  and  small  amounts  of 
morphine  principally  for  use  in- 
house. 

The  Commission  stated  in  its 
report  that  to  increase 
competition  in  this  market  was  of 
prime  importance.  It  recommends 
that  the  Home  Office,  in 
conjunction  with  other 
Government  departments,  should 
work  towards  the  creation  of  a 


single  EC  market  in  the  products 
through  the  reciprocal  opening  up 
of  trade  between  EC  member 
countries  as  soon  as  possible  and 
not  later  than  1992. 

The  MMC  has  recommended 
that  Macfarlan  Smith  should  not 
increase  their  maximum  prices  for 
these  products  to  UK  customers 
for  a  period  of  three  years, 
'  'except  in  the  event  of  substantial 
and  unavoidable  increases  in  their 
costs". 

The  Government  is  to  look 
into  ways  of  increasing 
competition  while  maintaining 
adequate  safeguards  against  illicit 
trade.  Although  the  Government 
is  understood  to  want  to  achieve 
this  quickly  so  that  a  price  freeze 
in  the  interim  will  not  be 
necessary,  it  is  seeking  an 
undertaking  from  the  Macfarlan 
Smith  {via  the  OFT)  that  it  will 
continue  to  make  its  list  of 
maximum  prices  available  to 
customers. 

Avon  Packers  Ltd  are  to  invest  in 
additional  cosmetic  and  toiletry 
manufacturing  and  packaging 
equipment. 


Consortium 

adds  to 
Government 
rate  pressure 

The  Retail  Consortium  last  week 
became  the  latest  body  to  tell  the 
Government  that  rate  increases 
must  be  limited  to  no  more  than  15 
per  cent  on  all  businesses. 

Director  general  Richard  Weir 
says  the  Consortium  has  sent  a 
"detailed  response  paper"  to 
Environment  Secretary  Nicholas 
Ridley,  setting  out  the  case  for 
practical  relief  for  retailers. 

Mr  Ridley  told  Parliament  in 
February  that  rates  will  go  up  on 
small  businesses  (defined  as 
having  a  rateable  value  of  £7,500 
in  London  and  £5,000  elsewhere) 
by  not  more  than  15  per  cent. 
Other  businesses  face  increases 
of  no  more  than  20  per  cent. 

The  changes  are  a  result  of  the 
Inland  Revenue's  revaluation  of 
retail  property  —  part  of  the 
preparation  for  next  year's 
introduction  of  the  Uniform 
Business  Rate. 


Creighton  go 
to  US 

Creighton  Laboratories 
announced  a  distribution 
agreement  last  week  which  will 
take  their  branded  products  to  the 
US  for  the  first  time. 

Bilange  of  New  York  will 
distribute  the  Creightons 
Naturally  range  to  pharmacies, 
department  stores  and  health  food 
shops. 


Dixons,  the  electrical  retailers,  are 
to  sell  their  D&P  business,  Colour 
Laboratories.  The  City  believes 
the  business  has  a  £10m  turnover 
and  could  be  bought  by 
management. 

Copy  Cats  are  launching  their  range 
of  designer  fragrance  alternatives 
to  Lancashire  pharmacies.  For  a 
franchise  fee  the  company  will 
service  complete  retail  units, 
shops  within  a  shop,  kiosks  or 
"handcarts"  in  shopping  malls 
and  offers  "an  average  retail 
margin  of  45  per  cent. 

Wyeth  Laboratories  are  changing  their 
telephone  numbers  to  0628 
604377;  Wyeth  Research  (UK) 
Ltd  0628  604377;  and  Wyeth 
Europa  Ltd  0628  663035. 

ESA  (Market  Research)  Ltd  move 
on  Tuesday  to:  41-45  Goswell 
Road,  London  EC1V  7EH.  Tel: 
01-490  4049. 
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Summer  Fair 

Numark  wholesales  E.H.  Butler 
&  Son  are  holding  two  Summer 
Fairs  for  customers. 

The  first  will  be  at  Leicester 
University  in  the  Charles  Wilson 
Building  on  Wednesday,  May  31 
and  the  second  on  the  following 
day  at  the  Moat  House  Hotel  in 
Northampton.  Both  events  start 
at  7.30pm. 

John  Richardson  Computers 
will  be  demonstrating  the  newest 
Richardson  Sanyo  Patient  Record 
System,  which  is  now  compatible 
with  Butler  systems.  Numark 
own  brands  will  be  featured,  with 
special  offers  on  popular  lines 


COMING  EVENTS 


based  on  the  Numark  Crystal 
Anniversary  programme. 

Other  manufacturers  will  be 
exhibiting  with  offers  exclusive  to 
the  Summer  Fair.  Further 
information  from  Dave 
Parmanum,  tel:  0533  702881. 


WSPPSA 

The  annual  meeting  of  the  Welsh 
School  of  Pharmacy  Past 
Students'  Association  will  be  held 
on  Sunday  May  7  at  11am  in 
Cardiff.  For  details  contact  Dai 
John,  Clinical  Division,  Welsh 
School  of  Pharmacy,  PO  Box  13, 
Cardiff  CF1  3XF  (0222-874783). 


Cancer  drug 

launch 
preparations 

Cetus,  the  US  biotechnology 
group,  said  last  week  they  are 
preparing  to  launch  a  new  cancer 
treatment  in  Europe  next  year. 

The  company  has  begun 
building  a  European  marketing 
team  in  preparation  of  approval  for 
Proleukin,  its  genetically- 
engineered  form  of  interluekin-2. 
It  is  a  protein  with  a  role  in 
defending  the  body  against 
cancer. 

Chief  executive  officer  Dr 
Robert  Fildes  told  the  Financial 
Times  that  the  first  application  of 
Proleukin  would  be  to  treat  cancer 
of  the  kidney. 

Kerf oot  get 
planning 
go-ahead 

Thomas  Kerfoot  &  Co  Ltd  last 
week  obtained  outline  planning 
permission  for  a  multi-million 
pound  development  consisting  of 
new  warehousing,  operational 
areas,  and  a  self-contained 
antibiotics  facility. 

Kerfoot  say  the  antibiotics 
development  will  "substantially" 
increase  their  manufacturing 
capabilities. 

The  company  has  appointed 
the  Austin  Company  to  take  on  the 
next  stage  of  the  project  —  to 
develop  such  engineering  and 
procedural  details  required  for 
accurate  costings.  Work  is  being 
partly  funded  by  a  grant  from  the 
Department  of  Trade  and 
Industry's  "Enterprise 
Initiative". 


Thursday,  May  4 

Wirral      Branch.  RPSGB. 

Committee  room,  Postgraduate 
medical  centre,  Clatterbridge 
Hospital,  at  8pm.  Discussion  of  Branch 
resolutions. 

Advance  Information 

United  Kingdom  Clinical 
Pharmacy  Association. 

Respirator,'  work-shop  and  clinical 
pharmacy  award  lecture,  in 
Loughborough  on  June  21.  Details 
from  L.A.  Goldberg,  8th  floor,  Peel 
House,  Albert  Street,  Eccles, 
Manchester  M30  ONJ. 

Residential  work-shop  "Training 
the  teacher",  at  Durham  University 
on  June  30  to  July  2.  Fee  £110  (£130  I 
non-members).  Contact  Roger  Walker 
at  Sunderland  Polytechnic  on  091-515 
2561,  before  June  9. 
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APPOINTMENTS 


MID-SURREY  HEALTH 
AUTHORITY 

Epsom  District  General  Hospital 

Dl  STAFF  PHARMACIST 
(GRADE  D) 

Due  to  promotion  we  have  a  vacancy  for  an  enthusiastic 
Pharmacist  to  work  closely  with  our  newly  appointed 
Principal  Pharmacist,  Clinical  Services,  to  manage  our 
computerised  Drug  Information  Centre.  Duties  will  include 
advising  on  development  of  the  Clinical  Economist's  role, 
co-ordination  of  clinical  trials,  formulary  work  and  training. 
Facilities  for  clinical  involvement  and  continuing  education 
are  excellent  and  encouragement  will  be  given  to  pursue 
research  and  development. 

Further  information  from  Mr.  Raj  Parekh,  Principal 
Pharmacist,  Clinical  Economy,  on  Epsom  (03727)  261 00. 
Application  form,  and  further  details  from  the  Personnel 
Department,  Epsom  District  Hospital,  Dorking  Road, 
Epsom,  Surrey,  KT18  7EG.  Telephone  Epsom  (03727) 
26100  Ext.  576/577  to  which  they  should  be  returned  by 
the  12th  May  1989. 


SALES  AGENTS 

REQUIRED 

FOR  KINGSMILL  COSMETIC 
PREPARATIONS  LTD 

We  seek  experienced  agents  with  existing  contacts 
within  Department  Stores,  Specialist 
Boutiques/Supermarkets,  Beauty/Hairdressing 
Salons,  Chemists  and  Natural  Health  Outlets,  to 
promote  our  unique  range  of  non-allergenic  natural 

herbal  based  male  and  female  toiletries. 
Excellent  commission  rates  are  offered  with  product 
training  and  samples. 
Send  full  details  to: 
Alanese  Ltd  (Ref  BGW),  21  Bell  Alley,  Leighton 
Buzzard,  LU7  7DG. 


ST  GEORGE'S  HOSPITAL,  LONDON,  SWT  7 


PHARMACY  TECHNICIANS 

COME  AND  JOIN  OUR  5  STAR  DEPARTMENT 
***** 

Applications  are  invited  from  pharmacy  technicians  with  appropnate  qualifications 
to  join  the  pharmacy  team  at  this  major  London  Teaching  Hospital. 

We  can  offer: 

*  Varied  and  interesting  work 

*  Comprehensive  topping-up  service  provided  from  our 
Distribution  Centre 

*  Busy  manufacturing  units,  including  Cytotoxic 
Reconstitution 

*  Dispensing  for  inpatients  and  out-patients  in  modern 
attractive  departments. 

*  Continuing  education  courses  for  pharmacy  technicians 
This  is  a  progressive  department  with  major  developments  under  way.  The  JAC 
computer  system  is  well  established  here,  and  further  expansions  of  facilities  are 
planned. 

For  more  details  about  these  posts,  or  to  arrange  an  informal  visit,  please 
contact:  Nicola  Nairima,  Chief  Technician,  on  01-672  1255  Ext:  51764. 

Application  forms  and  job  descriptions  are  available  from  the  Personnel 
Department,  Dorcas  House,  St  George's  Hospital,  Blackshaw  Road,  London 
SW17  0QT,  or  telephone  on  01-672  1255.  Ext:  51646. 
Closing  date  for  applications  is  6th  May  1989. 


FINANCE 


mumct:  lows 
vmovKRHWhii  \st:  urn;. 


We  do  not  bel  leve  that  you,  as  a  professional , 
should  need  to  mortgage  your  home  in  order 
to  finance  a  practice. 

Under  our  schemes,  loans  are  available  over 
25  years,  and,  in  some  cases  even  longer 
Various  repayment  methods  are  available  to 
suit  your  personal  requirements 

For  more  information  contact:  - 


J.VV.  SLEATH  &  CO.  LTD., 
Insurance  and  Mortgage  Brokers 
_       58  Theobalds  Road  — 
~       London  WC1X8BR 
—    Telephone  01-242  4375  = 
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SHOPFITTINGS 


Simply  the  best 


PATIENT  MEDICATION  RECORD 
LABELLING  SYSTEM 

■  Faster  U  Easier  to  use   UFull  drug  interaction 
UFull  BNF  Warning  U  Direct  order  entry 

AND  YOU  CAN  TRY  BEFORE  YOU  BUY 

FREE  VIDEO  CASSETTE  AVAILABLE 

Contact  David  Coleman  or  Mike  Sprince  MPS 
For  a  demonstration  or  trial 

PARK  SYSTEMS  LTD  051-298  2233 

A  FULL  RANGE  OF  PC  BASED  LABELLING 
PMR  CARDS  &  FORMS  ARE  AVAILABLE 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


OR Al ABEL  PC 

'The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility . 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


John  Richardson 
Computers  Lid 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 


►  In  Customer  Service 


In  Systems  Development 

Full  patient  records  with  drug  interactions 

FRFEPOST,  Preston  PR 5  GBR  Telephone:  (0772)  :*237(i3 


LABELS 


QUALITY  LABELS  delivered  in  14  DAYS* 
jM  %  OR  NO  CHARGE— 

JUmM  That's  the 


mBnm 


That's  the 
PARK  PRINTING  PLEDGE 
PARK  PRINTING,  183  GREAT  HOWARD  STREET 

""SfflSffi 051.298  2233 

#  OFFER  APPLIES  TO  U.K.  MAINLAND  ONLY:  WttUTtN DETAILS  PROVIDED. 


SHOPFITTINGS 


SMORRITTINQ  8.  CONTRACTING 

EXCELLENT  PRE-LAUNCH  OFFER  tor  LATEST 
'SERIES  2000'  PHARMACY  SHOP  EQUIPMENT 
backed  by  RELIABLE  &  COMPLETE  CONTRACT  SERVICE 

FOR  DETAILS  OF  OFFER  PHONE 

•01-328-9628* 

•    28  NOTTINGHAM  PLACE      LONDON  W  1M  3FD  • 


sh 


etc. 


cfiqn 


V>i4/kt%f  &  THeicAtouU&iHq  System* 


1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all. 


BRISTOL 
0761  -41  8941 


EXETER 
0392-437791 


MEG 


Specialists  in 
pharmacy  design 
and 

construction 


the  shopfitters 

LUXLINE  LTD 
8  Commerce  Way,  Leighton  Buziard 
Bedfordshire 
Telephone:  (0525)  381356 
Fax:(0525)382761 


NPA 
APPROVED 


STOCK  FOR  SALE 


Horn&CIE       Tlx:  41 9037  Horn  CH 
POBox66        Fax:(010  41)22  782  6568 
1217  Meyrin2  or:  (01 0  41 )  22  782  4292 
Switzerland 

We  can  supply 
ETHICALS  FROM  SPAIN 
at  very  competitive  prices 
Please  ask  for  quotes 

We  can  also  supply  from  all  other 
EEC  COUNTRIES 
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STOCK  FOR  SALE 


FOR 
PRICE  LIST 

QUOTES 
GENERAL  ADVICE 
PLEASE  CONTACT 
MERVYN  GREEN  MPS 

EURIMPHARM  LTD 

UNIT  A6.  83  COPERS  COPE  ROAD 

BECKENHAM.  KENT  BR3  1  NR 
TEL:  01  658  2255  TELEX  263832 
FAX    Ol  -658  flfiftfl 


MAY  OFFERS 


*smk  I  a  Hon  hi 

I'll  AKMA(  I  I  I  K  A 1 


NEW  PRODUCTS 
AZANTAC  150mg  TABLETS 
25%  PLUS  2% 
ADALAT  RETARD  20mg 
TABLETS 


THE  FILM  MAN 

DAVE  ROTHWELL 


Konica  110/12 

70p 

Konica/Fuji  110/24 

80p 

Konica  135/12 

80p 

Konica  135/24 

90p 

Konica  135/36 

£1.25 

Kodak  Gold  135/24 

£1.55 

Kodak  Gold  135/36 

£1.65 

Kodak  Gold  1 10/24 

£1.35 

Kodak  VR  135/24  £1.25 
Kodak  VPS  1 35/36  Oct  '89  £2.25 

110/24   from  75p 

135/24   from  75p 

135/36   from  £1.00 

126/24   from  40p 

Disc    from  40p 

E180VideoTape  £1.75 


Polaroid,  Kodak,  Fuji,  Agfa  —  all  at  good  discounts. 
Good  prices  for  colour  sheet  paper. 

ROLL  PAPER  FOR  MINILARS  SUPPLIED 
D.V.  ROTHWELL  LTD. 

138  Westmoreland  Avenue,  Blackpool  FY  1  5QW. 
Telephone:  0253  697094  Car  phone:  0836  614018 
Fax:  0253  66615 

ALL  PRICES  +  VAT 


PRODUCTS  &  SERVICES 


mm* 


SCREENIT  ARTS^ 
LIMITED 

SILK  SCREEN 
PRINTERS 

Quality  silk  screen  printing  on  all  types  of  bottles, 

caps,  tubes,  cans  etc.,  point-of-sale  material, 
laminates  and  plastics.  Single  or  multiple  colours 

•  FAST  SERVICE 

•  QUANTITIES  LARGE  OR  SMALL 

•  TOP  CLASS  PRINTING 
6  ART  WORK  AND  DESIGN 

DEVELOPMENT  SERVICE 

9  Garman  Road,  London  N170UR 
Tel:  01-801  3171  Fax:  01  885  2955 


WITH  AN  AVERAGE  READERSHIP  OF  OVER  28,000 
CHEMIST  AND  DRUGGIST  PROVIDES  THE  IDEAL  MEDIUM 
FOR  ALL  YOUR  CLASSIFIED  ADVERTISING  NEEDS. 

CONTACT  DUNCAN  REED  ON  0732  364422 


TRAINING 


TRAINING  PACKAGES  ON  PATIENT 
MEDICATION  RECORDS 

A  SKILLS  TRAINING  PACKAGE  FOR 
THE  COMMUNITY  PHARMACIST 

This  self-contained  self  study  course  contains  all  the  basic 
material  on  how  to  keep  and  use  Patient  Medication  Records. 

The  successful  completion  of  this  training  package  will  be  a 
pre-requisite  to  the  provision  by  a  contractor  of  a  Patient 
Medication  Record  System  funded  by  the  NHS.  Negotiations 
on  this,  and  on  the  payment  for  services  to  Residential  Homes 
are  continuing  between  PSNC  and  DoH. 

Please  apply  on  the  form  below.  There  is  no  charge  for  the 
package.  Distribution  will  be  limited  to  one  pack  per 
pharmacy.  This  scheme  is  for  pharmacies  in  England  only. 


Please  send  one  Training  Package  on  PMR 's  to  the  address  below: 


*IA\'e  are  a  Pharmacy  Contractor  with 


.FPC. 


"IAVe  arc  an  employee  of  a  Pharmacy 


I     Contractor  with 


.FPC. 


I  intend  to  return  to  practice  in  community  pharmacy  in  the  near  future. 
*  Delete  as  applicable. 


Signature 
Name 


Address. 


.Post  Code. 


Send  to:  Radcliffe  Medical  Press  Ltd.,  15  Kings  Meadow,  Ferry, 
Hinksey  Road,  Oxford,  OX2  0DP. 
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ABOUT  PEOPLE 


The  'Pharmacy  Fleers'  are 
captured,  courtesy  of  'South  Hams 
Newspapers,  in  Mike  Smith's 
pharmacy.  Pictured  hand  cuffed 
together  are  pharmacist  David 
Wood  and  Helen  Moore,  along 
with  other  escapees;  (left  to  right) 
Ann-Marie  Evans,  Lorraine  Lord, 
Samantha  Trevains  and 
pharmacist  Grace  Crockett.  They 
were  apprehended  by  P.  C.  Baker. 
Nearly  £1 , 000  was  raised 


Pharmacist 
runs  for 
Hillsborough 

Ormskirk  pharmacist  Kathryn 
Robinson  (C&D  last  week,  p698) 
was  one  of  the  four  women  and 
180  men  who  ran  the  London 
Marathon  in  the  red  Liverpool 
football  shirts,  supporting  the 
Hillsborough  soccer  disaster  fund. 

Kathryn  says  it  was  a  most 
moving  and  emotional  experience. 
"  Many  of  the  runners  gave  up  the 
chance  to  gain  good  places.  They 
sang  laments  all  the  way  and 
ended  up  linked  together  at  the 
finishing  line". 

Robert  Boyd  finishing  in  2hr 
42min  29  sees,  was  the  first 
pharmacist  to  cross  the  line. 


Chemists 
escape  aid 

Two  pharmacists  joined  "a  mass 
break-out"  from  Dartmoor  last 
weekend  in  an  attempt  to  reach 
Scotland  Yard,  raising  money 
along  the  way. 

The  great  escape  was  said  to 
have  been  planned  man\  months 
ago  at  the  Dame  Hannah  Rogers 
School  for  Handicapped  Children 
and  had  gained  support  from 
notorious  drugs  companies  such 
as  Sterling  Health,  Cupal, 
Stafford-Miller,  Milupa,  Thames 
Valley  Medical,  Revlon,  Evans 
Medical  and  Janssen. 

More  than  58  different 
methods  of  transport  were  used 
from  coaches  to  mini-buses  and 
JCBs,  tractors,  lawn  mowers  and 
forklift  trucks.  Police  cars, 
ambulances  and  even  a  Unichem 
van,  were  highjacked  as  the 
prisoners  escaped  along  model 
railways,  down  ski-slopes  and  on 
horse  back. 

The  two  pharmacists  named 
by  the  police  as  David  Wood  and 
the  notorious  Grace  Crockett,  last 
seen  escaping,  accompanied  by 
two  other  female  inmates,  in  a 
Kalista  sports  car,  reported 
missing  by  Sterling  Health.  Latest 
reports  all  escapees  have  been 
rounded  up  and  proceeds,  totalling 
over  £27,000,  sent  to  the  School 
for  Handicapped  Children. 


Dista's 
tribute 

A  donation  of  £10,000  was  made 
to  the  Hillsborough  disaster  fund 
last  week  by  Liverpool-based 
Dista  Products  Ltd. 

Rod  Murray,  manager  of  the 
personal  services  department, 
says:  "The  company  was 
established  in  Liverpool  more  than 
40  years  ago  and  feels  itself  very 
much  part  of  the  City.  The 
thoughts  of  everyone  at  Dista  are 
with  the  bereaved  and  injured." 


A  bottle  of  trouble 


An  accidental  spillage  of 
nitrobenzine  in  a  pharmacy 
basement  in  Brewood,  near 
Wolverhampton  brought  an 
unexpectedly  large  response  from 
the  local  fire  brigade  who  seemed 
anxious  to  try  out  their 
decontamination  techniques. 

The  old  bottle,  containing 
some  500mg  of  nitrobenzene,  had 
lain  in  the  basement  of  the 
pharmacy  for  many  a  year, 
probably  intended  for  use  in  the 


making  of  perfume  or  polishes. 

The  pharmacist  realising  that 
nitrobenzene  is  very  toxic,  being 
readily  absorbed  through  the  skin 
or  by  inhalation,  requested  a 
breathing  mask  to  wear  while 
mopping  it  up.  The  response 
however  was  a  full  call-out, 
complete  with  a  decontamination 
tent.  The  clean-up  operation  took 
three  hours  and  included  five 
people  being  referred  to  hospital 
for  checks. 


APPOINTMENTS 


Jones  is  new 

NPA 
chairman 

The  National  Pharmaceutical 
Association's  Board  of 
Management  meeting  for  the  first 
time  since  the  elections,  has 
elected  Roy  Jones  from  Wales  as 
the  NPA's  chairman  for  the 
coming  year. 

The  new  vice-chairman  is 
Andrew  Watson  (Scotland)  and 
Bob  Worby  (North  East  London) 
has  been  re-elected  treasurer. 


Baggott  joins 
Numark 
boards 

Macarthy's  Malcolm  Baggott  has 
replaced  Jonathon  Stone  as  a 
director  of  Independent  Chemists 
Marketing  Ltd  and  is  now  a 
director  of  Numark  Management 
Ltd. 

Within  Macarthy  pic,  Mr 
Baggott  is  responsible  for  their 
wholesale  services  division,  plus 
the  Macarthy  veterinary  services 
division. 

Mr  Baggott  joined  Macarthy 
pic  as  a  group  finances  director  in 
early  1987  and  took  over  the 
wholesaling  division  in  October  of 
that  year. 

Boots  Company  pic  have  appointed  Sir 
Christopher  Benson  a  non- 
executive director.  He  holds  a 
number  of  appointments  including 
chairman  of  Reedpack  Ltd  and  a 
directorship  of  Sun  Alliance  and 
London  Insurance. 
Philip  Harris  Medical  have  appointed 
Ray  Short  as  UK  retail 
development  manager. 
Dr  Jeremy  Metiers  and  Dr  Diana  Walford 
have  been  appointed  deputy  chief 
medical  officers  at  the 
Department  of  Health.  The 
appointments  will  take  effect  from 
August  1  and  October  1 
respectively. 
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Manufacturing  &  Distributing  Services 


'   PARACETAMOL  TABLETS 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


CONTACT  LENS  SOLUTIONS 


Avai 


liable 


in 


sing»eJ 


Upda 


tedpr'ce 


,st(Uipg^nUS 


offers 


MID-OPTIC  LTD.,  FREEPOST,  DERBY  DE2  8BR 
PHONE:  (0332)  360464 


CONTACT  LENS  SOLUTIONS 


Your  ne\l  dins 
(k'lhcr>  is  jusl  ;i 
phone  (iilhiHii\ 
Contact  us  todaj  for  a 
price  list/order  form. 


1A  Langley  Road,  Abbots  Langley,  Herts  WD5  0EH  Kings  Langley  (09277)66751 


Shopfitting  styles 
for  modern  selling 


APEILS  —  UMDASCH  -  FAMA 

—  A  unique  approach  lo 
shopfitting. 

*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Competitive  prices 

*  Limitless  choice  o 
finishes  to  suit  a 

Dispensary  fittings  for  the 
professional 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

*  No  jamming,  No  fall  ou 


APEILS 


Apeils  Systems  Limited. 
Unit  P,  Kingsway  Trading 
Estate,  Kingsway,  Luton.  Beds 
LU1 1  LP 

Telephone:  Luton  (0582)  4571 11 


Umdasch 


FAMA 


modifbsr 

Wb$bl 


Enter  the  Modifast  display  competition  NOW 
and  give  yourself  an  opportunity  to  WIN,  for 
the  most  attractive  display. 

A  Caribbean  Holiday  for  one  or  two 
people  (Worth  £1500)  +  E500 
towards  the  cost  of  a  Locum. 
Three  runner-up  prizes  of  Satellite 
Dishes  (Sky  or  BSB  —  your  choice!) 

Twenty  Electra-Thin  Digital  Scales. 


[3rd  prize  J 


FOR  DETAILS  KENT  ?*„mciiIs 

TELEPHONE  -  Letraset  Site  Wotton  Road,  Ashford,  Kent  TN23  2LI 
(0233)41802  Fax  No:  (0233)46899 


Products  that  work... 
for  you  and  your  customers  issasSf 


Carbellon 


n 


CHARCOAL  COMPOUND  TABLETS 

For  the  treatment  of  indigestion, 
flatulence,  dyspepsia,  hyperacidity 
Available  in  packs  of  50 
and  250  tablets 


$5s 


ORAL  PROCAINE 
CAPSULES 

Available  in  boxes 
of  30  and  150 


INSECT  REPELLENT  WIPES 

NATURAL  FORMULA 
Individually  sealed  moist  wipes 
containing  synergised  natural 
Pyrethrum  Protects  against  midges 
mites,  mosquitoes  etc  ,  for  up  to  6 
hours  Attractively  packed  in  1 0's  for 
impulse  purchase  and  recommendation 


These  products  are  available  trom  your 
local  wholesaler  and  promoted  direct 
to  your  customers 
'Trade  Mark 


T0RBET  LABORATORIES  LTD, 

Maidstone.  Kent  ME15  900  Tel  0860  319350 
A  British  owned  company 
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COMPOUND  BENZOIN  TINCTURE  HP 
2  UITRE  BOTTUE 


PHOUCODINE  UINCTUS  BP. 
2  UITRE  BOTTLE 


CALAMINE  LOTION  BP. 
100  ML  BOTTUE 


utility  p m ire 
and  sinm pie 

Having  been  in  the  business  since  1846 
Ransoms  can  justifiably  claim  to  have  more 
experience  in  producing  pharmaceutical 
products  than  just  about  anyone  else. 

Traditional  processes,  sophisticated  R&D 
and  modern  manufacturing  techniques  are 
used  in  harmony  to  produce  our  popular 
2  litre  galenicals  and  our  expanding  range 
of  packed  liquid  pharmaceuticals. 

Because  we  know  that  our  performance 
can  help  enhance  your  reputation,  we 
constantly  strive  to  improve  our  quality  and 
service.  To  give  you  the  products  you  want, 
made  to  a  consistently  high  standard  at  a 
competitive  price. 

It's  a  simple  but  successful  formula.  And 
it's  available  from  wholesalers. 

William  Ransom  &  Son  pic,  Hitchin, 
Hertfordshire  SG5  1LY.  Tel:  (0462)  37615. 
Telex:  825631.  Fax:  (0462)  420528. 


KAOLIN  AND  MORPHP 
MIXTl  RE  BP. 
200  ML  BOTTLE 


SIMPLE  LINCTUS  BP, 
200  ML  BOTTLE 


MAGNESIUM  TRISIUICATE 
MIXTURE  BP.  2  UITRE  BOTTUE 


inter 
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When  a  stimulant  laxative  is  indicated  most  pharmacists  naturally 
recommend  Senokot! 

Senokot  is  available  as  tablets,  syrup  or  granules. 

And  Senokot  is  prepared  from  natural  senna  plant  ingredients  and 
has  an  effective,  yet  gentle,  colon-specific  stimulant  action. 

All  of  which  has  made  it  an  ideal  family  laxative  for  more  than 
three  decades. 

Not  only  is  Senokot  the  first  choice  for  pharmacy  recommendation, 
it's  also  the  undisputed  brand  leader  when  it  comes  to  OTC  sales  too? 
Either  way,  Senokot's  the  pharmacy's  natural  winner. 


Senokot 


Reckitt 
&  Colman 


COUNTER  PRESCRIBING  INFORMATION.  SENOKOT  TABLETS.  Indications:  Relief  of  constipation.  Active  Ingredients:  Each  tablet  contains  standardise! 
senna  equivalent  to  7.5 mg  total  sennosides.  Dosage:  Adults:  2  tablets  at  bedtime.  Children  over  6: 1  tablet  in  the  morning.  Contra-indications:  In  cortunoi 
with  other  laxatives  Senokot  should  not  be  given  when  undiagnosed  acute  or  persistent  abdominal  pain  is  present.  Further  information:  Senokot  is  colon 
specific.  Retail  Price:  (March  1989)  24- 89p  50-S1-49  100-&2T9.  Product  Licence  No:  0063/5000  (Westminster  Labs).  Further  information  is  availabli 
on  request.  Reckitt  and  Colman  Pharmaceutical  Division,  Hull  HU8  7DS.  *REFS:  1  TAYLOR  NELSON  2.  A  C  NIELSEN. 
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Beauty  Basics  —  the  art  of  haircare 


A  basic  introduction  to  the  do's  and  don'ts  of  looking  after  indigestion 
your  hair  helps  you  to  advise  your  customers  remedy.  p4 


18 


Shoptalk:  It's  National  Pet  Week 


It's  time  to  pamper  the  pooch  and  cuddle  the  cat.  Over  the 
Counterlooks  at  next  week's  activities 


21 


Past  month  in  review 
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Prize  competitions  and  results  plus 


An  old  favourite  and  a  new  competition,  last  month's 
results,  and  the  latest  training  dates 


Changes? 


No  doubt  many  of  you  will  have  been  following  the  debate 
on  supervision  that  came  to  a  head  last  month  at  a  special 
general  meeting  of  the  Royal  Pharmaceutical  Society.  You 
may  well  be  asking:  "What  does  it  mean  for  me?" 

Ever  since  the  independent  Nuffield  report  on 
pharmacy  suggested  that  the  way  pharmacies  are  run 
should  depend  more  on  profession  rules  than  the  law,  the 
Society's  governing  body,  the  Council,  has  been  trying 
to  make  this  a  reality.  Council  has  consulted  the 
profession,  but  many  pharmacists  feel  it  has  not  listened. 
So  far  a  model  procedure  for  dispensing  has  been 
published,  which  means  that,  after  the  pharmacist  has  had 
a  look,  certain  scripts  may  be  dispensed  and  handed  out 
by  an  assistant  without  a  final  check  by  that  pharmacist. 
This  point  has  upset  many  who  say  the  final  check  is 
essential  and  must  be  written  into  procedures. 


Aaaah!pl8 


At  the  SGMthe  "final  checkers"  passed  a  vote  of  no 
confidence  in  the  way  Council  had  handled  this  issue. 
Council  may  change  its  mind.  Meantime  nothing  has 
changed  for  you.  If  dispensing  assistants  are  allowed  to 
become  more  involved  in  the  dispensary  —  to  free  the 
pharmacist  for  giving  healthcare  advice,  for  instance  - 
then  that  will  be  after  proper  training  has  been  given  on 
new,  special  courses. 

Also,  the  way  certain  Pharmacy-only  medicines  are 
sold  may  alter.  For  instance,  pharmacists  may  be  allowed 
to  make  their  own  list  of  some  that  may  be  sold  in  their 
pharmacy  without  supervision,  but  this  is  even  further  off 
than  the  dispensing  changes. 

What  is  important  is  that  you  seize  every  training 
opportunity  in  the  meantime  so  that  when  the  profession 
does  make  up  its  mind,  you  are  ready  for  the  next  step. 
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FOCUS  ON  INDIGESTION 


Not  just  an 
'upset  stomach7 

Community  pharmacist  Jeremy  Clitherow  takes  you 
through  the  symptoms  of  indigestion  with  a  guide  to  how 
to  differentiate  a  simple  problem  from  a  potentially  more 
serious  one 


Two  factors  above  everything  else  have 
caused  the  greatest  increase  in  patients' 
requests  for  indigestion  preparations  over- 
the-counter  —  they  are  the  introduction  of  the 
NHS  limited  list,  the  "black  list",  and  our 
Western  way  of  living. 

The  limited  list,  when  introduced, 
effectively  stopped  GPs  prescribing,  among 
other  things,  many  antacids  and  indigestion 
preparations.  That  did  not  mean  that  the 
medicines  were  no  good,  merely  that  the  NHS 
would  no  longer  pay  for  them. 

Patients  now  have  to  come  to  the 
pharmacy  and  buy  them  and,  without  a 
doctor's  prescription,  the  choice  of  which  one 
is  theirs.  This  is  a  prime  example  of  the 
opportunity  to  exercise  "customer  care" 
where  you  can  use  your  knowledge  and 
expertise  to  advise  the  customer  on  products 
available  and  to  determine  which  would  best 
suit  his  or  her  individual  need. 

Our  current  way  of  living  can  itself  lead  to 
digestive  problems.  The  pressures  of  work 
and  the  tensions  of  everyday  life,  coupled  with 
a  far  from  sensible  diet  and  irregular  meal 
times,  means  there  are  fewer  worse  ways  of 
ill-treating  the  digestive  or  alimentary  tract. 
Little  wonder  that  so  many  patients  come  to 
you  and  ask  for  a  "cure"  for  an  "upset 
stomach". 


progressively  and  then  assess  which  of  the 
products  available  are  best  suited  to  the 
condition  described. 


'Upset  stomach' 


The  term  '  'upset  stomach"  is  meaningless  at 
best.  It  is,  therefore,  essential  to  determine 
early  on  in  your  interview  with  the  patient, 
where  the  problem  actually  lies.  Many  will  use 
the  term  to  mean  diarrhoea  which  we  saw,  in 
the  March  article  on  constipation  and 
diarrhoea,  arose  in  the  colon,  literally  yards 
away  from  the  stomach.  A  well  reasoned  and 
structured  series  of  questions  will  readily 
identify  the  site  of  trouble. 

The  diagram  shows  the  anatomy  of  the 
area.  We  shall  examine  the  sites  and  disorders 


Oesophagus 


Hiatus  hernia  occurs  when  a  part  of  the 
stomach  protrudes  through  the  diaphragm  — 
the  dome  shaped  muscle  between  the  lungs 
and  abdominal  cavity  —  and  lies  out  of  place 
within  the  thorax.  It  is  often  associated  with  a 
weakening  of  the  sphincter  —  the  ring  of 
muscle  —  at  the  junction  of  the  stomach  and 
the  oesophagus.  Patients  will  complain  of  a 
feeling  of  fullness  and  discomfort  after  meals, 
and  may  well  experience  an  upward  leakage  of 
the  acidic  stomach  contents  into  the 
oesophagus,  particularly  at  night.  Sleeping 
propped  up  often  solves  the  problem. 
Heartburn  is  a  burning  sensation  felt  behind 
the  sternum,  the  breast  bone,  usually  shortly 
after  a  meal.  As  in  hiatus  hernia,  it  is  caused  by 
gastric  acid  inflaming  the  lower  parts  of  the 
oesophagus,  which  does  not  have  the  same 
protection  against  acid  as  the  stomach  itself. 
Gastro-oesophageal  reflux  causes  the 
stomach  contents  to  be  voided  into  the 
oesophagus.  Its  cause  is  uncertain  but  may  be 
due  to  a  decrease  in  the  tone  or  "tightness" 
of  the  sphincter  muscle.  Needless  to  say, 
posture  has  a  great  deal  to  do  with  avoidance 
of  the  symptoms. 

Oesophagitis  is  inflammation  of  the 
oesophagus .  Repeated  bathing  of  the  delicate 
membrane  lining  the  oesophagus  with  the 
very  acidic  stomach  contents  causes 
inflammation  and  waterlogging  of  the  tissues 
(oedema).  These  together  may  produce  a 
stricture,  a  narrowing,  of  the  tube.  Difficulty 
in  swallowing  (dysphagia),  may  result. 
Belching,  if  involuntary,  is  caused  by  a 
relaxation  of  the  oesophageal  sphincter 
allowing  stomach  gas  to  escape  upwards. 
Noisy  belching  requires  conscious  effort  to 
constrict  muscle  and  is  therfore  under 


persona]  control.  Persons  complaining  of  noi 
belching  are  often  attention  seeking  for  oth 
reasons,  mostly  psychological. 

 The  stomach  

Gastritis  is  inflammation  of  the  stomach, 
may  be  acute,  that  is  short  term,  or  chronic 
long  standing. 

Acute  gastritis  will  usually  be  the  result 
an  irritant  substance  being  eaten  within  tl 
last  hour  or  two  for  example  alcohol,  pick! 
and  spices,  not  forgetting  some  medicine! 
like  aspirin.  It  will  usually  be  self  limiting  a:j§ 
patients  will  soon  know  to  avoid  the  offendi 
irritant. 

Chronic  gastritis  is  the  persistent  irntati 
and  inflammation  of  the  stomach  lining.  T 
cause  may  be  as  simple  as  the  repeated  use! 
an  irritant  eg  concentrated  alcohol  in  spirl 
such  as  neat  whisky  or  gin,  or  an  unsuitabl 
diet.  It  may  be  widespread  throughout  tl 
whole  of  the  stomach  or  localised  around  injull 
on  the  stomach  wall. 

Peptic  ulcers  may  be  subdivided  into  gasti 
(stomach)  ulcers  and  duodenal  ulceil 
occuring  in  the  first  portion  of  the  sml 
intestine.  Pain  will  be  a  common  factor  111 
both,  and  is  easily  treated.  Bleeding  all 
perforation  —  a  hole  through  the  lining  —  al 
the  hidden  dangers:  haemorrhage  may  I 
fatal.  Cancer  may  be  lurking. 

Gastric  ulcers  occur  when  the  nornl 
healthy  protective  mucous  lining  of  t  l 
stomach  breaks  down  and  allows  the  stomal 
digestive  juices  to  attack  the  tissue  beneath] 
causing  erosion  and  ulceration.  Symptoms  A 
usually  a  feeling  of  fullness,  beginning  a  half! 
two  hours  after  meals,  which  is  gradual 
replaced  by  pain.  The  pain  may  be  burning  a: 
very  severe,  and  felt  towards  the  navel  rath 
than  up  in  the  chest.  It  tends  to  disappe 
spontaneously  and  may  be  relieved  I 
antacids.  Gastric  ulcers  are  more  common 
men  than  in  women. 


Over  the  Counter  May  1989  A  supplement  to  Chemist  &  Drug 


Duodenal  ulcers  normally  occur  in  the  first 
wo  inches  of  the  duodenum  and  unlike  gastric 
ilcers  tend  to  be  chronic.  They  are  more 
requent  in  men  than  women  by  a  factor  of  4:3. 
The  symptoms  are  similar  to  gastric  ulcer 
>ains,  but  occur  later  on  after  meals  and  will 
requently  wake  the  patient  during  the  night. 
The  pain  is  similar  to  a  hunger  pain  and  is 
elieved  by  eating. 

"latulence  may  or  may  not  be  associated 
vith  disease.  By  far  the  commonest  cause  is 
wallowing  air  during  persistently  hurried 
neals  or  by  habit.  It  is  well  known  that  certain 
oods,  like  peas  and  beans,  produce  copious 
olumes  of  gas. 

Aggravating  factors 

ndigestible  foods  will  be  recognised  by  most 
latients.  Some  people  cannot  tolerate  doughy 
iread,  others  cucumber,  so  personal 
voidance  is  the  best  cure.  Heavily  spiced 
3ods,  curries,  pickles,  fruit  skins,  raw 
egetables,  mustard,  pepper,  vinegar  and 
wholemeal  may  also  be  implicated.  Smoking, 
part  from  causing  cancer  and  premature 
eart  disease,  aggravates  gastric  problems. 

Certain  medicines  cause  indigestion.  Iron, 
spirin,  some  antibiotics,  non-steroidal  anti- 
lflammatory  drugs  (NSAIDs)  and  quinidine 
re  probably  the  commonest  offenders. 

Anxiety,  however,  must  be  the  most 
ggravating  factor  of  all. 

Preparations  available 


ntacids  neutralise  the  acidic  stomach  juices 
hich  cause  the  irritation,  and  have  an 
nportant  role  in  treating  the  symptoms  of 
eptic  ulcers,  oesphagitis,  heartburn  and 
astritis.  They  are  generally  taken  as  and 
'hen  necessary,  between  meals  and  at 
sdtime.  Tablet  preparations  are  convenient 
ir  travellers,  but  are  slightly  less  effective 
mn  liquids.  It  is  important  not  to  take  antacids 
tith  certain  antibiotics,  not  because  of  any 
ixicity  but  because  of  the  inactivation  of  the 
itibiotic  therapy. 

Magnesium  trisilicate  and  aluminium 
vdroxide  are  relatively  long  acting  antacids 
at  are  unpalatable  to  some  patients  because 
!  their  chalkiness.  Magnesium  salts  act  as 
smotic  laxatives  (see  the  article  on 
mstipation  in  issue  3  for  details)  so  large  and 
'olonged  doses  will  produce  diarrhoea. 
odium  bicarbonate  has  long  been  a  very 
expensive  and  rapidly  acting  household 
medy.  It  should  not  be  used  by  patients  with 
eart  disease,  those  on  salt-free  diets,  or 
|ose  with  high  blood  pressure,  nor  should  it 
6  used  over  prolonged  periods,  for  fear  of 
petting  the  acid  balance  of  the  blood. 
imethicone  is  an  anti-foaming  agent.  It  is 
Ided  to  various  antacids  and  is  believed  to 
sist  in  relieving  flatulence. 
Iginates  are  similarly  added  to  other 
itacids  in  order  to  safeguard  the  oesophagus 
'  means  of  a  "  protective  raft " ,  produced  by 
apped  gas  in  an  alginate  network,  which 
>ats  on  the  surface  of  the  stomach  contents 
d  provides  a  physical  barrier  between  the 
idic  liquid  and  the  delicate  membranes  of  the 


oesophagus. 

Calcium  antacids  have  been  implicated  in 
rebound  acid  secretion.  When  stopped, 
studies  have  demonstrated  an  increase  in 
stomach  acid  production.  They  also  tend  to 
produce  constipation.  Generations,  however, 
have  been  brought  up  on  chalk  mixtures  —  in 
moderation. 
On  prescription 

Cimetidine  (Tagamet)  and  ranitidine  (Zantac) 
are  usually  prescribed  for  their  ulcer  healing 
properties.  They  block  certain  histamine  2 
receptors  involved  in  acid  production  and  this 
decreases  the  volume  of  hydrochloric  acid  the 
stomach  would  otherwise  produce. 

Counselling  pointers 

Remember  always  to  ask  if  any  other 
medicines  are  being  taken.  The  medicines 
themselves  may  be  causing  the  problem  or 
they  may  influence  the  choice  of  treatment. 

How  long  have  the  symptoms  been 
present?  This  question  will  help  to  identify 


simple  indigestion  caused  by  a  hasty  meal  or 
an  irritant  or  a  more  serious  problem. 

Is  it  worse  before  or  after  a  meal? 

Is  it  worse  at  night  or  when  lying  down? 
These  last  two  questions  are  pointers  to  more 
serious  stomach  disorders,  like  duodenal  and 
gastric  ulcers.  Simple  indigestion  occurs 
normally  soon  after  a  meal.  If  the  pain  is  worse 
some  time  after  a  meal  and  especially  at  night, 
consider  asking  your  pharmacist  to  advise. 
Similarly  if  you  have  any  suspicions  of  more 
than  simple  food  related  indigestion,  ask  your 
pharmacist. 


Action 


Discuss  with  your  pharmacist  the  preparations  you  have 
decided  to  recommend,  their  side  effects  and  their 
benefits  over  their  competitors.  Our  compiled  list  of  OTC 
products  on  p9  will  help  you  to  compare  brands  and  their 
ingredients.  You  may  like  to  ask  your  pharmacist  what 
are  his/her  favourites  and  how  they  would  like  you  to 
approach  requests  for  indigestion  remedies. 
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Eactfile 


The  patient  has  been  stung  by  a  wasp.  What  do  you  do?  You  are  faced  with  a  man  with 
three  cameras  slung  around  his  neck  who  is  babbling  on  about  his  film  speed. 

Confused?  Read  on... 


'A 


Subject:  Bites  and  stings 

1.  Prevention  is  the  first  line  of  attack  when 
dealing  with  bites  and  stings.  Insect 
repellants  are  available  in  a  wide  variety  of 
forms  including  creams,  sprays,  roll-ons  and 
wrist  or  ankle  bands  to  protect  vulnerable 
areas.  Another  wise  precaution  is  to  cover 
exposed  areas  of  the  body  as  far  as  possible 
when  walking  or  sitting  out  at  night, 
particularly  beside  lakes  and  rivers. 

2.  When  travelling  to  countries  at  risk  of 
malaria,  other  preventive  measures  such  as 
anti-malarial  drugs  and  mosquito  netting  are 
also  essential.  The  London  School  of 
Hygiene  and  Tropical  Medicine  (01-636  7921) 
gives  the  latest  recommendations  on  malaria 
prophylaxis,  or  you  could  ask  the  NPA's 
information  department. 

3.  Traditional  remedies  for  bee  and  wasp 
stings  have  included  ice  or  cold  compresses 
or  sodium  bicarbonate  solution  (for  bees) 
and  vinegar  (for  wasps).  Bees  leave  behind 
their  sting  which  should  be  scratched  out 
gently,  taking  care  not  to  squeeze  the  poison 
sac  at  the  end. 

4.  Over  the  counter  remedies  should  be 
applied  immediately.  They  include  calamine, 
local  anaesthetics,  antihistamines  (oral  or 
topical),  and  cooling  ingredients  such  as 
menthol.  Hydrocortisone  is  particularly 
useful  where  there  is  marked  swelling  and 
inflammation,  although  this  is  not 
recommended  for  children  under  ten. 
Stingose  contains  aluminium  which  is  said  to 
break  down  the  toxins  injected. 

5.  A  small  percentage  of  the  population  can 
suffer  a  severe  and  potentially  lethal  reaction 
to  bee  and  wasp  stings.  They  have  difficulty 
in  breathing,  as  in  an  asthma  attack,  or 
experience  skin  rash,  nausea,  dizziness  and 
fainting.  Anyone  who  has  suffered  such  a 
reaction  should  seek  immediate  medical 
attention  if  the  reaction  happens  again  when 


stung.  Such  people  may  be  given 
desensitisation  therapy  by  their  doctor  or  be 
advised  to  carry  adrenaline  for  emergency 
use. 

6.  Sea  creatures  are  another  holiday  hazard. 
Most  jellyfish  are  harmless  and  their  stings 
usually  cause  only  local  pain  and  redness. 
Death  has  occurred  following  stings  from  the 
Portuguese  Man-of-War,  but  the  most 
dangerous  jellyfish  is  the  sea  wasp  or  box 
jellyfish  found  off  North-east  Australia. 
Tentacle  remains  should  be  removed,  taking 
care  not  to  discharge  more  of  the  sting. 
Vinegar,  dilute  acetic  acid  or  calamine  lotion 
may  be  applied  for  their  soothing  effect. 
Alcohol  has  also  been  a  common  treatment. 
Most  OTC  bite  and  sting  remedies  are  also 
recommended  for  jellyfish. 

7.  Weeverfish  occur  in  the  North  Sea, 
Mediterranean  and  North  coast  of  Africa. 
They  have  bony  spines  covered  by  venom- 
secreting  tissues.  The  venom  is  unstable  to 
heat.  Wash  the  wound  immediately  with  salt 
water  and  immerse  the  sting  in  water  that  is 
hot  enough  to  be  uncomfortable,  but  not 
scalding,  for  a  few  minutes.  Repeat  the 
procedure  for  about  half  an  hour  until  the 
pain  subsides.  Similar  treatment  is 
recommended  for  other  creatures  with 
venom-secreting  spines  such  as  sting-rays, 
catfish  and  stone-fish. 

8.  Sea  urchins  have  painful  spines  which  can 
be  removed  after  softening  the  skin  with  2 
per  cent  salicylic  acid  ointment  or  by  drawing 
them  to  the  surface  with  magnesium 
sulphate  paste.  Antiseptics  help  prevent 
infection. 

9.  Rabies  is  a  serious  hazard  throughout  the 
world,  including  many  parts  of  Europe, 
although  the  UK  is  rabies-free.  It  may  be 
carried  by  dogs,  cats,  bats  and  other 
mammals.  If  bitten  or  scratched  while 
abroad,  the  wound  should  be  cleaned  with 
soap  or  detergent  and  washed  well  with 
running  water.  An  anti-viral  agent  such  as 
povidone  iodine  or  40-70  per  cent  alcohol 
(including  gin  or  whisky)  should  be  applied 


Pic:  Courtesy  Viifr 


and  medical  attention  sought  immediately.  If 
the  animal's  owner  is  known,  he  should  be 
asked  to  get  in  touch  if  the  animal  becomes  ill 
or  dies  within  two  weeks.  Even  in  a  rabies- 
free  country,  a  dog  bite  should  be  regarded 
as  suspicious  and  potentially  liable  to 
infection.  A  tetanus  injection  and  antibiotics 
may  be  necessary. 

Photography  terms  explained 

1.  Film  speed:  The  faster  the  film,  the  less 
light  needed  for  a  good  picture.  Measured  in 
ASA  or  DIN  numbers  —  400  ASA  is  fast  so 
is  used  for  gloomier  days  or  indoors,  100 
ASA  is  standard  and  is  the  best  for  holiday 
snaps  on  sundrenched  beaches. 

2.  Grainy  pictures:  Metallic  particles  in  the 
film  clump  together  when  there's  not 
enough  light.  Can  be  very  arty. 

3.  Hot  shoe:  Bit  on  some  cameras  where 
the  flash  is  fixed  on. 

4.  Motor  drive:  Winds  film  on  automatically. 

5.  Macro  lens:  Enables  close-up  pictures  to 
be  taken. 

6.  Ejut  (a):  Someone  who  opens  the  back  on 
a  camera  before  rewinding  the  film. 

7.  Aperture:  The  opening  on  the  lens,  fixed 
on  simple  cameras,  that  controls  the  amount 
of  light  reaching  the  film. 

8.  Aperture  priority  camera:  Automatic 
35mm  camera  where  the  user  selects  the 
amount  of  light,  and  the  camera  automatical- 
ly adjusts  the  speed. 

9.  F-Stop:  Indication  of  the  size  of  the  aper- 
tures on  a  camera  lens.  The  higher  the 
number,  the  smaller  the  size  of  aperture. 

10.  TTL:  Through-the-lens  metering. 
Measures  light  using  sensitive  cells  within 
the  camera  body  to  judge  the  light  passing 
through  the  lens. 

11.  Ejut  (b):  People  who  think  the  following 
two  common  problems  are  your  fault. 

12.  Under  exposure:  Too  little  light.  A 
murky  result. 

13.  Over  exposure:  Too  much  light.  Pro- 
duces bleached,  washed-out  prints. 

14.  Shutter  priority  camera:  User  sets  the 
speed,  the  camera  automatically  selects  the 
light. 

15.  Stopping  down:  Setting  a  smaller  lens 
aperture  to  reduce  the  light  going  through 
the  lens.  The  effect  increases  the  "depth  of 
field". 

16.  Depth  of  field:  The  amount  of  a  picture 
that  will  appear  sharp  in  front  of  and  behind 
the  point  on  which  the  user  focuses;  the 
smaller  the  aperture  the  greater  the  depth 
of  field  and  the  more  of  the  picture  will  be  in 
focus. 

17.  Depth  of  field  preview:  Button  on  a 
camera  that  closes  the  lens  down  to  the 
'working  aperture'  so  the  user  can  see  how 
much  of  the  picture  will  be  in  focus. 

18.  AF:  Auto-Focus 

19.  Shutter  speed:  The  amount  of  time, 
usually  measured  in  fractions  of  seconds,  for 
which  a  camera  shutter  remains  open,  let- 
ting light  fall  on  the  film. 

20.  Ejut  (c):  Person  with  a  big  blur  on  their 
print  because  they  left  their  finger  in  front  of 
the  lens. 
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Medised 


Medised  Suspension  (Paracetamol  plus  Promethazine) 
with  a  pleasant  blackcurrant  flavour. 
Soothing  pain  relief  for  babies  and  children, 
from  3  months  to  12  years  old. 

Medised  packaging  is  bright  and  colourful, 
guaranteed  to  enhance  any  shelf  or  window  display. 
Consumer  advice  leaflets  and  a  varied  selection 
of  Medised  display  items  complete  the  range 
of  attractive  merchandising  materials 
which  are  currently  available. 
Medised,  complete  with  child  resistant  cap, 
in  bottles  of  140ml.,  retails  at  £1 .79. 


Medised 

Soothing  pain  reliel 

Gently  reduces  temperature; 
relieves  toothache,  headache, 
sore  throaUevensh  colds  &  flu. 


FOB  CHILDREN  3  MONTHS-12  YEARS 


Propain 

Propain,  in  the  trim  blue  and  white  pack 
with  matching  display  materials, 
is  one  of  the  most  widely  used  adult  analgesics 
in  the  'powerful' group. 

Propain  (Paracetamol,  Codeine  Phosphate, 

Diphenhydramine  Hydrochloride  and  Caffeine) 

has  a  wide  range  of  indications, 

including  migraine,  headache,  toothache, 

muscular  pains  and  period  pains 

plus  the  symptomatic  relief  of  influenza, 

feverishness  and  colds. 

Propain  -  Powerful  Pain  Relief. 

12  tabs,  retail  at  £1 .27, 100  tabs,  at  £8.75. 


For  treatment  of  Migraine,  Headache,  Toothache, 
Muscular  Pains  and  Period  Pains.  Also  for  symptomatic 
relief  of  Influenza,  Feverishness  and  Colds. 


EE 


Dermacort 


® 


Dermacort,  the  gentle,  soothing  treatment 

for  itches,  rashes  and  skin  irritations. 

Although  containing  only  0.1%  Hydrocortisone, 

clinical  evaluations  have  shown 

Dermacort  to  be  at  least  equivalent 

to  the  1 .0%  Hydrocortisone  preparations 

currently  sold  over  the  counter. 

Dermacort  technical  leaflets, 
specially  written  for  Pharmacy  Staff, 
are  available  together  with  a  selection 
of  eye-catching  point-of-sale  materials 
to  complement  your  in-store  display. 

Dermacort  Hydrocortisone  Cream  15g.  retails  at  £1 .85. 

Fast  effective  treatment 
for  skin  irritations, 
dermatitis  and  rashes 


Due  lo  reactions  to  plants  and  insect  bites,  iewellery 
toiletries  and  deodorants,  soaps  and  detergents 


Dermacort 


Hydrocortisone  Cream 

Quickly  absorbed  for  fast  relief. 


15  g 


All  product  or  merchandising  enquiries  relating  to  Panpharma  pharmacy  products  panprnarrna 
should  be  made  via  your  local  representative  or  Panpharma  Sales  Department  on  01-561  8774.  ^ 


OTC  PRODUCT  LISTING 


Holiday 
skincare 

Bites  and  stings 
and  sunburn 

In  compiling  this  list  of  holiday 
skincare  medicines,  we  have 
concentrated  on  treatment  of  two 
conditions  —  bites  and  stings  and 
sunburn. 

That  is  not  to  say  that  you 
should  forget  prevention.  Most 
pharmacies  stock  ranges  of  insect 
repellants  and  sunscreens  and  you 
should  be  familiar  with  these  too. 

Sadly,  however,  this  coming 
Summer  many  people  will  get 
bitten  or  stung,  and  many  more 
will  get  sunburnt. 

Few  will  need  to  be  reminded 
that  sunburnt  skin  is  painful  and 
red,  and  can  take  several  days  to 
calm  down.  Cool  baths  will  help, 
and  drinking  plenty  of  water  is  a 
good  idea  too. 

Burns  should  not  be  covered 
with  dressings  and  any  blisters 
should  be  left  alone  and  not  burst. 

Many  of  the  creams  and 
lotions  described  are  essentially 
cooling,  though  they  may  also 
contain  antiseptics  and  even 
antihistamines. 

You  can  find  out  about  the 
treatment  of  bites  and  stings  on  p6 
of  this  issue.  Patients  suffering 
more  serious  reactions  may  need 
oral  antihistamines  too  (see  last 
month). 


After  Bite 

De  Witt 

Applicator  stick  containing 

ammonia  3.5% 

Insect  bites  and  stings 

Shake  well  and  rub  applicator  on 

affected  area.  Repeat  as 

required 

14ml  £1.45 


Anethaine 


© 


Evans 


Non-greasy,  vanishing  cream 

containing  tetracaine 

hydrochloride  1% 

Stings,  insect  bites  and  nettle 

rash 

Smooth  on  to  affected  area. 
Repeat  as  needed  two  or  thee 
times  a  day 

Caution:  Not  suitable  for  children 
under  3  years.  Do  not  apply  to 
broken  skin 
25g  £1.25 


Aroflam 


© 


Cox 


Cream  or  ointment  containing, 


hydrocortisone  1% 
Insect  bite  reactions,  irritant  and 
contact  allergic  dermatitis 
Use  sparingly  over  a  small  area 
once  or  twice  daily  for  a 
maximum  period  of  one  week 
Caution:  See  box 
15g  £1.42 


Anthical 


© 


Fisons 


Flesh-tinted  cream  containing 
mepyramtne  maleate  1.5%  and 
zinc  oxide  15% 

Sunburn,  prickly  heat,  itching 

and  jelly-fish  stings 

Apply  gently  3-4  times  daily  for 

up  to  three  days. 

Caution:  Discontinue  if  skin 

sensitivity  occurs 

25g  £1.72 


Anthisan 


© 


Fisons 


Cream  containing  mepyramtne 
maleate  2% 

Insect  bites  and  stings,  nettle 
rash  and  allergic  skin  reactions 
Rub  in  gently  two  or  three  times 
daily  for  up  to  three  days. 
Caution:  Discontinue  if  skin 
sensitivity  occurs 
25g  £1.61 


Burneze 


(?) 


International  Labs 

Aerosol  spray  containing 

benzocaine  1  %• 

Minor  burns  and  scalds 

To  reduce  pain  and  blistering  use 

as  quickly  as  possible.  Hold 

nozzle  Vt  inch  from  skin  and 

spray  until  all  pain  has  gone  (8-10 

seconds).  Stop  if  white  frost 

appears.  Repeat  after  15 

minutes  if  necessary 

Caution:  Do  not  apply  to  broken 

skin,  do  not  apply  lint,  bandage 

or  other  dressing.  Do  not  use 

near  the  eyes 

20g  £1.59  75g  £2.49 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service 


Caladryl  Cream 


Warner  Lambert 


A  smooth  pink  cream  containing 
calamine  8% ,  diphenhydramine 
1  %  and  camphor  0.1% 
Urticaria,  herpes  zoster, 
sunburn,  prickly  heat,  insect 
bites  and  nettle  stings  (hive  in 
infants) 


Smooth  cream  onto  affected 
area  three  or  four  times  a  day 
Caution:  I  )o  not  apply  to  raw- 
surfaces  or  mucous  membranes 
42g£1.89 

Caladryl  Lotion 

A  smooth  pink  viscous  lotion 
(contents  as  cream  i 
Dab  lotion  on 
125ml  £1.89 


Calamine  cream 

Calamine  4%,  zinc  oxide  3% , 
arachis  oil  30%,  emulsifying  wax 
6%  in  water 


Calamine  lotion 

Calamine  15%,  zinc  oxide  5%, 
glycerol  5%,  bentonite  3%, 
sodium  citrate  0.5%,  liquified 
phenol  0.5%  in  water 


Cupal  Insect  Bite  Cream  ® 

Cupal 

White  cream  containing 
antazoline  hydrochloride  2% 
Stings  and  bites 

Apply  immediately,  repeat  every 
30  minutes  if  necessary 
lOg  £0.99 


Dermacort  Cream 


Panpharma 


Cream  containing  hydrocortisone 
0.1%  in  a  special  cream  base 
Treatment  of  skin  irritations, 
dermatitis  and  rashes  due  to 
reactions  to  plants  and  insect 
bites,  jewellery,  toiletries  etc 
Adults  and  children  over  10:  Apply 
sparingly  over  a  small  area  once 
or  twice  a  day.  Rub  gently  into 
the  sk.n  until  the  cream 
disappears 
Caution:  See  box 
15«  £1.85 


Efcortelan  P 


Glaxo 


Cream  or  ointment  containing 

hydrocortisone  1% 

Insect  bites  and  stings,  contact 

and  allergic  dermatitis 

Caution:  See  box 

15g£1.40 


Eurax  Cream 


Ciba 


White,  non-greasy,  non-staimn, 
cream  containing  crotamiton 
10% 

Prompt  symptomatic  relief  of 
itching  of  varying  origin 
Apply  as  frequently  as  requirec 
Will  provide  relief  for  6-10  hour1 
after  each  application 
Caution:  Do  not  use  near  the  eye 
or  on  broken  skin 
Tube  30g  £1.75  lOOg  £3.29 


Eurax  Lotion 

White  lotion  containing 
crotamiton  10 per  cent 
Bottle  150ml  £3.79 


Evacort 


Evans  Medical 


Cream  containing hxdrocortisoi 
1% 

Insect  bites  and  stings,  contact 
and  allergic  dermatitis 
Caution:  See  box 
15g  £1.45 


Hc45 


Crookes  Health  Care 


White  cream  containing 
hydrocortisone  acetate  1  % 
Contact  dermatitis  from  allergii 
or  irritants,  insect  bites 
Use  sparingly  on  a  small  area 


Remember  —  OTC  hydrocortisones 


All  products  containing  hydrocortisone  1  per  cent  that  can  be  sold 
over  the  counter  ((P))  are  to  be  used  only  for  contact  dermatitis  from 
allergies  or  irritants,  and  for  skin  reactions  to  insect  bites  and  stings. 

They  should  be  applied  sparingly  over  a  small  area,  once  or  twice  a  day  for 
a  maximum  of  seven  days. 

They  should  not  be  used  on  the  eyes  or  face,  anal  or  genital  areas,  or  on 
broken  or  infected  skin  including  impetigo,  cold  sore,  acne  or  athletes 
foot. 

They  should  not  be  used  during  pregnancy  or  on  children  under  ten  years 
without  medical  advice. 

Advise  the  customer  to  consult  a  doctor  if  their  condition  does  not 
improve  after  seven  days. 
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mce  or  twice  a  day,  for  a 
naximum  of  seven  days 
Jaution:  See  box 
5e£1.49 


(erfoot  Hydrocortisone 
Jream  ® 

rhomas  Kerfoot 

White  cream  containing 
lydrocortisone  1  % 
rritant  contact  dermatitis, 
lllergic  contact  dermatitis  and 
nsect  bites 

\pply  sparingly  once  or  twice  a 
lay  for  no  more  than  a  week 
iaution:  See  box 
L5g  £1.46 


.actocalamine  Lotion 

{irby-Warrick 

°ink  ultra  fine  suspension  of 
alamine  2% ,  zinc  oxide  2%. , 
lamamelis  water  5%  and  phenol 
?% 

?kin  irritations  caused  by  sun 
mrn,  insect  bites  and  stings 
Vpply  as  required  to  the  affected 
tarts 

00ml  £1.45 ,250ml  £2.35 


.anacort 


® 


3ombe  International 

Cream  or  ointment  containing 
lydrocortisone  1% 
nsect  bite  reactions 
\pply  sparingly  over  small  area 
)nce  or  twice  a  day  for  a 
naximum  of  one  week 
laution:  See  box 
L5e  £1.99 


.anasting 


Combe  International 

Smooth  white  cream  containing 
Knzyl  alcohol  10%  and 
ignocaine  2% 

tch  and  irritation  of  insect  bites, 

stings  and  nettle  rash 

\pply  three  or  four  times  daily  to 

he  affected  area 

laution:  Do  not  use  for  periods 

exceeding  5  days.  Not  for  use  on 

children  under  one  year. 

iOg  E2.25 

.anasting  Spray 

Topical  aerosol  spray  containing 
benzocaine  3%  and 
tenzethonium  chloride  0.015% 
tching  of  sunburn,  insect  bites, 
stings  and  nettle  rash 
Repeat  as  needed  three  to  four 
imes  a  day 

Jaution:  Not  for  prolonged  use. 
3o  not  spray  into  eyes,  or  on 
"ectal  or  vaginal  areas.  Not  for 
ieep  or  punctured  wounds  or 
serious  burns. 
75g  £2.79 


Medicort 

®  Swarm 

Care  Laboratories 

Pickles 

White  cream  containing 

hydrocortisone  1% 

Skin  irritations,  rashes, 

dermatitis  and  itching 

Use  sparingly  over  a  small  area 

once  or  twice  a  day  for  maximum 

of  seven  days 

Caution:  See  box 

15g£1.55 


RBC 


® 


Rvbar 


Cream  containing  antazoline 
1.8%,  cetrimide  0.5%>,  calamine 
8%  and  camphor  0.1% 
Pruritis,  urticaria  and  itching 
accompanying  chicken  pox  and 
shingles,  sunburn,  insect  bites 
and  stings,  nettle  rash,  hives 
Apply  to  clean  area,  repeat  after 
five  minutes,  then  three  hourly  if 
necessary 
25g  £1.68 


(P)  denotes  that  a  product  is 
Pharmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


Solarcaine  Cream 


® 


Kirbv-Warrick 


White  aqueous  cream,  containing 
benzocaine  1%<  and  triclosan 
0.2% 

Relief  of  sunburn  pain,  minor 
burns  and  skin  injuries,  including 
insect  bites 

Apply  freely  to  the  skin 
Caution:  Not  for  deep  or  puncture 
wounds,  serious  burns,  or  for 
prolonged  use 
25ml  £1.65 

Solarcaine  Lotion  ® 

White  aqueous  lotion  containing 
benzocaine  0.5%'  and  triclosan 
0.2% 
75ml  £2.39 


Solarcaine  Spray 

Pressurised  aerosol  spray 
containing  benzocaine  5%  and 
triclosan  0. 1  % 

Hold  can  3-5  inches  from  injured 
area.  Spray  until  wet.  Use  three 
to  four  times  daily 
lOOg  £3.15 


Stingose 


Chancellor 


Liquid  spray  containing 

aluminium  sulphate  20% 

Stings  and  bites 

Apply  immediately.  Respray  as 

necessary 

25ml  £2.25 


Cream  containing  witch  hazel 
20%,  dibromopropamidine 
isethionate  0. 15%  and  calamine 
10% 

Insect  bites  and  stings 

Rub  gently  into  affected  area  as 

required 

20g  £1.10 


TCP  Ointment 


Chemist  Brokers 


Buff  coloured  ointment 
containing  TCP  brand  antiseptic 
(phenol  0.175%',  halogenated 
phenols  0.63%-  and  sodium 
salicylate  0.052%')  6.4%.,  iodine 
0.2%,  methyl  salicylate  1.3%., 
precipitated  sulphur 1 .5%  .  tannic 
acid  0.4%\  camphor  1 .3%., 
salicylic  acid  0.4%,  glycerol 
2.4%  and  kaolin  8.5% 
Itching 

Cleanse  affected  area  and  apply 
freely 

14g  £0.95  30g  £1.45 


Wasp-eze  Hydrocortisone 
Cream  ® 


International 


White  cream  containing 
hydrocortisone  acetate  1  %• 
Insect  bite  reactions 
Use  sparingly  over  a  small  area 
( mce  or  twice  a  day  for  a 
maximum  of  one  week 
Caution:  See  box 
15g  £1.75 

Wasp-eze  Spray  ® 

Aerosol  spray  containing 
mepyramine  0.5%  and 
benzocaine  1  %• 

Pain  and  itching  from  insect  bites 
and  stings,  nettle  and  jelly  fish 
stings 

Remove  sting  if  possible.  Hold 
nozzle  lU  inch  from  skin  and 
spray  the  affected  area  until  the 
pain  has  gone  (up  to  eight 
seconds).  Repeat  once  after  15 
minutes  if  necessary 
Caution:  Do  not  use  near  the 
eyes.  Do  not  apply  to  broken 
skin 

20g£1.59  75g  £2.49 


Witch  Doctor 


Ethichem 


Clear  gel  containing  witch  hazel 
Irritations,  including  sunburn, 
insect  bites  and  stings 
Rub  into  affected  area 
35g  £1.50 


A  review  ot  the  remedies  available 
for  the  treatment  of  indigestion 
can  be  found  on  pages  4  and  5  of 
this  issue  of  Over  the  Counter. 


Actal  Tablets 


® 


Sterling  Health 


Flat  white  tablets,  each 
containing  360mg  alexitol 
sodium 

Stomach  upset,  indigestion  and 
heartburn,  hyperacidity, 
dyspepsia  and  pain  due  to  peptic 
ulcer 

Adults:  One  or  two  tablets  sucked 

when  required 

24  £0.99  48  £1.69  96  £2.89 


Actonorm  Powder 


Wallace 


Off-white  peppermint-flavoured 
powder  containing,  per  gram . 
dried  aluminium  hydroxide  gel 
50mg,  atropine  sulphate  0.  lmg, 
calcium  carbonate  145mg, 
magnesium  carbonate  381. 4mg, 
magnesium  trisilicate  50mg,  oil 
of  peppermint  0.5mg,  sodium 
bicarbonate  373mg 
Gastric  hyperacidity,  flatulence, 
dyspepsia,  indigestion, 
discomfort  due  to  overeating  and 
drinking 

One  level  5ml  spoonful  to  be 
taken  in  water  or  milk  three 
times  a  day  after  meals  and  on 
retiring. 
85g  £2.97 


Algicon  Suspension 


® 


Rorer 


Yellow  lemon -flavoured 
suspension  containing 
magnesium  alginate  250mg, 
aluminium 

hydroxide/magnesium  carbonate 
co-gel  140mg,  magnesium 
carbonate  175mg,  potassium 
bicarbonate  50mgin  5ml 
Heartburn  associated  with 
gastric  reflux,  reflux 
oesophagitis,  hiatus  hernia  etc 
10-20ml  four  times  a  day  after 
meals  and  at  night,  or  as 
required 

Caution:  Should  not  be  taken  by 
patients  on  tetracyclines  or 
severely  debilitated  patients 
500ml  around  £4.96 

Algicon  Tablets  (P) 

White  tablets  with  product  name 
on  one  side  and  'Rorer '  on  the 
reverse,  each  containing 
magnesium  alginate  250mg. 
aluminium  hydroxide- 
magnesium  carbonate  co-gel 
360mg,  magnesium  carbonate 
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320mg,  potassium  bicarbonate 
lOOmg 

Chew  one  or  two  tablets  four 
times  a  day  after  meals  and  at 
bedtime,  or  as  needed 
Caution:  Tablets  have  a  high  sugar 
content 

60  around  £4.14 


Alka  Seltzer 


Bayer 

White  effervescent  tablets  each 
containing  aspirin  324mg,  citric 
acid  965mg  and  sodium 
bicarbonate  I625mg,  i>i  original 
and  lemon  flavours 
Headache  with  upset  stomach 
Two  tablets  dissolved  in  water. 
Maximum  of  eight  in  24  hours 
Children  under  12:  Only  on  doctors 
advice 

12  £1.09  30  £1.79 


Altacite  Plus  Tablets  (p) 

Roussel 

White,  scored  tablets  each 
containing  hydrotalcite  500mg 
and  activated  dimethicone  250mg 
Dyspepsia,  flatulence, 
hyperacidity,  heartburn 
Adults:  One  to  two  tablets  Children 
aged  8-12:  Half  to  one  tablet. 
Take  between  meals  and  at 
bedtime.  Chew  or  crush  before 
swallowing 
20  £1.80 

Altacite  Plus  Suspension  (T1) 

Viscous ,  slightly  off-white 
aqueous  suspension ,  flavoured 
with  peppermint  and  containing 
hydrotalcite  500mgand  activated 
dimethicone  125mgm  each  5ml 
Adults:  10ml  Children  aged  812: 
5ml.  Take  as  above 
100ml  £1.80 


Alu-Cap  (p) 

3MRiker 

Opaque  green/red,  hard  gelatin 
capsules  marked  'Riker' ,  each 
containing  dried  aluminium 
hydroxide  gel  475mg 
Hyperacidity 

One  four  times  a  day  and  on 
retiring.  Not  suitable  for  children 
120  around  £6.62 


ftludrox 


Wyeth 

White,  peppermint-flavoured  gel 
consisting  of  aluminium 
hydroxide  mixture  (4c/> 
aluminium  oxide) 
Indigestion  and  other  dyspeptic 
conditions 

5-lOml  four  times  daily  between 
meals  and  on  retiring,  or  as 
required 

200ml  £1.07  500ml  £2.19 


Aludrox  Tablets 

White,  flat  bevel-edged  tablets 
marked  '  Wyeth '  on  one  face,  each 
containing  aluminium 
hydroxide hyi agn es mm  ca rbo nate 
co-dried  gel  282mg  and 
magnesium  hydroxide  85mg 
One  or  two  tablets  four  times  a 
day  and  on  retiring,  or  as 
required 
60  £2.03 


Andrews 


Sterling  Health 

White,  effervescent  powder 
containing  sodium  bicarbonate 
22.6%,  citric  acid  19.5%  and 
magnesium  sulphate  17.4% 
(alternative  diabetic  formula 
available) 

Upset  stomach,  indigestion  and 
biliousness. 

One  or  two  teaspoonfuls  or 
sachets  in  a  glass  of  water 
Tins  1 13g  £1.09  227g  £1.79. 
sachets  4x5g  £0.59  Diabetic 
formula  227g  £1.89 


Andrews  Answer 


Sterling  Health 

5g  sachets  of  granules  containing 
paracetamol  lgand  caffeine 
60mg  in  an  effervescent  base 
containing  sodium  bicarbonate 
and  citric  acid 
Upset  stomach,  "morning 
after"  feeling 

Dissolve  contents  of  one  sachet 
in  glass  of  water,  stir  and  drink 
when  effervescence  subsides 
Caution:  Do  not  take  more  than 4 
sachets  in  24  hours.  Contains  lg 
paracetamol,  so  do  not  take 
other  pain  relievers  within  24 
hours 
5  £1.09 


Andursil  Liquid 

Ciba 

White  peppermint-flavoured 
s u sponsion  co n ta in ing 
magnesium  hydroxide  200mg, 
aluminium  hydroxide  gel  200mg, 
aluminium  hyd roxide/ - 
magnesium  carbonate  co-dried 
gel  200mgand  activated 
polymethylsiloxane  150mgm  5ml 
Indigestion,  heartburn, 
flatulence 

Take  5-10ml  three  or  four  times 
a  day 

Caution:  If  taking  medication  from 
a  doctor,  consult  him  before 
using  this  medicine 
100ml  £1.34 

Andursil  Tablets 

Tablets  each  containing 
aluminium 

hydroxide/magnesium  carbonate 
co-dried  gel  750mgand  activated 
pal  vmeth  vlsiloxanc  250mg 
20  £1.49 


Asilone  Suspension 

Rorer 

Thick  white  suspension 
containing  activated  dimethicone 
135mg,  and  the  equivalent  of 
dried  aluminium  hydroxide 
421  hug  and  light  magnesium 
hydroxide  70mg 
Antiflatulent  and  antacid 
Adults:  5- 10ml  before  meals  and 
at  night,  or  as  required 
Caution:  Should  not  be 
administered  in  severe 
debilitation  or  renal  impairment 
100ml  £1.38  300ml  £2.19  500ml 
£3.32 

Asilone  Gel 

Thick  white  suspension 
containing  same  ingredients  as 
suspension 
500ml  £3.32 


Birley  Antacid  Powder 

Torbet 

White  powder  containing  dried 
aluminium  hydroxide  lOmg, 
magnesium  trisilicate  lllmgand 
light  magnesium  carbonate 
879mg 

Indigestion,  stomach  acidity, 
flatulence,  biliousness, 
heartburn 

lg  in  a  quarter  glass  of  water, 
after  each  meal  or  on  rising  and 
retiring 
35g  £1.36 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service 


Bismag 

Whitehall 

Tablets  each  containing  sodium 
bicarbonate  149mg,  heavy 
magrzsium  carbonate  130mg 
and  light  magnesium  carbonate 
26mg 

Indigestion,  flatulence  and 

stomach  acidity 

Two  to  four  tablets  with  water 

after  meals,  and  repeat  in  15 

minutes  if  necessary 

75  £0.93 165  £1.53 


Bisma  Rex  Tablets 


3M  Riker 

Pink  tablets  marked  'Bisma  rex ' 
each  containing  bismuth 
carbonate  13mg,  calcium 
carbonate  460mg,  magnesium 
trisilicate  90mg,  magnesium 
carbonate  heavy  I60mgand 
peppermint  oil  2mg 
Indigestion,  heartburn, 
flatulence 


Adults:  One  to  three  tablets. 
Children  aged  5-12:  Half  to  one 
tablet.  May  be  chewed  or 
swallowed  whole  with  a  drink  o 
water  after  meals 
50  £1.59 

Bisma  Rex  Powder 

Adults:  5-10ml.  Children:  2. 5-5ml. 
Take  in  water,  after  meals 
100g£1.50200g  £2.49 


Bisodol  Tablets 


Whitehall 

Peppermint-favoured  tablets 
each  containing  calcium 
carbonate  522mg,  light 
magnesium  carbonic  68mgand\ 
sodium  bicarbonate  64mg 
Indigestion,  dyspepsia, 
heartburn,  acidity  and  flatulencMj 
One  or  two  tablets,  sucked 
slowly  or  chewed,  as  required 
30  £0.83  48  £1.18  100  £1.73 

Bisodol  Powder 

Powder  containing  heavy 
magnesium  carbonate  18mg, 
light  magnesium  carbonate 
345mgand  sodium  bicarbonate 
532 mg  in  each  0.9g  dose 
5ml  in  warm  or  cold  water  after 
meals  or  as  required 
50g  £1.08  lOOg  £1.62 


Carbellon 

Torbet 

Black,  uncoated  tablets  each 
containing  charcoal  WUmg, 
belladonna  dry  extract  6mg, 
magnesium  hydroxide  100mga> 
peppermint  oil  0.003ml 
Indigestion,  flatulence, 
dyspepsia  and  hyperacidity 
Take  three  times  a  day  Adults: 
Two  to  four  tablets  Children  aged 
6-12:  Two  tablets  Children  aged  1-i'i 
One  and  a  half  tablets 
Caution:  Do  not  take  antibiotics 
with  Carbellon 
50  £1.39  250  £5.93 


De  Witt's  Antacid  Powder 


De  Witt 

Powder  containing  magnesium 
trisilicate  12% ,  light  magnesiur. 
carbonate  10%,  calcium 
carbonate  20% ,  sodium 
bicarbonate  48.5% ,  light  kaolin 
9%  ,  peppermint  oil  0.5% 
Indigestion,  gastric  acidity, 
dyspepsia,  heartburn  and 
stomach  discomfort 
One  teaspoonful  in  half  a  tumble 
of  water  after  meals,  repeated 
after  10  minutes  if  necessary 
50g  £1.05  lOOg  £1.75  200g  £2.85 

De  Witt's  Antacid  Tablets 

Tablets,  each  containing calciut, 
carbonate  324mg,  magnesium 
carbonate  194. 4mg,  magnesiun. 
trisilicate  64.8mg,  peppermint  o< 
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3.6mgand  lactose  129. 6mg 

One  or  two  tablets  to  be  sucked 

3r  chewed  at  the  first  sign  of 

discomfort 

l\  £0.79  60  £1.35 


)ijex  Liquid 

Brookes  Healthcare 

°ink,  mint-flavoured  suspension 
ontaining  aluminium  hydroxide 
\e\  4.9gand  magnesium 
ivdroxide  85mg  in  each  5ml 
ndigestion 

Idults  and  children  over  12:  5-10ml 
;very  2-4  hours  as  required 
Children  5-12:  Half  the  adult  dose 
!00ml  £1.49 

lijex  Tablets 

°ink,  mint-flavoured  tablets, 
■ach  containing  400mg 
ilu mini urn  hyd roxide - 
nagnesium  carbonate  co-dried 
*d 

idults  and  children  over  12:  Chew 
>ne  or  two  tablets  every  2-4 
lours  as  required  Children  5-12: 

ialf  the  adult  dose 
SO  £0.75 


liovol  Suspension 

'harmax 

Hint-flavoured  suspension 
ontaining  aluminium  hydroxide 
]00mg,  magnesium  hydroxide 
]00mg  and  dimethicone  25mg  in 
ach  5ml 

fyperacidity,  hiatus  hernia, 

latulence  and  ulcers 

Idults:  5-  10ml  lour  times  daily  or 

is  required  Children  over  6:  Half 

idult  dose 

100ml  £1.75 


(P)  denotes  that  a  product  is 
Pharmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


lynese 


jalen 


Wint  or  orange-flavoured 
uspension  containing 
nagaldrate  SOOmgin  5ml 
iOOml  around  £3.28 


:no 


ieecham  Health  Care 

hchets  or  bottles  of  original  or 
emon-flavoured powder.  Each  5g 
lose/sachet  contains  sodium 
ncarbonate  2.2g,  tartaric  acid 
43g,  citric  acid  0.87g,  sodium 
arbonate  0. 5g 

Stomach  upsets,  indigestion, 
latulence 

Dne  dose  in  a  glass  of  water. 
Repeat  in  2-3  hours  if  necessary 
aution:  Maximum  recommended 


daily  dose  50g  (10  sachets) 
Sachets  10  £1.06  Bottles  109g 
£1.38  218g  £2.27 


Gaviscon  Liquid 

Reckitt  &  Colman 

Pink ,  fennel-flavoured  liquid 
containing  sodium  alginate 
250mg,  sodium  bicarbonate 
133.5mgand  calcium  carbonate 
80mgin  each  5ml 
Heartburn  and  associated 
indigestion 

Take  after  meals  and  at  bedtime 
Adults  and  children  over  12:  lO-L'Onil 
Children  under  12:  5-  10ml 
200ml  £1.00 

Gaviscon  Tablets 

White  tablets  each  containing 
alginic  acid  500mg,  sodium 
bicarbonate  170mg,  dried 
aluminium  hydroxide  gel  lOOmg 
and  magnesium  trisilicate  25mg 
Take  after  meals  and  at  bedtime 
Adults  and  children  over  12:  One  to 
two  tablets  Children  under  12:  One 
tablet 
12  £1.06 


Geiusil 

Warner-Lambert 

White,  bevel-edged  tablet  marked 
'Geiusil '  on  one  side  and 
containing  magnesium  trisilicate 
500mg and  dried  aluminium 
hydroxide  gel  250mg 
Indigestion,  hyperacidity, 
heartburn 

One  or  two  tablets  chewed  or 
sucked  after  meals  or  whenever 
symptoms  arise 
20  £1.65  50  £2.65 


Kolanticon  Gel 


© 


Merrell  Dow 


Contains  dried  aluminium 
hydroxide gel200mg,  light 
magnesium  oxide  lOOmg, 
dicyclomine  2. 5mg  and 
dimethicone  20mg  in  each  5ml 
Dyspepsia,  oesophagitis,  hiatus 
hernia 

10-20ml  every  4  hours  as 
required 

125ml  £1.98  500ml  £3.28 


Loasid  Tablets 


® 


Calmic 


Off  white,  dispersible  tablets  with 
minty  flavour,  imprinted 
"Wellcome ' '  and  coded  '  'P4C ' ', 
each  containing  dried  aluminium 
hydroxide  230mg,  magnesium 
hydroxide  230mgand  simethicone 
12mg 

Indigestion,  heartburn  and 
flatulence 

Adults:  One  to  two  tablets  to  be 


"1 


When  a  patient  complains  of '  'upset  stomach" ,  find  out  exactly  what  they 
mean.  The  term  is  used  loosely  to  describe  anything  from  wind  to 
diarrhoea. 

Always  ask  the  patient  if  they  are  taking  any  other  medicines  because 
some  actually  cause  indigestion. 

Indigestion  remedies  reduce  the  amounts  of  iron  and  tetracyclines 
absorbed,  and  so  should  not  be  taken  at  the  same  time. 

Liquid  preparations  act  more  quickly  than  tablets,  so  recommend  these 
unless  the  patient  is  "on  the  move"  and  tablets  would  be  more 
convenient. 

Although  some  patients  use  sodium  bicarbonate  because  it  works  and  it 
is  cheap,  it  should  not  be  used  by  patients  on  salt-free  diets,  or  those 
with  heart  disease  or  hypertension.  It  should  be  used  for  short 
periods  only  to  ensure  that  the  acid  balance  of  the  blood  is  not  upset. 


taken  as  required,  after  or 
between  meals  and  at  night 
10  £0.80 


Maalox  Suspension 

Rorer 

White,  peppermint- flavoured 
suspension  containing  dried 
aluminium  hydroxide  gel  220mg 
and  magnesium  hydroxide  195mg 
in  each  5ml 
Heartburn  and  gastric- 
hyperacidity 

Adults:  10-20ml  20  minutes  to  one 
hour  after  meals  and  at  bedtime, 
or  as  required 

Caution:  Should  not  be  used  in 
patients  who  are  severly 
debilitated  or  suffering  from 
kidney  failure 
500ml  around  £3.28 

Maalox  Tablets 

White ,  peppermint-flavou red 
tablets  each  containing  dried 
aluminium  hydroxide  gel  400mg 
and  magnesium  hydroxide  400mg 
Adults:  One  or  two  tablets  well 
chewed,  and  taken  as  above 
100  around  £2.17 

Maalox  Sachets 

Ingredients  as  Liquid  in  10ml 
units 

20  around  £1.31 


Maalox  Plus  Suspension 

Rorer 

Ingredients  as  plain  suspension 
with  simethicone  (25mgin  each 
5ml)  added,  and  lemony  flavour 
Acid  indigestion,  heartburn  and 
flatulence 

Adult:  5- 10ml  four  times  a  day 
(after  meals  and  at  bedtime)  or 
as  required 

100ml  £0.95  500ml  around  £3.28 

Maalox  Plus  Tablets 

Ingredients  as  plain  tablets  with 
simethicone  (25mgin  each  tablet) 
added 

10  £0.59  50  £2.19 


Maclean  Indigestion  Tablets 

Beecham  Health  Care 

Tablets  containing  calcium 
carbonate  400mg,  light 
magnesium  carbonate  150mg 
and  stabilised  aluminium 
hydroxide  equivalent  to  dried 
aluminium  hydroxide  gel  183mg 
Indigestion,  excess  acidity, 
flatulence,  heartburn,  nervous 
dyspepsia,  nausea,  biliousness 
One  or  two  tablets  to  be  sucked 
or  chewed  as  required.  Repeat 
whenever  pain  or  discomfort  is 
felt 

24  £0.9948  £1.59 


Magnesium  trisilicate  mixture 

Magnesium  trisilicate  500mg, 
light  magnesium  carbonate 
500mg,  sodium  bicarbonate 
500mg,  peppermint  emulsion , 
concentrated  0.25ml,  chloroform 
water,  double  strength  5ml  in 
water  to  10ml 


Milk  of  Magnesia  Liquid 

Sterling  Health 

Suspension  containing 
magnesium  hydroxide  415mgper 
5ml 

Indigestion,  hyperacidity, 
heartburn  and  flatulence 
Adults:  5-10ml  Children  aged  3-12: 

5  ml 

Caution:  Discard  within  6  months 
of  opening 

100ml  £0.85  200ml  £1.49  300ml 
£1.99 

Milk  of  Magnesia  Tablets 

Tablets  containing  magnesium 
hydroxide  300mg 
Adults:  Two  to  four  tablets  Children 
6-12:  One  to  two  tablets 
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OTC  PRODUCT  LISTING 


Moorland  Tablets 


Crookes  Health  Care 

White  peppermint-flavoured 
tablets  embossed  on  one  side  with 
n  heart  shape,  'M '  and  Mum  land 
brand,  each  containing  bismuth 
aluminate  5.4mg,  magnesium 
trisilicate  29mg,  dried 
aluminium  hydroxide  gel 
11.6mg,  heavy  magnesium 
carbonate  94mg,  light  kaolin 
27mgand  calcium  carbonate 
464mg 

Indigestion,  heartburn  and 
flatulence 

Two  tablets  dissolved  slowly  in 
the  mouth  after  meals  and  last 
thing  at  night,  or  when  required 
20  £0.47 


Mucogel  Suspension 

Pharmax 

Suspension  containing  dried 
aluminium  hydroxide  gel  220mg, 
magnesium  hydroxide  195mgin 
5ml 

Dyspepsia,  heartburn,  gastritis, 
gastric  and  duodenal  ulceration, 
reflux  oesophagitis,  hiatus 
hernia 

Adults:  10-20ml  after  meals  and  at 
night 

500ml  £3.28 
Mucogel  Tablets 

White  tablets  marked  'P '  in  a 
hexagon,  each  containing  dried 
aluminium  hydroxide  gel  400mg 
and  magnesium  hydroxide  400mg 
Adults:  One  or  two  tablets  after 
meals  and  at  night 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service 


Novasil  Suspension 

Cupal 

Pink,  peppermint-flavoured 
suspension  containing  sodium 
bicarbonate  455mg,  light 
magnesium  carbonate  333mg 
and  peppermint  oil  0. 01ml  in 
each  10ml 

Indigestion  and  acidity 

10ml  after  meals  or  as  required 

150ml  £1.30 

Novasil  Tablets 

White,  peppermint-flavoured 
chewable  tablets  each  containing 
heavy  magnesium  carbonate 
220mg,  calcium  carbonate 
220mgand  sodium  bicarbonate 
15.6mg 

Indigestion,  heartburn  and 
acidity 

Chew  or  suck  one  or  two  tablets 
after  meals  or  as  required 
36  £0.85 


Opas  Tablets 

Leo 

White  tablets  each  containing 
sodium  bicarbonate  68mg, 
calcium  carbonate  136mgand 
heavy  magnesium  carbonate 
I36mg 

Acid  indigestion,  heartburn, 
flatulence  and  dyspepsia 
Adults:  Two  to  three  tablets 
sucked  after  each  meal  or  as 
required 

:;o  £0.69  (in  £1.05  90  £1.44 

Opas  Powder 
lOOg  £1.35 


Opazimes  ® 

Leo 

Buff-coloured,  round  flat- 
bevelled  tablets  in  foil  strips,  each 
tablet  contains  dried  aluminium 
hydroxide  gel  700mg,  belladonna 
dry  extract  3mg,  morphine 
hydrochloride  0.25mg 
Upset  stomach,  "holiday 
stomach"  diarrhoea 
Adults:  Two  tablets  to  be  sucked 
or  chewed  every  4  hours  to  a 
maximum  eight  tablets  in  24 
hours 

Children  over  6:  One  tablet  to  be 
sucked  orchewed  every  4  hours 
to  a  maximum  four  in  24  hours 
24  £1.46 


Pepto-Bismol  (p) 

Procter  &  Gamble 

Pink,  sugar-free  suspension 
containing  bismuth  salicylate 
87. 6mg  in  each  5ml  of  demulcent 
base 

Indigestion  and  other  stomach 
conditions  (see  bottle) 
Adults:  30ml  Children  10-14 yean: 
20ml  6-10  years:  10ml  3-6  yean,: 
5ml.  Repeat  dose  every  half  to 
one  hour  if  needed.  Up  to  eight 
doses  in  24  hours 
Caution:  If  taking  medicines  for 
anticoagulation  (thinning  the 
blood) ,  diabetes  or  gout,  or  if 
you  are  pregnant,  consult  a 
doctor  before  taking  this 
product.  If  taken  with  aspirin  and 
ringing  of  the  ears  occurs , 
discontinue  use.  Consult  a 
doctor  before  giving  this 
medicine  to  children,  including 
teenagers,  during  or  after 
recovery  from  chickenpox  or  flu. 
May  cause  a  temporary 
darkening  of  the  stool 
120ml  £1.87 


mcthylpolysiloxane  25mg, 
magnesium  hydroxide  lOOmg, 
aluminium  hydroxidegel  4. 75ml 
m  5ml 

Dyspepsia,  peptic  ulcer, 
gastritis,  flatulent  dyspepsia, 
oesophagitis,  hiatus  hernia 
Adults:  5-10ml  between  meals 
and  at  bedtime  Children  under  5: 
2.5ml  with  food  up  to  six  doses  a 
day  5-12:  5ml  with  food  up  to  six 
doses  a  day 
300ml  £1.99 

Polycrol  Tablets  (P) 

Circular,  flat,  bevelled-edge 
tablet,  consisting  of  two  layers, 
green  and  white,  green  face 
imprinted  with  letter  \\r,  each 
containing  activated 
mcthylpolysiloxane  25mg, 
aluminium 

hydroxide /magnesium  carbonate 
co-dried  gel  275mg 
Adults:  One  or  two  tablets  to  be 
chewed  between  meals  and  at 
night  Children  under  5:  Half  a  tablet 
to  be  chewed  two  or  three  times 
a  day  5-12:  One  tablet  to  be 
chewed  two  or  three  times  a  day 
Caution:  Should  not  be 
administered  to  patients  with 
renal  failure  or  who  are  severely 
debilitated 

12  £0.79  120  around  £2.71 


Polycrol  Forte  (p) 

Nicholas  Laboratories 

White,  viscous  peppermint- 
flavoured  gel  containing  activated 
mcthylpolysiloxane  125mg, 
magnesium  hydroxide  lOOmg, 
aluminium  hydroxide  gel  4. 75ml 
in  5ml 

Dyspepsia,  heartburn,  hiatus 
hernia,  flatulence,  abdominal 
distension  and  other  conditions 
of  flatulence  and  hyperacidity 
Adults:  5-10ml  between  meals 
and  at  bedtime  Children  under  5: 
2.5ml  with  food  up  to  six  doses  a 
day  5-12:  5ml  with  food  up  to  six 


doses  a  day 

Caution:  Should  not  be 

administered  to  patients  with 

renal  failure  or  who  are  severely 

debilitated 

300ml  £1.99 

Polycrol  Forte  Tablets  (J 

Circular,  white ,  flat-faced  tablet, 
mi*  tin  i  is  plain,  the  otht  >  is 
impressed  with  a  triangle  and  the 
words  '  'Polycrol  Forte ' '  round 
the  periphery,  each  containing 
activated  mcthylpolysiloxane 
250mg,  aluminium 
hydroxide/magnesium  carbonate 
eo-dnedgel  275mg,  magnesium 
hydroxide  lOOmg 
Adults :  One  or  two  tablets  to  be 
chewed  between  meals  and  at 
night 

12  £0.79  120  around  £2.71 


Premiums  Antacid  Tablets  (p) 

Newton  Chemical 

White  tablets,  scored  on  one  side 
and  embossed  'Premiums '  on  the  I 
reverse,  each  containing 
magnesium  trisilicate  40mg, 
dried  aluminium  hydroxide  gel 
125mg,  light  magnesium 
carbonate  150mg,  creta  250mg, 
peppermint  oil  4.2mg 
Heartburn,  acid  indigestion 
Suck  or  chew  one  or  more 
tablets  as  needed 
20  £1.15 

1 1 

Rennie 


Nicholas 

White,  square  tablets  each 
containing  calcium  carbonate 
680mgand  light  magnesium 
carbonate  80mg,  in  spearmint 
and  original  flavours 
Acid  and  nervous  indigestion, 
heartburn,  flatulence,  acidity  and 
dyspepsia 

Chew  or  suck  two  tablets  as 


Polycrol 


Nicholas  Laboratories 

White,  peppermint-flavoured 
suspension  containing  activated 


Remember 


When  a  patient  complains  of '  'upset  stomach" ,  find  out  exactly  what  they 
mean.  The  term  is  used  loosely  to  describe  anything  from  wind  to 
diarrhoea. 

Always  ask  the  patient  if  they  are  taking  any  other  medicines  because 
some  actually  cause  indigestion. 

Indigestion  remedies  reduce  the  amounts  of  iron  and  tetracyclines 
absorbed,  and  so  should  not  be  taken  at  the  same  time. 

Liquid  preparations  act  more  quickly  than  tablets,  so  recommend  these 
unless  the  patient  is  "on  the  move"  and  tablets  would  be  more 
convenient. 

Although  some  patients  use  sodium  bicarbonate  because  it  works  and  it 
is  cheap,  it  should  not  be  used  by  patients  on  salt-free  diets,  or  those 
with  heart  disease  or  hypertension.  It  should  be  used  for  short 
periods  only  to  ensure  that  the  acid  balance  of  the  blood  is  not  upset. 
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Chemist  assistant  Janette  Cooper  won  a  week-end  for  two  in  Paris  in 
a  national  competition  jointly  organised  by  Numark  and 
International  Laboratories.  Janette ,  who  works  for  pharmacist  Sandy 
Govan  in  Ack worth,  near  Pontefract ,  was  the  only  chemist  assistant 
among  scores  in  the  competition  to  correctly  answer  questions  on 
product  knowledge  and  went  into  the  draw  with  two  other  Numark 
chemists.  She  is  pictured  receiving  the  voucher  for  her  tickets  from 
International  Laboratories 's  David  Farrar  and  is  flanked,  on  the 
left,  by  her  boss  Sandy  Govan  and,  on  the  right,  by  Numark  director 
and  general  manager  of  Bradford  Chemists  Alliance ,  Tony  Garlick 


required.  Repeat  when 
necessary  to  a  maximum  of  16 
per  day 

12  £1.64  24  £0.75  48  £1.15  96  £1.69 
Rennie  Plus 

White,  circular  tablets  each 
containing  activated  methylpoly- 
siloxane  250mg,  magnesium 
hydroxide  lOOmg,  aluminium 
hydroxide /magnesium  carbonate 
co-dried  gel  275mg 
Chew  one  or  two  tablets  as 
required  to  a  maximum  of  8  per 
day.  Not  recommended  for 
children  under  12  years 
18  £1.35 


Resolve 


Beecham  Health  Care 

Each  sachet  contains 
paracetamol  lOOOmg,  citric  acid 
1185mg,  sodium  bicarbonate 
808mg,  potassium  bicarbonate 
715mg,  sodium  carbonate 
153mg,  vitamin  C  30mg  in  abase 
containing  glucose 
Relieves  headache  and  settles 
the  stomach 

One  sachet  in  water  (150-200ml) 
every  four  hours  as  required 
Caution:  Not  more  than  four 
sachets  in  24  hours.  Not  to  be 
given  to  children  under  16 
5  £1.10 10  £1.82 


Roter 


Roterpharma 

Pink  tablets,  marked  'Roter', 
containing  bismuth  subnitrate 
300mg,  light  magnesium 
carbonate  400mg,  sodium 
bicarbonate  200mg  and  frangula 
bark  25mg 

Peptic  ulceration,  gastritis, 
dyspepsia 

One  to  two  tablets  in  warm 
water  three  times  a  day 
20  £0.99  60  £2.68  120  £4.81  500 
£18.03 


Setlers 


Beecham  Health  Care 

'Original  mint  or  spearmint- 
flavoured  tablets,  each  containing 
calcium  carbonate  534mg, 
magnesium  hydroxide  160mg 
Acid  indigestion,  heartburn, 
flatulence,  dyspepsia,  nervous 
indigestion  and  discomfort  after 
eating 

One  or  two  tablets  to  be  sucked 
or  chewed  whenever  discomfort 
is  felt  up  to  a  maximum  of  16 
tablets  a  day 

10  £0.35  30  £0.79  50  £1.15  100 
1X69  

Setlers  Liquid 

Suspension  containing  the 
equivalent  of  dried  aluminium 
hydroxide  222mg,  magnesium 


hydroxide  204mg  in  5ml 
Adults  and  children  over  12: 15ml 
Children  aged  6-11:  To  relieve 
upset  stomach  5-10ml.  Doses  to 
be  taken  whenever  discomfort  is 
felt  up  to  a  maximum  of  four 
doses  in  24  hours 
150ml  £1.39 

Setlers  Extra  Strength 

Tablets  containing  dried 
aluminium  hydroxide  375mg and 
magnesium  hydroxide  375mg 
Indigestion,  heartburn, 
dyspepsia  and  flatulence 
Adults  and  children  over  12:  One  or 
two  tablets  to  be  sucked  or 
chewed  whenever  pain  or 
discomfort  is  felt,  up  to  a 
maximum  12  tablets  in  24  hours 
24  £1.35 


Setlers  Turns 


Beecham  Health  Care 

Assorted  fruit-flavoured  tablets 
(cherry,  orange  and  lemon),  each 
containing  calcium  carbonate 
500mg 

Acid  indigestion,  heartburn, 
flatulence,  dyspepsia,  nervous 
indigestion  and  discomfort  after 
eating 

One  or  two  tablets  to  be  sucked 
or  chewed  when  required,  up  to 
16  tablets  a  day 
36  £0.89  75  £1.45  150  £2.59 


Simecmi  Suspension 

Wyeth 

White,  peppermint-flavoured 
suspension  containing 
aluminium  hydroxide  215mg, 
magnesium  hydroxide  80mgand 
simethicone  25mg  in  5ml 
Hyperacidity,  indigestion  and 
flatulence 

10ml  after  or  between  meals  and 
on  retiring 
200ml  around  £4.02 

Simeco  Tablets  (P) 

White/pink  layered  tablets,  each 
containing  aluminium 
hydroxide/magnesium  carbonate 
co-dried  gel  282mg,  magnesium 
hydroxide  85mgand  simethicone 
25mg 

Two  tablets  after  or  between 
meals  and  on  retiring 
60  around  £5.43 


Sovol  Liquid 

Carter-Wallace 

White  liquid  containing 
aluminium  hydroxide  gel  200mg, 
magnesium  hydroxide  200mg  and 
dimethtcone  25mg  in  each  5ml 
Hyperacidity,  flatulence 
Adults:  10ml  as  required  Children: 
Reduced  dosage 
100ml  £1.30 


Sovol  Tablets 

Tablets  containing  aluminium 
hydroxide/magnesium  carbonate 
co  dried  gel  300mg,  magnesium 
hydroxide  lOOmgand 
dimcthicone  25mg 
Two  as  required 
12  £0.75  48  £1.95 


(P)  denotes  that  a  product  is 
Pharmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


Topal  Tablets 

ici 

Pale  cream,  round  tablets  with  a 
caramel  taste,  containing alginic 
acid  200mg,  dried  aluminium 
hydroxide  gel  30mgand  light 
magnesium  carbonate  40mg 
Heartburn  and  discomfort  due  to 
reflux  oesophagitis,  hiatus 
hernia,  gastritis  and  hyperacidity 
One  to  three  tablets  chewed  four 
times  a  day  after  meals  and  at 
night 

Caution:  Care  with  diabetics. 
Avoid  in  early  pregnancy.  Not 


recommended  in  severely 
debilitated  patients 
42  £2.89 


Umigest 

Unigreg  

Uncoated,  white,  strong 

peppermint -flavoured  tablets 

overprinted  'Unigest' ,  each 

containing  dried  aluminium 

hydroxide  gel  450mg  and 

dimethicone  400mg 

Acid  indigestion,  heartburn, 

flatulence,  dyspepsia 

One  to  two  tablets  sucked  or 

chewed  slowly  after  meals  and  at 

bedtime 

Caution:  Do  not  swallow  whole. 
Not  recommended  for  children 
12  £1.54 


Windcheaters 


Napp  

Green  gelatinous  capsules 
containing  activated  dimcthicone 
Flatulence 

One  or  two  capsules  three  or 
four  times  a  day 
30  £1.65 
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BEAUTY  BASICS 


Talking 

Hair  has  always  been  a  woman's  crowning  glory  —  but  with  Summer 
approaching,  many  customers  will  have  more  hair  problems  than  they  can 
cope  with.  Here  Over  the  Counter  shows  you  how  to  put  the  bounce  back  in 
your  bonce,  all  year  round 


It's  Summer  again  —  the  time  when  we  all 
expose  ourselves  to  the  sun  and  come  back 
from  our  holidays  with  hair  which  has  all  the 
consistency  of  rough  hessian  matting. 

The  awful  truth  is  that  the  effects  of  the 
Summer  sun  stay  with  you  for  six  months, 
because  sun  can  damage  the  cells  that  produce 
hair.  Then,  the  only  real  solution  is  to  let  dry, 
sun-parched  hair  grow  long  enough  to  be  cut 
off!  But  prevention  is  better  than  cure,  and  by 
following  a  few  simple  rules  you  can  keep  your 
hair  in  peak  condition,  and  avoid  holiday 
'disasters. 

You  are  born  with  a  vast  amount  of  hair, 
90,000  to  150,000  hairs  per  head,  to  be 
precise.  But  even  though  you've  got  a  lot  of  it, 
and  even  though  it  usually  grows  at  a  rate  of 
five  to  eight  inches  a  year,  you  can't  afford  to 
be  rough  when  you're  handling  it. 

Being  gentle  with  your  hair  pays  off.  The 
first  trick  is  not  to  break  it.  All  sorts  of 
conditions  can  affect  your  hair,  and  it  is  best  to 
avoid  over-harsh  shampoos,  hard  rubbing,  or 
overheating  with  tongs,  rollers  or  dryers. 
Clumsy  use  of  hairgrips,  hairbands,  elastic 
bands  and  constantly  pushing  the  hair  out  of 
the  eyes  can  also  cause  the  dreaded  split  ends. 

Split  ends  can  start  at  the  bottom  of  the 
hair,  and  creep  up  the  hair  shaft,  leaving  an 
ugly  looking  fuzz  of  wisps  all  over  the  head  in 
the  worst  cases. 

Know  your  hair 

It  is  vital  to  know  your  hair  type  before 'setting 
off  to  buy  any  haircare  products.  Marketing 
men  are  currently  redesigning  most  of  their 
products  to  reflect  "condition"  as  opposed  to 
type.  The  argument  goes  that  hair  passes 
through  a  number  of  different  "stages"  in  a 
year,  as  it  may  be  permed  at  one  time, 
coloured  at  another  time,  and  dry  and  lank  in 
its  in-between  stages.  It  is  useful  to  be  aware 
of  both  condition  definitions,  as  well  as  the 
older  categories  like  dry  hair,  greasy  hair  and 
so  on,  as  customers  may  take  a  while  to  catch 
up  with  this  new  way  of  thinking. 

Hair  conditions 

Dry    unmanageable    hair  usually 
accompanies  a  dry  scalp,  and  looks  and  feels 
coarse  and  fuzzy  to  the  touch. 
Lank/dull  hair  has  an  average-to-coarse 


feel,  and  has  a  tendency  to  fall  out  of  shape  and 
lose  style.  A  greasy  or  dandruff-prone  scalp 
often  accompanies  this  condition. 
Permed/coloured  hair.  Both  perming  and 
colouring  can  damage  the  hair,  and  make  it  dry 
and  unmanageable.  Specialist  products  are 
available  for  both  conditions. 
Fine  hair.  Blondes  have  the  largest  number 
of  hair  follicles  because  they  usually  have  the 
finest  hair.  Brunettes  are  average,  and 
redheads  usually  have  deceptively  thick  hair 
because  they  have  more  follicles. 


Hair  types 

Hair  type  is  just  another  way  of  defining  what 
a  particular  person's  hair  is  like. 
Dry  hair.  Dry  hair  feels  coarse,  and  the 
condition  can  get  worse  later  in  life  as 
production  of  hair's  natural  conditioner  - 
sebum  —  slows  down.  Dry  hair  is  usually 
fragile,  brittle,  lacking  in  lustre,  and  snarls  and 
splits  easily. 

It  can  be  helped  by  massaging  the  scalp 
with  oil  before  shampooing,  or  by  using 
specialist  deep  conditioning  treatments. 
Conditioner  is  must  at  every  wash,  and  heated 
rollers  or  dryers  should  be  avoided.  Instead, 
let  the  hair  dry  naturally  and  use  spray  "mist" 
conditioning  products  during  the  day  for  extra 
shine. 

Oily  hair.  Greasy  hair  is  the  bugbear  of  the 
young,  the  tense,  and  those  who  have  an 
unbalanced  diet.  It  is  lank  and  cannot  keep  its 
style,  and  it  can  very  easily  become  smelly  as 
it  traps  dirt  and  sweat.  It  is  comforting  to  know 
that  hair  gets  drier  as  it  gets  older. 

Until  then,  wash  frequently,  using 
astringent-soaked  cotton  wool  to  clean  the 
scalp.  Avoiding  fatty  foods  can  also  help. 
Normal  hair.  Normal  hair  is  glossy,  with  a 
clear  shine.  The  biggest  problem  is  usually  dry 
ends,  and  the  hair  can  be  washed  every  three 
to  five  days,  massaging  conditioner  into  the 
ends  to  give  them  extra  protection.  For  any 
"mixed  hair' '  condition,  treat  the  problem  that 
you  think  is  most  serious. 
Mixed  hair.  Greasy  scalp  with  dry  ends  is  a 
frequent  problem,  and  quite  tricky  to  deal 
with.  The  solution  is  to  alternate  a  shampoo 
for  normal  hair  with  one  for  greasy  hair, 
applying  shampoo  only  to  the  length  of  the 
scalp,  and  letting  the  water  take  the  shampoo 
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Style  file 


Styling  products  are  applied  after 
the  hair  has  been  shampooed  and 
conditioned.  Mousse  is  usually 
applied  while  the  hair  is  still  damp, 
and  worked  through  to  give  extra 
volume  and  different  types  of  hold. 
Gel  is  frequen  tly  used  to  spike  the 
hair  where  mousse  is  not  strong 
enough,  and  to  hold  down  stray 
edges.  Waxes  are  increasingly 
popular,  especially  among  the 
young.  They  are  generally  used  to 
give  extra  gloss  to  dry  hair  and  to 
mould  it  into  place.  Setting  lotions 
are  so  undergoing  something  of  a 
revival,  with  the  return  of  longer 
styles  for  both  men  and  women,  as 
they  can  create  softer,  fuller  looks 


Fig  3 


to  the  ends  of  the  hair.  Conditioner  can  be 
used  from  the  ears  down  to  combat  dry  tips. 

Brushing 

If  you  think  that  brushing  is  simple  read  on. 

•  Brushing  removes  dirt  and  debris,  helps  to 
stimulate  the  flow  of  blood  to  the  scalp,  and 
aids  the  spread  of  sebum  and  eliminates 
electric  "static". 

•  Start  with  a  good  brush.  Spiky  brushes  can 
damage  the  hair.  Bristle,  or  bristle  and  nylon 
brushes  are  effective.  Bone  combs  are  ideal, 
but  vulcanite  and  good  quality  nylon  also  work 
well. 

Remember  how  the  Victorians  used  to 
brush  their  hair  a  hundred  strokes  a  night? 
Well,  this  may  seem  a  bit  excessive  today,  but 
careful  brushing  from  the  roots  to  the  ends  of 
the  hair  is  essential. 

•  Brushing  before  shampooing  can  help  to 
redistribute  the  natural  oils  through  the  hair. 

•  To  brush,  put  your  head  down,  and  brush 
from  the  nape  to  the  ends  of  the  hair. 

•  The  idea  is  to  feel  the  brush  going  through 
more  and  more  easily,  with  the  volume  of  the 
hair  improving.  Don't  hack  away  at  the  hair  or 
pull  brushes  sharply  when  you  reach  the  ends, 
and  backcomb  at  your  peril! 

Shampoo 

Shampoo  cleanses  the  hair,  and  can  give  it  a 
pleasant,  lingering  fragrance.  (See  fig  1). 

•  Choose  shampoo  very  carefully  according 
to  hair  condition/type. 

A  greasy  scalp  is  usually  quite  pliable,  and 
benefits  from  warm  as  opposed  to  hot  water, 
and  an  extra  final  rinse.  If  the  hair  is 
excessively  greasy,  apply  the  shampoo  onto 
dry  hair. 

•  A  dandruff-prone  scalp  should  be  carefully 
washed  to  remove  any  traces  of  soap,  and 
combs  and  brushes  should  be  washed  every 
time  they  are  used. 

How  often  should  you  shampoo?  The 
answer  is  as  often  as  you  like .  The  trend  is  to 
wash  more  frequently,  so  if  you  find  that  you 
are  shampooing  daily  use  a  frequent-use 
shampoo. 

•  Brush  the  hair  before  shampooing. 

•  Wet  the  hair,  and  apply  the  shampoo  evenly 
across  the  hair  and  scalp,  massaging  in  well 
with  your  hands  (not  your  nails!).  Concentrate 
on  the  hairline  where  dirt  and  debris  can 
collect. 

•  Rinse  and  rinse  again,  until  your  hair  has 
that  "squeaky  feel"  that  mothers  usually  go 
on  about.  Any  remaining  products  on  the  hair 
will  dull  it. 

•  Finish  with  a  cold  water  rinse  to  make  the 
hair  shinier  and  more  glossy. 

•  It's  better  to  wash  your  hair  with  a  shower 
attachment  in  the  bath  or  in  the  shower  itself. 
It's  not  really  good  enough  to  dunk  your  head 
in  the  bath  water.  Think  of  all  the  bits  of  soap, 
scum  and  flaked  skin  lurking  there! 

Conditioner 

Women  with  greasy  hair  have  an  in-built  panic 
button  which  tells  them  not  to  buy  conditioner 
because  they  think  that  it  will  make  their 
problem  more  obvious.  In  fact,  even  dull  hair 
needs  conditioning  for  fullness,  body  and 
smoothness,  and  there  are  oil  free  products 
that  will  suit  this  kind  of  hair  well. 

Conditioner  is  the  "coverall"  that  helps  to 
stop  long  fine  hair  from  going  limp  in  damp 
weather,  or  from  getting  wispy,  and  curly  hair 
from  springing  up  in  the  wet.  It  keeps  all  hair 


types  smooth,  and  helps  to  avoid  split  ends. 

•  As  with  shampoo,  be  sparing  and  apply  all 
over  to  hair  which  has  been  thoroughly  rinsed 
after  shampooing.  (See  fig  2). 

•  Combing  the  conditioner  through  the  hair 
is  a  good  ploy  to  help  even  out  its  distribution. 

•  Rinse  thoroughly  with  warm  water. 

•  If  the  hair  is  very  dry ,  re-apply  conditioner 
to  the  last  two  inches,  then  rinse  slightly  and 
blot  the  whole  head  dry  with  a  towel.  (See  fig 
3).  Now,  apply  your  usual  styling  products, 
such  as  mousse  or  gel,  before  drying  then 
follow  up  with  a  hair  spray  if  you  need  to  keep 
you  hair  in  place. 

Drying 

•  Wherever  possible  let  the  hair  dry 
naturally. 

•  Avoid  using  hairdrying  appliances  too 
regularly,  hold  the  hairdryer  a  good  way  from 
your  head,  and  use  a  low  temperature  setting. 
If  you  bring  a  hairdryer  close  to  your  face, 
you'll  soon  feel  uncomfortable  so  think  what 
the  same  heat  is  doing  to  your  hair. 

Holiday  haircare 

•  If  you  are  thinking  of  having  a  perm,  try  to 
do  it  at  least  a  couple  of  weeks  before  you  go 
on  holiday  to  give  the  hair  a  chance  to  settle 
down.  Remember  that  in  humid  climate  hair 
can  pick  up  moisture  from  the  atmosphere 
which  means  that  naturally  wavy  hair  becomes 
frizzier,  and  permed  hair  becomes  heavier. 

•  If  you  are  going  to  have  your  hair  coloured , 
wait  until  you  get  back.  Salt  water  and  sunlight 
can  react  with  the  hair  and  cause 
discolouration,  and  people  with  highly 
coloured  hair  can  find  that  if  they  swim  in 
chlorinated  water  the  hair  takes  on  a  greeney 
cast.  The  experts  say  that  there  is  very  little 
that  can  be  done  about  this,  so  a  bathing  cap  is 
a  useful  precaution. 

•  Take  plenty  of  combs,  hairslides  and 
scarves  when  you  go  on  holiday  to  keep  the 
hair  back  from  the  face.  Before  putting  it  up, 
comb  conditioner  or  conditioning  gel  right 
through  the  hair.  Each  time  you  come  out  of 
the  sea,  rinse  the  hair  with  freshwater  if  you 
can,  and  reapply  conditioning  products. 

•  Alternatively,  wear  a  scarf,  a  towel  or  a  sun 
hat  for  added  protection.  A  white  or  light  one 
will  do  a  better  job  of  protecting  you  from  the 
sun's  ultra  violet  (UV)  rays. 

•  If  your  hair  feels  dry  and  sticky,  you  can  rub 


the  hair  roots  with  cologne  soaked  swabs  of 
cotton  wool  between  showers. 

•  Some  companies  have  produced  specialist 
hair  products,  including  sunscreens,  but  their 
effectiveness  is  unknown. 

Getting  home 

If  you  get  home  having  ignored  all  warnings 
and  your  hair  is  an  absolute  disaster,  here  are 
some  emergency  tips: 

•  Make  an  appointment  to  see  the 
hairdresser  at  once  for  advice,  and  have  your 
hair  trimmed  once  every  six  weeks. 

•  Use  good  conditioning  products,  and 
choose  a  deep  conditioning  product  for  use 
once  every  two  weeks.  However  desperate 
you  feel  when  you  look  at  the  dry  state  of  your 
hair,  stick  to  this  otherwise  you  could  overload 
it  and  get  a  bad  attack  of  the  greasies! 

•  Avoid  all  sorts  of  highlighting,  perms,  and 
colours  unless  the  hair  is  in  very  good 
condition. 

•  When  using  hairsprays  and  styling  agents, 
avoid  '  'extra  strong"  hold  products  because 
your  hair  will  be  too  brittle  to  cope.  Go  for  a 
more  gentle  and  natural  look  until  the  condition 
of  your  hair  comes  back  again. 

•  For  instant  elasticity,  use  a  spray 
conditioner. 

Special  tips  for  Afro  Caribbean  hair 

All  the  tips  apply  to  black  girls,  too.  However, 
since  afro  hair  is  naturally  quite  dry  it  needs 
extra  care  before  exposure  to  the  sun. 

•  Products  used  will  vary  according  to 
whether  the  hair  is  natural,  permed,  relaxed, 
or  plaited,  and  on  its  present  condition. 

•  Use  intensive  conditioners  containing 
substances  like  keratin,  placenta,  and 
cholesterol  after  shampooing. 

•  Steam  treat  the  hair  once  a  week,  using  a 
specialist  electrically-heated  steam  treatment 
cap.  At  the  hairdressers,  tell  them  you  are 
going  away  and  ask  them  to  recommend 
protein  or  oil-based  products. 

•  Although  black  afro  hair  is  usually  dry,  the 
scalp  isn't  necessarily  dry  too.  Often,  black 
girls  will  apply  lots  of  oils  to  dry  hair  on  a 
greasy  scalp  which  tends  to  block  the  pores. 
This  problem  can  be  helped  by  applying  cotton 
wool  soaked  in  astringent  along  the  partings  in 
the  hair.  This  will  lift  excess  oil  and  tone  the 
scalp  before  the  usual  washing  routine. 
Special  thanks  to  II  'ellafor  all  their  help  and  adru  e. 
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"I  100, 200  &  400  are: 

a)  the  number  of  husbands  Eliza- 
beth Taylor,  Joan  Collins  and  Zsa 
Zsa  Gabor  have  had  respectively. 

b)  the  number  of  extras  in  Ben 
Hur,  re-make  of  Ben  Hur  and  re- 
make of  the  re-make  of  Ben  Hur. 

c)  the  three  different  speeds  of 
'Kodacolor'  Gold  35mm  Film. 


|    I    I  I 

2  To  capture  the  fine  detail  of 
E.Ts  complexion  you  would 
suggest: 

a)  an  expensive  night  cream. 


b)  a  paper  bag. 


c)  a  roll  of  'Kodacolor'  Gotd  100 
Film. 


3  To  capture  exactly  what's 
going  on  in  The  Fog,  you'  . 
would: 

a)  have  a  little  grope-about  you. 


b)  put  your  fog  lamps  on. 


c)  use  a  roll  of  'Kodacolor'  Gold 
200  Film. 


Put  your  film  knowledge  to 
he  test  and  find  out  how  much 
iou  really  know  about  the 
Kodacolor'  Gold  Film  sold 
)ver  your  counter. 

'Kodacolor'  Gold  Film  is 
he  world's  most  popular  range 
)f  colour  print  film  catering  for 
all  your  customers  photo- 
graphic needs,  from  holiday 
maps  to  stopping  the  action  at 
he  Grand  Prix. 

Whichever  film  your 
customers  choose  you  can  be 
confident  that  'Kodacolor' 
Sold  Film  assures  them  of 


z  5> 


prints 


quality,  reliability  and  great 
colour  reproduction  every  time. 

The  greater  your  knowledge, 
the  more  advice  you  can  give 
your  customers  and  the  more 
film  you'll  sell.  So  make  sure 
you're  a  'Kodacolor'  Gold 
Film  buff  NOW! 


Instructions 

Test  your  knowledge  of  the 
Kodacolor'  Gold  Film  range  by  taking  part 
in  the  quiz  above.  Then  turn  the  page  upside 
down  to  discover  the  correct  answers 
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Kodacolor  Gold  Film 


Kodak 


Kodak,  Kodacolor  and  Gold  are  trademarks 
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Pets:  It's 
your  week! 

We're  calling  for  your  help  again. 
This  time  it's  something  that's  a 
lot  more  fun  than  April's  "Stop 
the  louse"  campaign.  The  UK's 
first  National  Pet  Week  is  from 
April  30  to  May  7. 

The  British  are  renowned  for 
their  love  of  pets,  so  you  can 
imagine  the  interest  this  week  has 
aroused.  The  organisers,  the 
public,  pet  products 
manufacturers,  just  about 
everyone  will  be  doing  something 
special  to  mark  the  week. 

All  over  the  country  there  will 
be  pet  shows,  grooming 
competitions,  dogs  dinner  parties, 
veterinary  advisory  evenings, 
celebrity  sponsored  walks,  to 
name  but  a  few  of  the  things 
planned.  Posters,  flyers  and  car 
stickers  will  promote  National  Pet 
Week,  which  is  being  co-ordinated 
by  the  Pet  Health  Council.  There 
are  27  participating  organisations, 
including  our  own  Royal 
Pharmaceutical  Society. 

The  aims  of  the  week  are  to: 

•  promote  responsible  pet 
ownership 

•  make  people  aware  of  the 
benefits  of  pets  to  people 

•  increase  public  awareness  of 
services  available  for 
professionals  involved  with  pet 
animals 

•  raise  awareness  of  working 
animals. 

Local  events  are  being 
organised  by  regional  controllers, 
and  at  most  of  these  events  you 
will  be  able  to  buy  button  badges, 
T-shirts,  pens  and  pencils,  jockey 
hats  and  carrier'  bags.  With 
roadshows  in  schools,  features  in 
women's  magazines  and  pet  care 
articles  in  local  newspapers,  you 
can  be  sure  that  your  customers 
will  be  wanting  advice  on  products 
they've  seen  or  heard  about. 

If  you  don't  already  stock  pet 
medicines,  perhaps  you  should 
speak  to  your  pharmacist  about 
keeping  a  range'.  After  all,  the 
experts  say  the  trends  towards 
self-medication  and  natural 
remedies  are  bound  to  create 
interest  in  keeping  pets  healthy. 
Manufacturers  are  well  aware  of 
this;  Regina  Royal  Jelly 
relaunched  their  Animal  Magic- 
range  at  Craft's  Dog  Show  this 
year,  with  six  royal  jelly  products 
for  dogs,  cats  and  horses. 

Vitamins  for  pets  are  by  no 
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means  new.  Just  about  everyone 
has  heard  of  Bob  Martin 
conditioning  tablets,  for  example, 
and  Denes  have  been  making 
veterinary  herbal  products  since 
1951.  Vet  Buster  Lloyd-Jones 
founded  the  company  after 
watching  animals  treating 
themselves  "in  the  wild". 
Pigeons  eat  elderberries  to  store 
iron  for  the  Winter,  cats  eat  couch 
grass  to  make  themselves  sick, 
dogs  with  worms  eat  wild  garlic. 

If  you  stock  pet  medicines, 
you  will  know  that  more 
conventional  treatments  are  also 
well  established,  with  brands  like 
Sherleys,  Secto,  Sergeant's  and 
Canovel. 

Eight  pharmaceutica 
wholesalers  specialising  in 
supplying  veterinary  medicines 
exclusively  to  pharmacies  have 
recently  launched  a  pet  health 
promotion.  Vetchem's  "Petcare 
Centre"  programme  aims,  for 
£30  a  year,  to  give  marketing  and 
technical  support  to  help 
pharmacies  sell  non-pet  shop 
medicines.  Training  and  product 
meetings  are  being  organised  and 
"Petcare  Centres"  can  be 
distinguished  by  the  diamond- 
shaped  yellow  and  blue  logos  on 
point  of  sale  material.  For  more 
information  on  Vetchem  call 
05432  53388. 

For  those  new  to  pet 
medicines,  Hoechst  Anima 
Health  are  introducing  a  special 
package  through  Vetchem  to 
coincide  with  National  Pet  Week. 
It  contains  products  for  both  dogs 
and  cats.  Panacur  is  a  wormer, 
and  Alugan  is  an  insecticide  for 
treating  fleas.  The  28  items  cost 
£50  to  the  trade. 

The  Pet  Health  Council  have 
been  educating  the  public  for  the 
last  ten  years,  through Jeailets, 
posters  and  films, 
about  maintaining 
the  millions  ^ 


of  pets  in 

Britain.  Leaflets  include  "10 
points  on  choosing  a  pet"  as  well 
as  a  "Pet  Problem"  series  on 
topics  like  worms,  fleas  and  animal 
passions!  These  leaflets  go  to  pet 
shops,  vets  and  pharmacies,  so  if 
you  haven't  seen  them,  give  the 
Pet  Health  Council  a  call,  and  ask 
them  to  send  some  to  your 
pharmacy.  Then  when  your 
customers  come  in  asking  for 
something  for  Rover's  diarrhoea, 
Lady's  constipation,  Fido's 
canker,  etc,  you  will  be  able  to 
give  informed  advice. 

For  example,  did  you  know 
that  regular  worming  is  advised 
because  there  mav  be  no  obvious 


symptoms,  especially  in  adult 
pets?  Or  that  pets  favourite 
bedding  places,  baskets,  chains 
and  areas  under  radiators  are  also 
likely  to  be  infested  with  fleas,  and 
should  be  treated  with  a  dusting 
powder  and  vacuumed  after  a  few 
hours? 

For  educational  leaflets, 
contact  the  Pet  Health  Council  on 
01-255  2424.  And  if  you  have 
pets,  don't  forget  to  spoil  them  all 
week! 
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Telmin  K 

FOR  A  NEW  BREED  OF  CUSTOMER 


m 


Have  you  a  dog  or  a  cat?  50%  of  your  customers  have. 
\nd  the  pet  population  is  still  increasing  at  4-5%  each  year. 

So,  where  do  your  customers  currently  shop  for  their 
animal  medicines?  Rarely  in  Pharmacy.  For  example,  the 
pet  worming  market  is  worth  £1 0  million  at  RSP  And  only 
i0%  currently  goes  through  Pharmacy.  But  now  you  can 
hange  that. 

TELMIN  KH 
A  MAJOR  PHARMACY  OPPORTUNITY 

The  New  Telmin  KH  pack  is  available  through 
harmacies  -  allowing  you  to  tap  the  enormous  potential 
)r  pet  worming  products. 

And  it  will  help  establish  the  Pharmacy  as  a  logical 
oint  of  purchase  for  animal  medicines. 


ENORMOUS  PHARMACY 
POTENTIAL 

-  50%  of  homes  own  a  dog 
or  cat 

-  £10  million  market  at  RSP 

-Only  10%  currently 
through  pharmacy 

-33%  basic  POR 

-  Attractive  bonus  offers 

-  Comprehensive  POS 
material 
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Telmin  KH 

ANOTHER  QUALITY  PRODUCT  FROM  JANSSEN  PHARMACY  DIVISION 


Telmin  KH  contains  mebendazole  100mg/tablet 

For  further  information  and  to  order  Telmin  KH,  please  phone  the  Janssen  linklme  on  0800  5813R3 
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Questions 
&  Answers 

The  National  Pharmaceutical  Association's  syndicated  "Ask  your 
pharmacist"  column  appears  in  dozens  of  local  newspapers  and 
freesheets  on  a  regular  basis.  Each  month,  Over  the  Counter 
features  the  coming  month's  questions  and  answers. 

My  wife  and  I  would  like  to  go  for  a  two-week  holiday  in  Tunisia.  She 
is  diabetic.  Should  she  take  any  special  precautions? 
Before  you  go  on  holiday,  your  wife  should  have  a  thorough  medical  check,  and  ask 
her  doctor  or  pharmacist  for  a  list  of  the  generic  names  of  all  the  medicines  she  is 
taking  in  case  she  needs  to  order  more  in  Tunisia.  As  well  as  receiving  any  other  ! 
immunisations  she  needs,  she  should  make  sure  she  is  protected  against  tetanus, 
especially  if  she  tests  her  blood  by  pricking  her  finger.  She  should  pack  enough  insulin 
for  the  holiday  plus  a  little  extra;  and  carry  it  with  her  all  the  time,  taking  care  to  keep 
it  out  of  direct  sunlight.  Test  strips  for  urine  and  blood  glucose  are  a  good  idea,  as 
is  a  letter  for  the  customs  officers  explaining  that  she  is  diabetic  and  needs  regular 
injections  for  medical  reasons.  Your  wife  should  also  pack  glucagon  in  case  of 
emergency,  anti-diarrhoeal  tablets,  antiseptic  wipes,  Dextrosol,  food  fibre  bars  and 
travel  sickness  pills. 

A  close  friend  is  to  have  a  colostomy.  Will  she  need  to  restrict  her  diet 
after  the  operation? 

People  with  a  colostomy  can  eat  a  normal  diet,  though  your  friend  might  prefer  to 
steer  clear  of  hot  curries  or  food  that  might  cause  diarrhoea.  She  may  also  want  to 
cut  down  on  foods  that  cause  wind.  She  should  experiment  to  find  out  what  suits  her 
and  then  enjoy  as  varied  a  diet  as  she  can.  If  she  enjoys  a  drink  occasionally,  alcohol 
in  moderation  will  do  her  no  harm. 

My  son  has  caught  head  lice.  What  exactly  are  they  and  how  has  he 
caught  them? 

Head  lice  are  tiny  insects,  smaller  than  match  heads,  living,  eating,  breeding  and 
sleeping  in  human  hair.  Your  son  has  caught  lice  when  he  has  been  in  head-to-head 
contact  with  someone  who  already  has  them.  The  lice  simply  walk  along  the  hair,  from 
one  head  to  the  next.  They  prefer  clean,  short  hair,  so  it  is  no  shame  to  catch  them. 
Just  ask  your  pharmacist  how  to  treat  them,  treat  all  the  family  at  once,  and  tell  all 
your  friends  to  check  their  hair. 

/  have  a  bunion  on  my  left  foot.  Is  there  anything  I  can  do  to  make 
walking  more  comfortable? 

Bunions  are  caused  by  ill-fitting  shoes  and  socks,  stockings  and  tights.  Make  sure, 
therefore,  that  your  footwear  is  comfortable  and  fits  you  well.  Your  pharmacist  will 
be  able  to  recommend  a  bunion  shield  to  protect  the  tender  area  of  your  foot. 

Now  and  again  I  get  a  blinding  headache  which  makes  me  feel  sick. 
What  can  I  do  to  prevent  it  happening,  or  to  relieve  the  pain  if  it  does? 
One  in  ten  people  suffer  from  migraine  headaches.  You  could  be  one  of  them.  There 
are  several  factors  which  seem  to  trigger  an  attack  in  sufferers.  Among  the  most 
common  are  changes  in  daily  routine;  too  much  or  too  little  sleep;  excitement;  noise; 
light;  stress;  certain  weather  conditions;  and  foods  such  as  red  wine,  cheese  and 
chocolate.  If  your  last  attack  coincided  with  any  of  these,  you  could  help  prevent 
another,  perhaps,  by  avoiding  it  in  the  future.  If  you  do  have  a  headache,  your 
pharmacist  will  be  able  to  suggest  a  medicine  designed  specifically  to  relieve 
migraine.  If  your  sight  becomes  affected,  if  you  suffer  from  vomiting  or  if  your 
attacks  become  more  regular,  you  should  see  your  doctor. 

What  do  you  look  for  whenyou  check  your  head  for  lice? 
You  should  look  for  tiny  white  egg  cases,  or  "nits",  stuck  in  the  hair  near  the  scalp, 
especially  behind  the  ears  and  near  the  nape  of  the  neck.  Whenever  you  wash  your 
hair,  comb  it  through  while  it  is  still  damp  with  a  fine-tooth  comb  over  a  white  cloth 
or  paper  to  see  if  any  lice  drop  out.  Fine  black  specks  on  pillows  or  collars  —  lice 
droppings  —  are  also  a  sure  sign  of  head  lice  infection.  Head  lice  are  more  often 
spread  at  home  from  parents  and  grandparents  to  children,  and  vice-versa,  than  they 
are  at  school  from  child  to  child.  So,  if  parents  check  their  families  every  week,  there 
is  greater  chance  that  an  infection  will  be  picked  up  early. 

My  cough  got  better  quickly  so  I  threw  my  remaining  antibiotic  tablets 
down  the  loo.  Was  this  the  right  thing  to  do? 
No.  it  wasn't!  If  your  cough  didn't  come  back,  you  were  lucky.  But  the  germs  that 
caused  it  might  not  all  have  been  killed,  and  if  they  had  multiplied  again  they  could 
well  have  been  resistant  to  the  antibiotic.  You  must  always  take  the  full  prescribed 
course  of  antibiotics  even  though  you  feel  better  before  it  is  finished. 


Is  it  only  tlwse  with  high  blood  pressure  that  benefit  from  cutting  down 
on  salt?  Or  should  we  all  eat  less? 

Those  with  high  blood  pressure  should  certainly  try  to  cut  down  their  salt  intake. 
Patients  who  have  heart  failure  or  liver  or  kidney  disease  may  benefit  from  a  low- 
salt  diet,  though  they  should  see  their  doctor  before  changing  their  eating  habits. 
Reducing  salt  can  also  help  those  who  suffer  from  premenstrual  water  retention. 
Babies  and  young  children  should  not  be  given  too  much  salt  as  their  kidneys  are  less 
able  to  excrete  it  than  adults.  As  for  the  rest  of  us.  although  it  is  still  debatable 
whether  reducing  salt  intake  will  prevent  high  blood  pressure,  many  experts  believe 
that  our  average  daily  intake  is  needlessly  high. 

Now  that  prescription  charges  have  gone  up  again,  would  it  be  worth  my 
while  to  buy  my  medicines  direct  from  the  chemist? 
Doctors  are  often  not  aware  of  the  retail  price  of  the  medicines  they  prescribe.  It 
is  always  worthwhile  asking  your  pharmacist  if  the  medicine  can  legally  be  bought 
without  a  prescription  and,  if  so,  whether  the  price  is  less  than  the  prescription  tax 
(at  present  £2.80).  As  the  average  cost  of  each  prescription  is  £6.  you  are  generally 
getting  a  good  deal  from  the  NHS. 

What  is  the  correct  treatment  for  head  lice? 

There  are  only  two  safe  insecticides  for  head  lice  which  work  effectively,  and  in  most 
areas  these  are  changed  regularly,  so  that  the  lice  won't  become  resistant  to  them. 
Ask  your  pharmacist  which  products  are  currently  recommended  in  your  area  and 
follow  the  instructions  carefully.  An  alcohol-based  lotion  is  best,  though  water-based 
lotions  are  available  for  young  babies  and  people  with  skin  problems  or  asthma. 

Do  I  need  to  take  vitamin  supplements  during  my  pregnancy? 
The  best  way  to  ensure  that  your  baby  is  receiving  all  the  vitamins  and  minerals  it 
needs  for  healthy  development  is  to  eat  a  well-balanced  diet  yourself.  If  you  are  well, 
expecting  just  one  baby  and  this  pregnancy  doesn't  follow  hard  on  the  heels  of  an 
earlier  one,  you  probably  do  not  need  to  worry.  Your  doctor  will  prescribe  vitamins, 
iron  and  folate  supplements  if  you  need  them.  There  is  no  need  to  take  them  as  a 
matter  of  course.  If.  however,  you  would  like  to  take  vitamin  supplements  just  to  be 
sure,  ask  your  local  pharmcaist  for  advice. 

My  pharmacy  lias  a  notice  saying:  '  'Specialists  in  pet  health  products ' '. 
I  though  pharmacies  were  only  interested  in  humans. 
Pharmacies  are  interested  in  both  human  and  pet  health.  They  dispense  prescriptions 
from  vets  as  well  as  from  doctors  and  some  pharmacies  are  starting  to  specialise 
in  selling  pet  medicines  over  the  counter.  Mostly,  the  products  they  sell  are  aimed 
at  keeping  animals  healthy,  and  include  wormers  and  flea  powders.  Pharmacies  are 
allowed  by  law  to  sell  a  wider  range  of  medicines  than  pet  shops,  so  it's  worth  visiting 
your  pharmacy  the  next  time  you  need  something  for  your  pet. 

My  optician  is  now  charging  £15  for  a  thorough  eye  test.  Iam  50 years1, 
old  and  wear  reading  glasses.  How  important  is  it  for  me  to  have  a\ 
regular  check? 

You  need  to  have  your  eyes  tested  regularly,  not  only  to  make  sure  that  your 
spectacles  are  right  for  your  eyes,  but  also  to  check  for  signs  of  disease.  A  number 
of  sight-threatening  conditions  such  as  glaucoma  can  be  treated  quite  successfully 
if  picked  up  early.  If  diagnosis  is  delayed  until  your  eyesight  begins  to  fail,  it  is  often1 
too  late  to  stop  the  development  of  the  disease.  You  will  not  have  to  pay  for  your  eye 
tests  if  you  are  receiving  Income  Support  or  Family  Credit:  if  you  are  exempt  from 
NHS  charges;  if  you  are  registered  blind  or  partially  sighted:  if  you  already  have 
glaucoma;  or  if  you  are  over  40  and  closely  related  to  a  glaucoma  sufferer. 

The  doctor  has  recently  prescribed  a  daily  dose  of  aspirin  to  help  mw 
father 's  blood.  He  normally  takes  aspirin  tablets  for  a  headache..  Is  its 
all  right  for  him  to  carry  on  doing  so? 

Yes.  The  amount  of  aspirin  your  doctor  has  prescribed  is  low  and  so  your  father  could 
safely  take  a  higher  dose  occasionally  to  treat  a  headache.  He  should  be  careful, 
however,  not  to  exceed  a  safe  dose.  His  pharmacist  will  be  able  to  advise  him.  or  to 
suggest  an  alternative  pain  reliever.  If  his  headaches  persist  or  become  frequent  he 
should  see  his  doctor. 

My  son  is  epileptic  and  a  friend  told  me  I  should  buy  a  special  safety! 
pillow  for  him.  Is  this  right? 

Yes,  your  son  would  be  safer  sleeping  on  a  "smother-proof"  pillow.  If  he  is  subject 
to  fits  during  his  sleep,  he  runs  the  risk  of  suffocating  on  an  ordinary  pillow.  Ask  your 
pharmacist  to  help  you  find  a  local  supplier. 


*\  Can  you  suggest  a  new  question  for  the  National  Pharmaceutical 
r  Association  to  answer  in  its  provisional  Press  series?  If  you  have 
•  a  poser,  perhaps  one  that  your  pharmacist  routinely  faces,  and 
the  NPA  chooses  to  answer  it  through  the  media,  C&D  will  pay  you 
£25.  Questions  please  to  the  Editor,  marked  '  'NPA  Q&A",  Over  the 
Counter,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way, 
Tonbridge  Kent  TN9  1RW. 
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The  past 
month  in 
review 


~)ver  the  Counter's  look  at  the 
atest  launches  and  product  news, 
further  details  on  all  products 
eatured  on  the  next  four  pages 
:an  be  found  in  the  past  month's 
ssues  of  Chemist  &  Druggist. 


Babycare 


lew  Formula  for  Galactomin  17 

its  name  suggests,  Galactomin 
7  new  formula  has  been 
eformulated,  and  now  contains 
itamins  and  minerals.  The  milk 
an  be  prescribed  for  babies,  but 
an  also  be  used  in  cooked  dishes 
or  children  and  adults  with  lactose 
titolerance. 

Cow  &  Gate  say  that  the 
iroduct  has  a  more  acceptable 
lavour,  can  be  prepared  in  the 
,ame  way  as  normal  milk 
ormulas,  and  can  be  used  as  the 
,ole  source  of  nourishment. 
3ow&  Gate.  Tel:  0225  768381 


iobinsons  granulated  drinks 

Robinsons  baby  foods  are 
aunching  a  range  of  four 
granulated  baby  drinks  in  herb  and 
ruit  varieties. 

The  apple  and  mint,  apple  and 
ennel,  orange  and  camomile,  and 
>range  and  elderflower  varieties 
vill,  say  Robinsons,  offer  mums 
pore  choice,  and  are  suitable  for 
>abies  from  under  three  months 
hrough  to  toddler  age. 

Packs  conform  to  the  rest  of 
he  Robinsons  baby  range  and 
eature  rip- tear  seals,  resealable 
ids,  and,  of  course,  Spikey  the 
ledgehog  on  the  label.  A  special 
•ommercial  will  appear  on  TV-am 
is  part  of  the  year-long  national 
ampaign. 

dolman's  of  Norwich.  Tel:  0603 

60166 

20g  £1.09 


Roc  hard 


R 


Rimmel's  Bronze  Glow 

Rimmel  are  introducing  a  loose 
powder  designed  to  give  any 
complexion  a  "healthy,  sunny 
look".  Bronze  Glow  is  described 
as  a  blend  of  ultra  fine  pigments, 
talc  and  pearl  shimmer  for  a 
natural  looking  finish,  with  walnut 
powder  to  absorb  oil  from  the 
skin.  It  comes  in  a  burgundy  drum 
container  with  a  powder  puff. 
Rimmel.  Tel:  01-637  1621 
£3.99 


Almay  trios 

Almay  have  launched  a  range  of 
eyeshadow  trios,  which  come  in  a 
compact  with  two  double-ended 
sponge  applicators.  Shades  are 
blues  and  greys,  soft  browns, 
greens  and  pinky-mauves,  and 
Almay  say  they  are  suitable  for 
contact  lens  wearers. 
Almay.  Tel:  0753  23971 
£5.65 

Lips  like  satin 

New  Maybelline  Satin  Lip  Shine  is 
applied  with  a  wand  either  directly 
on  the  lips,  or  over  lipstick  for  a 
longer  lasting  shine,  say  Rimmel. 
Colours  include  satin  shine,  rose, 
sand,  peach,  spice  and  wine. 
Rimmel.  Tel:  01-637  1621 
£1.99 

Charlie  lines  automatically 

Charlie  Auto  liner  comes  in  a 
slimline  plastic  cartridge  and  is  a 
quick  and  easy  to  use,  propelling 
eyeliner  pencil.  Shades  are  ebony, 
mahogany,  sapphire,  amethyst, 
agate  and  pewter. 
Revlon.  Tel:  01-629  7400 
£1.75 

Weleda  with  iris  or  citrus 

The  new  range  of  skin  and  beauty 
products  from  Weleda  is  based  on 
extracts  of  iris  root.  The  Iris  range 
includes  three  moisturisers,  a  soap 
(fragranced  with  oils  of  geranium, 
lavender,  lavandin  and  sage)  and  a 
cleansing  milk.  Weleda  have  also 
launched  a  new  "ozone  friendly" 
citrus  deodorant  which  is  suitable 
for  both  men  and  women. 
Weleda.  Tel:  0602  303151 
Iris  range,  prices  from  £1.45  to 
£2.95;  deodorant  £3.20 


.voc's  treatment  nail  enamel 
protects  and  colours  nails,  they 
say,  and  also  contains  polypeptides 
which  help  to  harden  and 
strengthen  and  prevent  dryness, 
splitting  and  breaking.  It  replaces 
the  existing  enamel,  and  comes  in 
six  new  shades:  pearly  white, 
natural  cream  tint,  natural  pink  tint, 
rose-pink,  coral  and  red. 
Roc  Laboratories.  Tel:  0273 
517723 
10ml  £3.95 


A  gel  for  lips 

Lip  gel,  by  Chapstick,  is  an 
alternative  to  lip  balms  and  creams, 
and  contains  lanolin  and  aloe  vera. 
Used  everyday,  the  makers  say  it 
will  protect  and  prevent  cracked, 
chapped  lips. 

A.H.  Robins.  Tel:  0293  560161 
£0.83. 


A  Bourjois  range 

All  your  Bourjois  customers  can 
now  co-ordinate  their  Brilantissimo 
lipsticks  with  the  Bourjois  range  of 
nail  polishes.  The  nine  shades  have 
a  shock  resistant  formula,  and 
come  in  12ml  bottles  with  colour- 
matched  caps . 

Bourjois  have  re-introduced 
their  three  professional  powders: 
jade,  to  combat  high  colour  and 
blushes;  lys,  to  shape  and  disguise 
blemishes;  lilas,  to  highlight  and 
tone  down  yellow  skin  colouring. 
Bourjois  Ltd.  Tel:  01-493  3836 
12ml  £2.50 


Eastern  Promise 

East  meets  West  in  the  Stickers 
Eastern  Promise  press  on  nails 
range  by  Elegant  Touch.  Called 
Indian  ruby,  Nepalese  sunset, 
Egyptian  henna,  Eastern  bronze, 
Seychelles  pink  and  Persian  silk, 
the  re-useable  press-on  nails  come 
in  a  pack  of  20  active  length  nails 
with  tabs. 

Original  Additions.  Tel:  01-573 
9907 

Kit  £2.95  Refill  tabs  £0.99 


Ouchless  trimmer 

Customers  who  look  like  the  late 
Salvador  Dali  or  Jimmy  Edwards 
can  now  be  directed  to  the  Wahl 
moustache  trimmer.  For  £11, 
moustachioed  men  can  keep  their 
whiskers  neat  in  all  sorts  of  ways 
with  the  latest  idea  from  America. 
Wahl  Europe.  Tel:  0227  74006 


Prices  in  this  section  are 
correct  at  time  of  going  to 
Press.  For  latest  packs  and 
prices  see  C&D  Price  Service. 


Dior  go  for  grooming 

Christian  Dior's  new  Fahrenhe 
range  of  grooming  products  goes 
on  sale  on  May  15.  The  upmarket 
range  comprises  shaving  foam  and 
shaving  cream,  aftershave  balm, 
body  and  hair  shampoo,  soap  and 
deodorant. 

Parfums  Christian  Dior.  Tel:  0273 
515021 

Prices  range  from  £6  to  £14.50 


Colors  pourhomme 

Colors  de  Benetton  Man  will  be 
available  to  selected  retail  chemists 
from  June  1.  The  "fresh,  herbal, 
masculine  and  vibrant"  fragrance 
is  packaged  in  black  pentagonal 
bottles.  Each  side  carries  the  word 
for  man  in  French,  Italian,  Spanish, 
Chinese  or  English. 
Maurice  Douek  Ltd.  Tel:  01-328 
1036 

Prices  range  from  £6.50  to  £21 


Cher  promotes  Uninhibited 

Cher  is  backing  a  new  fragrance 
which  you  could  say  suits  her  down 
to  the  ground.  Uninhibited  is 
premium  priced  and  comes  in  a 
clear  glass  faceted  bottle  with  an 
upturned  crescent  moon  stopper. 
The  fragrance  is  described  as  a 
"unique  blend  of  floral  top  notes 
and  a  spicy  dry  down" .  The  range 
is  on  limited  distribution. 
Parfums  Stern  (UK)  Ltd.  Tel: 
01-434  2916 

Perfume  50ml  £150,  30ml  £100, 
7.5ml  £40;  eau  de  toilette  spray 
90ml  £30, 45ml  £20;  eau  de  toilette 
90ml  £28 
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Italian  Arrogance 

Arrogance  pour  femme  comes  to 
the  UK  this  month  after  eight 
years  in  Italy.  It's  described  as  a 
floral  fragrance,  with  essence  of 
jasmine,  ylang-ylang  and  neruli.  In 
addition  to  perfume,  eau  de  parfum 
and  eau  de  toilette  sprays  and 
bottles  there  is  deodorant  spray, 
bath  gel  and  soap  all  in  the  middle- 
price  market.  There  will  also  be  a 
trial  promotion  price  for  EDT 
backed  by  advertising  in  women's 
magazines  in  June. 
Wigmore  Products.  Tel:  01-965 
1520 

30ml  EDT  trial  price  £5.  Other 
prices  range  from  £5.25  to  £41 

Perfumes,  and  a  box  too 

Perfume  Box  is  a  new  concept 
from  H.  Tinchant  which,  they  say, 
gives  "quality,  designer  packaged 
fragrances  at  realistic  prices",  and 
which  come  with  a  free  illuminated 
display  unit.  There  are  five 
fragrances  for  women  with  testers 
secured  at  the  front  with  anti-theft 
chains. 

H.  Tinchant.  Tel:  0468  72220 
Prices  from  £3.99  to  £6.99 


Haircare 


Own-label  CFCs  too 

While  the  big  boys  start  converting 
their  aerosols  to  more 
"environmentally  friendly" 
versions,  so  too  are  Numark. 
Their  hair  mousse  is  now  available 
CFC-free. 

Numark.  Tel:  0985  215555 
150ml  £0.95 


Prices  in  this  section  an 
correct  at  time  of  going  b 
Press.  For  latest  packs  am 
prices  see  C&D  Price  Service 

(P)  denotes  that  a  product  i 
Pharmacy  only  and  can  b 
supplied  only  under  th< 
supervision  of  a  pharmacist. 


Pmhxicuraipllam 

Shampooing 
vacances 

Hairpmkxlion 

Sun  and  sea 
shampoo 

8  150mI-5.lFL.OZ 


Sun,  sea  and  shampoo 

Shampooing  vacances  de  Klorane, 
is  designed  to  prevent  hair  that  has 
been  dehydrated  by  the  sea  from 


Relaunched  Sunsilk  arises 

The  Sunsilk  range  has  been  relaunched  with  several  new  products 
and  a  new  logo  of  a  girl  with  flowing  hair.  A  shaping  gel  and  a  sculpting 
mist  appear  on  the  styling  front;  there  is  also  a  new  range  of 
conditioners:  penetrating  treatment  for  dry,  damaged  and  treated 
hair,  remoisturising  for  everyday  use  and  conditioner  de  parfum  for 
all  hair  types  which  complements  a  shampoo  of  the  same  name. 
Other  shampoos  are  moisturising  for  dry  and  treated  hair,  balanced 
for  healthy  hair,  and  frequent  use  for  added  body.  And  Sunsilk's 
styling  mousse  extra  volume  has  a  new  formula  which  gives  extra 
volume,  hold  and  style.  Television  advertising  for  the  range  starts 
in  May. 

Elida  Gibbs.  Tel:  01-486  1200 

Gel  £1.15;  mist  £1.45;  conditioners  £1.15 


I  I  ■  ■ 


drying  out,  and  protect  hair  that 
has  been  bleached  by  the  sun.  It 
contains  lecithin,  palm  oil, 
photolipids  and  proteins  and  should 
be  used  once  each  day. 
Eyelure.  Tel:  063  383  8611 
150ml  £2.45 


Such  finesse! 

Two  new  Finesse  products  have 
been  introduced  for  women  with 
permed  or  coloured  hair.  The 
shampoo  and  conditioner  are  both 
pH  balanced,  and  are  said  to  clean 


and  moisturise  without  stripp: 
colour.  Press  and  TV  advertis 
continues  throughout  May. 
Distributed  bv  Food  Brokers. 
0705  219900' 
200ml  £1.09;  300ml  £1.49 


Healthfood/Vitamin 


Chinese  tree  debut 

Reevecrest's  Nutrimental  24 
health  supplement  containing 
extract  from  the  ginkgo  bile 
tree,  found  in  Europe  150 
years  ago  and  which  has 
centuries  been  used  in  Chin 
medicine.  One  or  two  tablets 
taken  daily.  The  product  is  wid 
available  in  Europe. 
Reevecrest  Healthcare.  Tel:  0 
726543 
30s  £9.95 


Ribena  builds  with 
vitamin  range 

Beecham  are  planning  to  capitalise  on  the  success  of  the  Riben; 
berries  and  the  famous  blackcurrant  drink  with  a  new  children': 
vitamin  product.  Ribena  children's  vitamins  A,  C,  D  are  joininj 
existing  products  Yeast  Vite,  Phyllosan,  Iron  Jelloids  and  Vykmin  am 
another  newcomer  C-Vit  vitamin  C  in  a  co-ordinated  range  to  cate 
for  '  'all  the  times  of  your  life" . 

All  products  are  packed  in  foil  sealed  containers  with  anti-arthritii 
lids.  The  Ribena  packs  have  a  Click-loc  closures  for  added  security 
Ribena  vitamins  contain  750mcg  vitamin  A,  30mg  vitamin  C  an 
2. 5mcg  vitamin  D,  while  C-vit  contain  75mg  vitamin  C  in  each  tablet 

The  family  vitamin  range  will  benefit  from  a  £500,000  Summe 
campaign  in  women's  magazines,  national  newspapers  and  healtl 
magazines. 

Beecham  Health  Care.  Tel:  01-560  5151. 
Ribena  vitamins  50s  £2.10,  C-vit  50s  £1.95,  Vykmin  30s  £2.99,  50; 
£4.75,  Iron  Jelloids  60s  £1.65,  120s  £3.20,  Phyllosan  90s  £2.59, 150;  I 
£3.32,  and  Yeast  Vite  50s  £1.89, 100s  £3.19 
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tarnation  Slender  gets  bigger 

rhree  new  products  enter  the 
Slender  range:  black  cherry  flavour 
jowder  (£1.59),  tropical  fruit  bar 
£1.29),  and  crunchy  mix  (£2.29). 
rhe  three  products  have  now  been 
:ombined  in  a  "Slender  Plan", 
booklets  are  available. 
\Iestle  Company  Ltd.  Tel:  01-686 
1333 

lew  Beta  Plus 

teta-carotene  (15mg)  plus 
itamins  C  (80mg)  and  E  (5iu)  and 
elenium  (25mcg)  make  up  Beta 
Hus,  the  latest  one-a-day 
upplement  from  FSC. 
rood  Supplement  Co.  Tel:  0483 
26666 
10  £5.25 


Cough!  Cough!  Cough! 

Unichem's  own  brand  OTC  range 
expands  with  the  addition  of  three 
:ough  linctuses.  For  dry  coughs, 
Unichem's  children's  linctus 
:ontains  brompheniramine, 
aseudoephedrine  and  codeine;  the 
adult  dry  cough  linctus  contains 
arger  amounts  of  these  plus 
^uaphenesin;  and  adult  chesty 
:ough  linctus  contains  guaphenesin 
out  not  codeine.  All  are  sugar  free. 
Unichem.  Tel:  01-391  2323 
Adult  1.49;  children's  £1.45  (P) 

\  dragon  with  no  smell 

dragon  balm  is  a  medicated  rub  for 
lain  relief,  which,  its  makers  say, 
las  no  unpleasant  smell.  It's  made 
rom  camphor,  menthol,  and  oils  of 
urpentine,  nutmeg,  eucalyptus 
ind  cassia. 

Gerard  House.  Tel:  0202  434116 
50g  £3.95 


ody  Mist  CFC-f  ree 

eecham's  Body  Mist  deodorant 
nd  shower  gels  are  now  available 
"fresher"  fragrances  and 
tighter  packs.  The  deodorants 
ow  utilise  aerosol  spray  pumps 
(id  are  chlorofluorocarbon-free.  A 
ampling  programme  through 
omen's  magazines  for  the 
hower  gels  will  complement  a 
2m  television  campaign, 
eecham  Toiletries.  Tel:  01-560 
151 

erosol  100ml  £1.59 


lieep 

Moisturising 

foot  Cream 

Soothing 
Foot  Bath 

SOOTHES  AND 
REUXES  TIRED, 
ACHING  FEET 

hdorant 
1  °of  Spray 

"fr  foot  oooim 

imo-iip  of  men, 
msm 

metflM 

HWtKIWKfiKtU 

% 

Scholl  footcare  expanded 

Scholl  have  launched  three  new 
footcare  products  into  an 
"improved"  range,  which  has 
been  divided  into  three  colour- 
coded  series  for  specific  foot 
conditions.  New  deodorant  foot 
spray  is  "ozone  friendly",  as  are 
all  Scholl  aerosols  now.  Deep 
moisturising  foot  cream  is  peach 
fragranced  and  contains  vitamin  E 
and  peach  kernel  oil  to  soften, 
moisturise  and  condition  the  skin. 
Soothing  foot  bath  has  added 
moisturisers  and  natural  rosemary 
extract.  A  women's  Press 
campaign  will  support  the  changes. 
Scholl  (UK)  Ltd.  Tel:  01-253  2030 
Spray  115ml  £1.39;  cream  125ml 
£1.59;  bath  150ml  £1.25 

No  touch  no  hair 

Look  out  for  Nair  Glide-on  this 
month.  It  comes  in  a  no-touch 
applicator  which  is  wound  up  to 
dispense  the  lightly  fragranced 
depilatory  from  a  dome  on  the  top. 
Advertising,  point  of  sale  material 
and  offers  will  support  the  product. 
Carter- Wallace.  Tel:  0303  850611 
100ml  £2.95 


fMPERIAL 
LEATHER 


Cussons  reveal  a  Fresh  Mist 

Fresh  Mist  is  the  latest  variant 
from  Cussons  in  their  Imperial 
Leather  range.  There's  a  shower 
gel  for  hair  and  body,  and  a 
moisturising  cream  foam  bath. 
Both  feature  a  fougere  fragrance. 
Cussons.  Tel:  061  792  6111 


Say  'cheese'  with  Goldline 

With  Summer  holidays  just  around 
the  corner,  check  out  Goldline 
cameras  which  come  in  several 
colours  and  prices.  Flamingo  is  a 
110  camera  with  flash  at  "under 
£10",  and  110's  with  glass  lens  are 
'  'under  £15" .  If  you  prefer  35mm 
cameras,  choose  from  a  range 
starting  with  Clipper  (£19.95) 
through  to  the  Supreme  AF  (£60). 
Goldline.  Tel:  0530  72726 

Films  from  Agfa 

New  Agfa  XRS  colour  negative 
films  in  35mm  and  120mm  come  in 
ISO  100,  200  and  400.  And  XRS 
100  comes  in  sheet  form. 
Agfa  UK.  Tel:  01-560  2131. 


Oh  honey! 

If  you  order  enough  of  the  new 
Perlier  honey  morning  cleanser 
and  honey  lip  balm,  they'll  give  you 
a  free  counter  merchandiser.  The 
cleansing  gel  for  sensitive  skins  and 
eyes,  is  non-greasy  and  non- 
astringent  say  Perlier.  The  balm, 
in  a  twist-action  stick,  contains 
bee-wax  and  honey. 
Carronshore  Marketing.  Tel:  0324 
554211 

Cleanser  £4.45;  balm  £1.95 


S  msist  improve  my  bust 

Clarins  bust  firming  ge!  h 
maintain  tone  and  firm.  •  - 
applied  each  morning  from 
base  of  the  bust  to  the  chin, 
used  regularly  or  as  a  course, 
Clanns.  The  50m!  bottles  ha 
pump  dispenser. 
Clarins.  Tel:  01-629  2979 
£17.50 


hen 
the 
and 
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ve  a 


Human  "guinea  pigs"  tested  the 
range  of  16  skin  and  bodycare 
products  which  are  based  on  a 
mixture  of  essential  oils  and 
cosmetic  bases.  Bath  oils  in 
melisse,  juniper,  camille  and 
rosemary,  bath  essences,  day  and 
night  creams,  hand  and  foot 
creams  and  two  baby  products 
make  up  the  range. 
Healthy  Bodycare.  Tel:  0663 
32081 

Prices  range  from  £2.50  to  £3.95 

Oxy  Clean  knocks  spots  off 

"Blitz  those  zits"  with  new  Oxy 
product,  Oxy  Clean  non-oily 
moisturiser.  The  clear  gel  for 
greasy  and  combination  skin  should 
be  used  everyday  to  leave  teenage 
skin  feeling  soft  and  refreshed,  say 
Beecham. 

Beecham  Health  Care.  Tel:  01-560 
5151 

100ml  £2.09 


Galenco  advances 


If  your  skin  is  dry  and  sensitive 
or  you  have  eczema  or  psoriasis , 
Galenco  say  their  new  Advanced 
Skincare  Treatment 
Programme  is  for  you.  The 
products  are  hypo-allergenic, 
and  have  not  been  tested  on 
animals.  The  range  comprises 
facial  cleanser,  toning  lotion, 
skin  conditioner,  eye  make  up 
remover  and  hand  cream.  The 
launch  will  be  backed  by  an 
advertising  campaign  in 
women's  magazines. 
Galenco.  Tel:  0225  768  381 
Prices  in  C&D  price  list 
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THE  PAST  MONTH  IN  REVIEW 


Arose  from  Dior 


Pine 


Pure 


figure 


For  body  and  hair 

Pure  &  Simple  have  launched  two  new  ranges,  packaged  in  line  with 
the  skincare  range.  The  haircare  products,  with  an  aqua  green  logo, 
are  gentle  cleansing  shampoo,  gentle  hair  conditioner,  and  deep 
moisturising  conditioner.  The  bodycare  products,  with  a  peach  logo, 
are  body  cleansing  gel,  moisturising  body  lotion,  and  gentle  body 
scrub.  Merchandisers  with  leaflets,  and  other  point  of  sale  material 
are  available.  Support  comes  from  advertisements  on  TV  and  in 
women's  magazines,  sampling  and  special  offers. 
Beecham  Health  Care.  Tel:  01-560  5151 
Prices  in  C&D  Price  List 


Stretch  no  more 

Vichy's  anti-stretch  mark  cream  is 
said  to  help  prevent  stretch  marks 
and  aid  the  skin's  recovery  after 
pregnancy.  It  should  be  massaged 
gently  into  stomach,  hips,  thighs 
and  breasts  until  absorbed,  from 
the  fourth  month.  Regular 
application  once  or  twice  a  day 
should  continue  up  to  three  months 
after  the  baby  is  born. 
Vichy.  Tel:  0235  26747 
125ml  £8.50 


Mud  mask  is  magic 

With  the  glorious  name  Dead  Sea 
Magik  mud  mask,  this  Finders 
product  is  new  to  the  chemist 
trade.  They  say  it  contains  a  high 
concentration  of  natural  minerals  to 
cleanse  the  skin  to  leave  a 
smoother,  brighter  complexion. 
Finders  Dead  Sea  Products.  Tel: 
0580  211055 
75g  £4.40 


Play  it  safe  in  the  sun 

Revlon  Sun  is  a  new  range  which 
Revlon  say  contains  a  defence 
system  called  Solarstat  to  help 
absorb  UVA  and  UVB  rays,  and 
protect  from  the  damaging  effects 
of  the  sun.  And  they  say  there  is 
something  "to  take  you  through 
each  stage  of  your  tanning  gently 
and  safely".  The  products,  in 
pearlised  containers  and  gold 
cartons,  are:  pre-sun  primer, 
SPF4  tanning  gel,  SPF6  sun 
tanning  lotion,  SPF12  oil-free 
sunblock  lotion,  SPF12  sunblock 
emulsion,  SPF12  sunblock  stick 
and  soothing  tan  extender. 
Revlon.  Tel:  01-680  2711 
Prices  range  from  £5.50  to  £7.95 


Kanebo  protects  too 

Bio-Tinted  treatment  cream  from 
Kanebo  comes  in  two  shades,  and 
is  said  to  have  a  lasting  moisturising 
effect,  and  to  provide  an  even, 
lasting  colour  and  matt  effect  plus 
protection  from  the  sun's  rays. 
Kanebo.  Tel:  0635  46362 
Price  £23 

Simply  for  the  sun 

The  Simple  skincare  range  now 
includes  a  facial  sunblock  and  an 
after-sun  lotion,  which  like  the 
other  products  in  the  range  are 
fragrance  and  colour  free.  Facial 
sun  block  has  a  SPF  of  15,  is  water- 
resistant  and  includes  UVA  and 
UVB  sunscreens  and  vitamin  E. 
After-sun  lotion  contains  aloe  vera, 
vitamin  A  palmitate,  and  allantoin 
as  well  as  repair  complex  CLR. 
Advertising  follows  in  July  and 
August. 

Albion  Group.  Tel:  01-941  4105 
Sunblock  75ml  £3.50,  lotion  200ml 
£3.50 


Christian  Dior's  Exfoliant  rose 
softens  and  exfoliates.  The 
translucent  pink  gel  contains 
microspheres  to  eliminate 
roughness  and  microcapsules  of 
mineral  oil  which  are  released 
during  massage.  Clean  damp  skin 
is  massaged  with  the  gel  once  or 
twice  a  week  in  a  circular  motion, 
before  rinsing  with  warm  water. 
Parfums  Christian  Dior.  Tel:  0273 
515021 
100ml  £16 


Sundries 


First  Response  single  test 

Tambrands  are  launching  a  single 
test  First  Reponse  pregnancy  test 
kit.  Research  showed  that  only  50 
per  cent  of  women  used  the  double 
test  within  five  days  of  the  missed 
period,  when  a  confirmation  using 
the  second  test  is  necessary.  After 
five  days,  a  single  test  is  adeqate. 
Tambrands.  Tel:  0705  474141 
Kit  £5.95 

Peachy  clean  soap  range 

Scottish  Fine  Soaps  new 
strawberry  and  peach  collection 
comprises  glycerine  soaps, 
foaming  bath  seeds,  shower  gel 
and  shampoos. 

Carronshore  Marketing.  Tel:  0324 
558505 

Prices  range  from  £0.65  for  foaming 
bath  seeds,  to  £2.75  for  the  liquid 
soap  packs 

It's  green ...  and  white  and  pink 

"Environmentally  friendly"  toilet 
paper  is  now  available,  made  from 
recycled  paper  which  has  not  been 
chlorine-bleached.  Nouvelle  toilet 
tissue  come  in  four  colours  — 
natural  white,  pink,  peach  and 
green  —  with  288  sheets  per  roll, 
and  will  be  supported  with 
advertising  on  TV-am  and  in  the 
Press. 

Fort  Sterling.  Tel:  0204  68611 
Two-pack  £0.69;  four-pack  £1.29 

Eyes  on  Optest 

Now  you  can  buy  reading  glasses  in 
pharmacies,  and  manufacturers  of 
Optest  have  provided  a  test  strip  to 
help  customers  choose  the  right 
pair.  There  are  six  powers,  and 
three  frames  (plastic  for  women, 
metal  for  men  and  a  unisex  half  eye 
in  metal),  all  with  a  leather  case. 
Free  floor  or  counter  units, 
leaflets,  testers  and  reading  charts 
are  also  provided. 
Distributed  by  Macarthv  Medical. 
Tel:  0708  46033 
Price  £14.95 


Prices  in  this  section  are 
correct  at  time  of  going  to 
Press.  For  latest  packs  and 
prices  see  C&D  Price  Service. 


Crystal  is  a  breath  of  fresh  air 

Haze  airfresheners  now  include 
new  Crystalaire  in  three  perfumed 
variants  —  spring  flowers,  oriental 
garden  and  floral  bouquet. 
Crystalaire  comes  in  a  clear  plastic 
casing,  moulded  to  give  a  "cut 
glass"  effect.  The  deodorant  is 
released  by  removal  of  a  sealing 
foil. 

Reckitt  &  Colman.  Tel:  0482 

223141 

£1.59 

No  more  crying  over  spilt  milk 

Those  of  us  who  have  problems 
opening  cartons  can  now  use  the 
Embee  one  litre  size  carton 
pourer.  It  has  a  "keep  fresh" 
sliding  lid  and  two  piercers,  and 
these  can  be  detached  and  boiled. 
The  pourer  prevents  splashing  anc 
comes  with  white  or  red  handle  anc 
lid,  styled  for  table-top  use. 
Mendie.  Tel:  0443  730784 
£3.95 

Relieve  that  rug 

Accidents  will  happen  while 
training  pets!  So  be  prepared  with 
Rug  Relief,  a  carpet  and  stain 
odour  remover  in  the  Sergeants 
Pet  Care  range.  The  formula 
consists  of  enzymes  to  eliminate 
odour,  and  surfactants  to  clean  u 
the  residue.  It  is  effective  on  other 
organic  stains  such  as  tea,  coffee 
wine,  food  spills  and  cooking  oil. 
A.H.  Robins.  Tel:  0293  560161 
250ml  £1.75 

Inside  or  outside  the  solarium 

Despite  their  name,  Solarium' 
Services'  products  can  be  used  in 
or  out  of  the  solarium.  Solarspecs  i 
comes  in  many  fashionable  colours,  I 
and  the  gold  range  is  called  Specs  I 
of  Gold.  These  plastic  goggles 
have  an  adjustable  bridge  for  a 
comfortable  fit.  And  the  Solartan 
UVA  tanning  lotions  contain  natural 
ingredients  like  aloe  vera,  vitamin 
E  and  carotene. 

Solarium  Services  (Mfg)  Ltd.  Tel: 
0903  730811 

Gift  wrapped  Unichem 

Unichem  members  can  now  stock 
the  perfect  finish,  a  gift  wrapping 
pack  containing  wrapping  paper, 
pre-cut  sticky  tape,  a  gift  tag  and 
"instant"  gift  bow,  available  with 
a  free  display  case. 
Unichem.  Tel:  01-391  2323 
£1.30 


Designs  on  Mary  Quant 

If  you're  into  designer  sunglasses, 
check  out  the  1989  range  of  Man- 
Quant  sunglasses  from  The  Jay 
Group.  Thee  are  seven  styles  in  15 
colours  and  a  counter  display  stand 
holds  30  pairs  with  slipcases. 
The  Jay  Group.  Tel:  01-346  0444 
Prices  £9.95.  £15.95  or  £19.95 
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\pril  proved  to  be  a  quiet  month  in  our 
)harmacy,  save  for  the  sound  of  head 
scratching.  I'm  not  referring  to  the 
difficulty  in  choosing  which 
intihistamine  tablet  to  recommend  as 
Summer  made  a  welcome  but  brief 
ippearance,  but  to  the  NPA's  "Stop 
he  louse"  campaign.  Is  there  a 
pharmacy  assistant  in  the  country  that  can  advise  on  this 
•ontagious  infection  without  their  fingers  creeping  to  their 
>wn  heads  as  soon  as  the  customer  has  left  the  shop? 

Hopefully,  as  the  campaign  intends,  customers  will 
pcreasingly  seek  our  advice  as  they  realise  that  lice  love 
:lean  hair.  It  seemed  to  me  that  the  message  is  getting 
hrough.  One  customer  came  in  informing  me  that  we 
•hould  only  stock  the  insecticide  currently  recommended 
or  our  local  area  and  no  alternatives.  After  patiently,  I 
tope,  explaining  that  we  can  only  recommend  and  advise, 
lot  dictate  to  our  customers  what  to  use,  she  left  not 
sntirely  convinced  that  these  products  can  have  different 
ises  too. 

I  expect  by  now  we  have  all  received  our  annual 
Oocation  of  suntan  preparations.  I  wish  a  definite  rule  of 

Keeplaking  fckeTablets 


thumb  were  applied  when  these 
products  are  given  their  "Sun 
Protection  Factors" .  It  seems  to  me 
that  one  company's  factor  6  is  always 
another's  factor  4  and  vice-versa. 
When  advising  customers  on  sun 
preparations,  we  should  always 
exercise  caution.  Even  in  our  climate 
the  sun  should  never  be  underestimated.  As  for  sales?  If 
we  get  a  Summer,  these  products  sell  well.  If  not,  they 
hang  around  like  a  wet  weekend. 

As  we  are  all  being  encouraged  to  participate  in 
additional  training,  what  about  extra  pay,  a  subject  close 
to  all  our  hearts.  During  lunch  at  a  training  course 
recently,  we  got  around  to  discussing  rates  of  pay.  I  was 
surprised  to  learn  that  several  of  the  assistants  there  were 
earning  well  below  the  JIC  rates ,  and  were  attending  the 
course  in  lieu  of  a  day  off!  This  surely  says  far  more  for  the 
keenness  of  these  assistants  than  for  the  attitude  of  their 
employers,  for  whose  benefit,  as  well  as  their  own,  they 
were  attending  the  course.  If  assistants  are  to  help  in 
additional  pharmacy  roles,  they  should  be  allowed  to 
expect  better  minimum  rates  of  pav. 


by  Mollusc. 


Ca  <a  you  let  hssje 

SomettuVo  -Tor  a  touch 

.  O-f    MA  d  iG&st t*0(A  ? 


a  bottle  °t  -turs? 
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Jumbleword 


PHARMACEUTICAL 


£125  to  be  won 


The  five  readers  submitting  the  first  correct 
entries  opened  after  the  five  closing  date  will 
each  win  £25. 

To  enter  this  Jumbleword  competition,  find  50  words  of  four 
or  more  letters  than  can  be  made  from  the  letters  of  the  word 
'  'pharmaceutical" .  Write  them  on  a  sheet  of  paper  with  your 
name  and  pharmacy  address  and  send  it  to  us  at  the  address 
below.  Good  hunting! 

Entrants  must  be  assistants  employed  for  a  minimum  of  6 
hours  in  a  normal  week.  Only  one  entry  is  allowed  from  any 
one  person.  The  names  of  the  winners  will  appear  in  the  next 
issue  of  Over  the  Counter. 


Closing  date  for  entries: 


Monday,  May  15. 


Send  your  entries  to  Jumbleword,  Over  the  Counter, 

Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge  TN9 1RW. 


Mrs  Meg  Tebay,  senior  assistant  at  W.  Bell  Chemist,  Ambleside, 
Cumbria,  won  a  trip  for  two  to  Egypt  in  Ciba 's  Bradosol  Plus  winter 
competition.  Territory  salesman  David  Stevenson  presents  the  tickets, 
watched  by  area  sales  manager  James  Flynn  (left)  and  Mrs  Tebay 's 
husband,  who  will  join  heron  the  trip  of  a  lifetime 


Last  month's  winners 


Numbersearch 


Diane  Barnes 

Basil  Clarke  Ltd,  1-3  Gorton 
Road,  Reddish,  Stockport. 

Rhian  Thomas 

Bryn  Pharmacies  Ltd,  Denbigh 
Street,  Llanrwst,  Gwynedd 

Win  Richards 

C  Atkinson,  20  The  Grangeway, 
Grange  Park,  London  N21 

Nanette  Decent 

Selles  Chemist  Ltd,  Station 
Road,  Stainforth,  NrDoncaster, 
South  Yorks 

S.M.  Jarvis 

GK  Chemist,  Chineham, 
Basingstoke,  Hants 


Quiz 


Katie  Chapman 

M.J.  Moon  Ltd,  Pool  Road, 

Kingswood,  Bristol 
Mrs  S.  Robinson 

M.J.  Stallion,  5  Lewes  Road, 

Brighton 
Miss  R.  Telford 

Telford  Chemist,  5  Radford  Park 

Road,  Dean  Cross,  Plymstock, 

Plymouth 
A.M.  Adams 

National  Co-operative  Chemists. 

52  Rhosmaen  St,  Llandeilo, 

Dyfed 
Mrs  Margaret  Cox 

Safeway,  Blaydon  Road, 

Pendeford,  Wolverhampton 
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Name  

Pharmacy 


£125  to  be  won 

The  five  readers  submitting  the  first  correct  entries 
opened  after  the  closing  date  will  each  win  £25. 

Back  to  an  old  favourite  this  month.  All  you  have  to  do  is  find  the  16 
brand  named  indigestion  remedies  and  ring  them  round.  All  of  the 
product  names  can  be  found  in  the  listing  which  begins  on  p9  of  this 
supplement,  but  that's  all  the  clues  you  are  going  to  get. 

Entrants  must  be  assistants  employed  for  a  minimum  of  6  hours  in  a 
normal  week.  Only  one  entry  is  allowed  from  any  one  person.  The 
solution  and  names  of  the  winners  will  appear  in  the  next  issue  of 
Over  the  Counter. 

Closing  date  for  entries:  Monday,  May  15. 

Send  your  entries  to  Wordsearch  No  3,  Over  the  Counter.  Chemist  &  Druggist,  Benn 
House,  Sovereign  Way.  Tonbridge  TN9  1RW. 


Address 
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NPA  courses 

Details  and  booking  forms  for  all 
courses  are  available  from  the 
training  department  of  the 
National  Pharmaceutical 
Association,  Mallinson  House,  40 
St  Peter's  Street,  St  Albans,  Herts. 
Tel:  072732161. 


lumark  courses 

Further  information  on  courses  in 
Leicester  and  Northampton  from 
Michael  Callus  of  Numark 
wholesalers  E.H.  Butler  &  Son 
Ltd,  47  Morris  Road,  Leicester 
LE26BS.  Tel:0533  702881 

Further  information  on  Eastleigh 
courses  from  Numark  wholesalers 
Herbert  Ferryman  Ltd,  Galen 
House,  1-9  Oakley  Road,  Shirley, 
Southampton  S09  7 AT.  Tel:0703 
788011 


Storing  Health 
courses 

Further  details  on  Sterling 
Health 's  Educare  Roadshows  are 
available  from  Les  A'Boe, 
operations  manager,  Sterling 
Health,  1  Onslow  Street,  Guildford 
GUI  4YS.  Tel:  0483505515. 

Vichy  courses 

Further  details  on  Vichy's  all-day 
skincare  training  seminars  are 
available  from  Sandra  Harford, 
company  training  manager,  Vichy 
UK  Ltd,  15  Nuffield  Way, 
Abingdon,  Oxon  0X14  it  J. 
Tel :025326747 

Vantage  courses 

Further  details  from  Ken  Howells, 
Vantage,  West  Lane,  Runcorn, 
Cheshire  WA7  2PE.  Tel:  0928 
717070. 


e  following  courses  are  for  pharmacy  assistants 


London 

Success  in  Selling/Customer  Care  NPA 

London 

Principles  of  Merchandising/Product  Presentation  NPA 

Norwich 

Skincare 

Vichy 

Cambridge 

Skincare 

Vichy 

London 

Advanced  Selling  and  Effective 

Sales  Promotion  NPA 

Southampton 

Gastro-intenstinal/ Cystitis 

Sterling  Health 

Glasgow 

Skincare 

Vichy 

Glasgow 

Skincare 

Vichy 

Northampton 

Diagnostic  Testing 

Numark/Unipath 

Edinburgh 

Skincare 

Vichy 

Carmarthen 

Skincare 

Vichy 

Cardiff 

Skincare 

Vichy 

Easfliegh 

Diagnostic  testing 

Numark/Unipath 

London 

Display  in  the  Pharmacy 

London 

Newbury 

Retail  Training  2 

Vantage 

Bristol 

Skincare 

Vichy 

Stratford-upon-Avon 

Skincare 

Vichy 

Cheltenham 

Skincare 

Vichy 

Leicester 

To  be  announced 

Numark/Sterling  Health 

Northampton 

To  be  announced 

Numark/Sterling  Health 

Redruth 

Retail  Training  2 

Vantage 

Manchester 

Skincare 

Vichy 

Manchester 

Skincare 

Vichy 

Leicester 

To  be  announced 

Numark/Reckitt  &  Colman 

Northampton 

To  be  announced 

Numark/Reckitt  &  Colman 

Chester 

Skincare 

Vichy 

Stoke-on-Trent 

Skincare 

Vichy 

Shrewsbury 

Skincare 

Vichy 

Worcester 

Skincare 

Vichy 

Leeds 

Gastro-intestinal/Cystitis 

Sterling  Health 

Peterborough 

Skincare 

Vichy 

Bedford 

Skincare 

Vichy 

Enfield 

Skincare 

Vichy 

Plymouth 

Skincare 

Taunton 

Skincare 

Exeter 

Skincare 

Lincoln 

Skincare 

Leicester 

Skincare 

Northampton 

Skincare 

Liverpool 

Gastrointestinal  tract/Cystitis 

Maidenhead 

Skincare 

Oxford 

Skincare 

Vichy 
Vichy 
Vichy 
Vichy 
Vichy 
Vichy 
Sterling  Health 
Vichy 
Vichy 


ganisers  of  courses  for  assistants  can  get  their  training  dates  featured  in  this  column  by  sending  details 
Over  the  Counter,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge  TN9  1RW. 


April's  Quiz 
answers 

1.  (a)  Boys  do  tend  to  get  more 
severe  acne  attacks  than  girls, 
possibly  because  of  the  effects  of 
the  male  hormone  testosterone. 

2.  (c)  Believe  it  or  not,  100,000 
people  will  die  in  the  UK  during 
1989  as  the  result  of  a  smoking- 
related  disease. 

3.  (a)  Codeine  linctus  is  the 
medicine  which  as  a  side-effect 
can  cause  constipation.  Penicillin, 
because  of  its  activity  against 
bacteria,  is  more  likely  to  upset 
the  delicate  balance  of  the  germs 
in  the  intestines  and  produce 
diarrhoea,  while  lactulose  is  a  mild 
osmotic  laxative  used  to  treat 
constipation. 

4.  (b)  HSV  stands  for  herpes 
simplex  virus,  the  cause  of  cold 
sore  misery  for  many. 

5.  (b)  Athlete's  foot  is  caused  by  a 
fungus,  not  a  virus,  and  it  is  the 
moist  environment  of  the  sweaty 
running  shoe  that  provides  the 
ideal  conditions  for  the  fungus  to 
thrive,  not  the  exercise. 

6.  (b)  Janssen's  Daktarin  contains 
the  imidazole  antifungal 
miconazole  which  is  used  in  the 
treatment  of  athlete's  foot. 

7.  (b)  Bran  itself  is  on  the  NHS 
"blacklist",  though  GPs  may 
prescribe  fibre  for  constipated 
patients  in  the  form  of  branded 
products  like  Regulan,  Fybogel 
and  Normacol. 

8.  (c)  Skimmed  milk  should  not  be 
given  to  children  under  five, 
according  to  the  Department  of 
Health.  Semi-skimmed  milk 
should  not  be  given  to  children 
under  two,  the  DoH  says. 
Mothers  should  be  aware  that  fat 
is  an  important  constituent  of  a 
healthy  diet  for  a  growing  child. 

9.  (a)  It  was  Peaudouce  and 
Pampers  "environmentally 
friendly"  nappies  that  made 
national  TV  headlines  back  in 
January. 

10.  (b)  The  colon  absorbs  water 
from  the  already  digested  food  as 
it  passes  through. 

Last  month's 
gremlin 

A  gremlin  got  into  last  month's 
Numbersearch,  making  it 
impossible  to  complete  on  the 
printed  information.  However, 
entries  with  polite  notes  still 
poured  into  the  Over  the  Counter 
office. 

Many  of  you  guessed  which 
number  was  incorrect  and  others 
filled  in  to  a  point  and  left  a  blank, 
so  we  put  all  the  entries  that  we 
judged  were  on  the  right  lines, 
given  the  information  printed,  into 
the  draw  for  the  winners. 

We've  steered  clear  of 
numbers  this  month  though! 
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HAT'S  BLUE  AND  YELLOW 
/DA  RUNAWAY  SUCCESS? 


Since  last  year's  relaunch,  we've  almost  doubled  the  sales  of  Mycil.  And  this  year 
we're  redoubling  our  efforts. 

With  £1/2  million  tactical  spend  including  a  specially  selected  range  of  sporting 
press,  dramatic  posters  in  sports  centres  and  some  very  persuasive  point-of-sale 
material,  we'll  be  helping  you  make  sure  Mycil  moves  off  your  shelves  faster  than 
ever. 

So,  if  you  enjoy  the  race  for  even  greater  success,  order 
your  New  Formula  Mycil  stocks  now. 


EVANS 

NEW  FORMULA  MYCIL 


